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McKinney  files 
another  lawsuit 
against  Gannett 
(See  page  9) 

Reporters  tell 
why  they  missed 
Iran/contra  story 
(See  page  10) 

Media  to  help 
create  lobs 
in  Quad  Cities 
(See  page  16) 


Barbara  Henry  on 
enterprise  reporting 

^  "  If  local  newspapers  don't  tackle  the  big  issues  in  their 

communities,  no  one  will.  We  must  devote  the  time, 
energy  and  resources  to  give  our  readers  meaningful 
reports  on  community  concerns  —  along  with  solutions. 

Our  readers  expect  and  deserve  this  in-depth  reporting, 
and  our  communities  are  the  better  for  it." 


GATMEIT 


Barbara  Henry 

Editor 

Rochester  Qemocrot  and  Chronicle 
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Texas  Newspaper  Keadership 
Category:  Local  Market  Penetration* 

Year:  1985, 1986, 1987 
Eank:  First 

WELL  READ 

WELL  REPORTED 

Texas  Press  Association  Awards: 

Category:  General  Excellence 
Year:  1985,1986,1987 
Place:  First 


At  the  Beaumont  Enterprise, 

/%  award-winning  news 
/—^writing  is  complemented 
-iJL  m  by  how  well  we  reach 
our  readers.  Compared  with  other 
daily  newspapers  in  Texas  the 
Beaumont  Enterprise  ranks  first  in 
local  market  penetration.*  In 
Beaumont,  the  Enterprise  delivers  to 
67  %  of  all  homes  ever>  day .  And  on 
Sunday  the  Enterprise  reaches  76  % . 

1  Good  reporting.  It  is  an 
honor  to  be  recognized  for 

SUNDAY  of  news  writing 

that  wins  journalism 
76%  3.wards.  Good  readership. 

We  take  pride  in  knowing 

_  we  produce  the  kind  of 

writing  that  counts  with  our  readers. 

'Source:  September  1985, 1986,  March  1987 
A.B.C.  Fast  Fax  Report 

Texas  daily  newspapers  of  50,000  +  circulation 


Beaiimont  Enterprise 


AUEARST  NEWSPAPER 

Beaumont,  Texas 
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we  sell  more  advertising  in  one  week 
than  we  used  to  sell  in  a  whole  month.’ 


“Thanks  to  Print  Market¬ 
ing  Concepts,  the  change¬ 
over  from  our  old  tabloid 
TV  section  to  their  new 
magazine  was  done  with 
ease. 

“With  their  professional 
sales  help  we  sell  more 
inches  each  week  than  in 
one  month  with  our  previ¬ 
ous  book,  and  advertisers 
continue  to  request  space. 

“Thanks  again,  PMC,  for 
helping  us  start  1 987  on  a 
very  positive  note.” 


James  A.  Shoop 
Advertising  Saies  Manager 
The  Harrisburg  Patriot-News 


You  can  give  your  readers  what  they’re  looking  for  I  ^  1 

in  a  weekly  television  magazine  too,  with  the  help  of  I  /  m 

PRINT  MARKETING  CONCEPTS.  I  '  « 

PMC  is  the  acknowledged  leader  in  sales  and  1  ■ 

production  of  weekly  TV  magazines  for  newspapers.  /  .  ^ 

We  give  your  readers  the  most  comprehensive  /  ^ 

TV  magazine  available,  complete  with  the  most  /  ^ 

accurate  and  up-to-date  listings  from  TRIBUNE  _ 

TV’  LOG.  You  choose  the  format  you  want  with  ^  — - - - 

rolling  logs  and  multi-line  grids. 

PMC  is  the  only  company  that  will  give  you  an  "" 

alphabetized  cable  TV  movie  listing,  a  comprehensive  weekly  sports  breakout,  and 
for  your  late-night  viewers,  a  night-owl  grid.  Your  television  magazine  will  be  customized  to  meet 
the  requirements  of  your  market  and  have  a  seven-day  shelf  life  for  your  advertisers. 

Let’s  talk  more  about  PMC’s  innovative  sales  strategy,  your  editorial  needs,  and  the  actual 
profit  for  your  newspaper.  Call  Charles  Dye,  Mona  Stewart  or  Jack  Minch  at 
(713)780-7055  and  hear  how  PMC’s  program  can  benefit  your  newspaper. 


PRINT  MARKETING  CONCEPTS 
3100  Wilcrest  •  Suite  197 
Houston,  TX  77042 
(713)780-7055 
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JULY 

12- 15 — International  Newspaper  Advertising  and  Marketing  Executives, 

Summer  Meeting,  Hotel  del  Coronado,  San  Diego. 

14- 15— Wisconsin  Newspaper  Association,  Summer  Meeting,  Green  Lake. 

17- 19— Alabama  Press  Association,  Summer  Convention,  Gulf  Shore. 

19- 21 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 

Island. 

25 — Vermont  Press  Association,  Summer  Meeting,  Burke  Mountain. 

AUGUST 

2-5— Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotel,  Savannah. 

9-13 — Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Colo. 

15- 20— 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 

ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y 

18- 23— National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 

Miami. 

20- 22 — West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

SEPTEMBER 

9-11— International  Newspaper  Group,  Marriott's  Desert  Springs  Resort, 
Palm  Springs,  Calif. 

11-12— Maine  Press  Association,  Fall  Conference,  Sebasco  Estates, 
Sebasco,  Maine. 

13- 17 — Canadian  Newspapers  Advertising  Executives  Association,  Hotel 

Beausejour,  Moncton,  N.B. 

15- 18 — Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 

Seattle,  Wash. 

16- 18— Suburban  Newspapers  of  America,  Editorial  Conterence,  Brown 

Palace  Hotel,  Denver. 

17- 19 — Mid  America  Newspaper  Conference,  Rock  Land  Lodge,  Branson, 

Mo. 

17-19 — New  England  Press  Association,  Fall  Convention,  Publick  House 
Inn,  Sturbridge,  Mass. 

17- 20— New  England  Newspaper  Operation  Association,  Inc.,  Conference, 

Impact  1987:  Technology  on  the  Move,  Killington  Village,  Killington, 
Vt. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

20-24 — Central  States  Circulation  Managers  Association,  Conference,  Con¬ 
tinental  Regency,  Peoria,  III. 

20-26— New  England  Society  of  Newspaper  Editors'Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

24-26— Western  News'iaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Hilton  Lackawanna  Station,  Scranton. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

Seminars!  WorkshopsIClinics 

JULY 

21  -23 — ICMA  Circulation  Sales  Promotion  Seminar,  The  Peabody,  Memphis. 

AUGUST 

9-12 — SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

23- 26 — SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
23-28— The  Poynter  Institute  for  Media  Studies,  Graphics  &  Design  Center: 

College  Seniors  and  Graduate  Students  Fellowships,  St.  Petersburg. 
30-9/2— American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 
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By  Doug  Borgstedt 


About  Awards 


White  House  Fellow.  Jeffrey  S.  Hall,  vice  president  for 
marketing  of  the  Kansas  City  Star  Co.  was  recently  named 
a  White  House  Fellow  for  1987-88. 

Young  journalists  honored.  The  sixth  annual  Livingston 
Awards  for  Young  Journalists  (under  35)  were  recently 
announced  in  New  York  City.  The  winners  are  Barbara 
Fischkin,  Newsday,  for  international  reporting;  Mark  Zie- 
man,  Kansas  City  Star,  national  reporting;  and  Benjamin 
L.  Weiser,  Washington  Post,  local  reporting. 

Sutton  honored.  The  Carribean  Tourist  Association 
recently  named  Horace  Sutton,  editor-in-chief  of  Citicorp 
Publishing  and  a  columnist  with  the  Hearst  syndicate,  the 
recipient  of  its  first  Marcia  Vickery  Wallace  Award  for 
Travel  Journalism.  The  award  was  in  honor  of  Sutton’s 
lifetime  achievement  in  the  travel  writing  field. 

Off  to  Nicaragua.  Alan  Arnold,  a  junior  journalism 
major  at  Long  Island  University,  will  spend  two  weeks  in 
Nicaragua  this  summer  after  being  awarded  LIU's  first 
Kruglak  Fellowship  in  International  Reporting. 

Post-Dispatch  staffers  honored.  Reporters  for  the  St. 
Louis  Post-Dispatch  recently  were  winners  in  three  local 
journalism  awards  competitions. 

The  Journalism  Foundation  of  Metro  St.  Louis  gave  its 
Connie  Rosenbaum  Award  for  outstanding  journalism  to 
Jerri  Stroud,  while  the  Allan  Merrit  Award  for  excellence 
in  copy  editing  went  to  Alan  J.  Stanborski. 

Vandy  Brewer  of  the  now-defunct  St.  Louis  Glohe- 
Democrat  also  won  an  Allan  Merrit  Award. 

The  Mental  Health  Association  of  St.  Louis  selected 
P-D  reporters  Kathryn  Rogers  and  Roger  Signor  as  the 
recipients  of  its  1986  Media  Award  for  their  series  of 
articles  on  schizophrenia. 

The  St.  Louis  Bar  Association  presented  annual  media 
awards  to  P-D's  Patrick  E.  Gauen  and  Washington  bureau 
staffer  William  Freivogel. 
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Literaqr: 
AMeanin^ul 
Relationship 
Between  Peq^e 
and  Power 

While  America  celebrates  the  bicentennial  of  the  signing  of 
the  United  States  Constitution,  one  in  three  American 
adults  may  be  unable  to  read  the  Bill  of  Rights. 

An  estimated  60  million 
Americans— more  than  the 
number  who  voted  for  Presi¬ 
dent  Reagan  in  1984— are 
unable  to  fully  participate  in 
democracy  because  they  are 
illiterate  or  semiliterate. 

In  October  1986,  Jonathan 
Kozol  authored  a  report  on 
adult  illiteracy  commissioned  by 
Cox  Newspapers.  The  report* 
graphically  outlines  the  growing 
dangers  of  illiteracy  and  pre¬ 
sents  specific  recommenda¬ 
tions  on  how  newspapers  can  lead  the  fight  for  a  more 
literate  America. 

Cox  newspapers  across  the  nation  are  searching  for 
innovative  solutions  to  local  literacy  problems,  The  power 
needed  to  participate  in  democracy  is  the  power  of  the 
written  word. 


'"Where  Stands  The  Republic/  Illiteracy:  A  Warning  and  a  Challenge  to  the  Nation’s 
Press”  by  Jonathan  Kozol.  For  a  copy,  contact  Corporate  Communications.  Cox 
Enterprises,  Inc.,  1400  Lake  Hearn  Drive,  Atlanta,  Georgia  30319. 


Atlanta  Constitution  •  Atlanta  Journal  •  Austin  American-Statesman  •  Chandler  Arizonan 
Dayton  Daily  Sews  and  Journal  Herald  •  Grand  Junction  Daily  Sentinel  •  Longview  Daily  News 
Longview  Morning  Journal  •  Lufkin  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  *  Palm  Beach  Post  •  Palm  Beach  Evening  Times 
Port  Arthur  News  •  Springfield  News-Sun  •  Tempe  Daily  News 
Waco  Tribune-Herald  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  Imsinesses. 


How  Creative  Data  Systems 
and  IBM  have  teamed  up 
to  bring  winning  business  solutions 
to  your  team 

1. We  recojjiiize  that  one  solution  won’t  solve  every 
problem  you  may  have. 

Even  llioufili  our  systems  are  standardized  anti  developed  lor  the  nevvs- 
paper  industry,  tliere  are  150  control  files  that  give  circulation,  ad¬ 
vertising  and  financial  executives  more  than  a  million  and  a  half  options 
for  their  specific  needs. 

2. ^e  utilize  IBM  ecpiipment  for  its  conipatil)ility 
and  dependability^ 

For  seven  years  Creative  Data  Systems  has  worked  closely  with  IBM.  Our 
experience  has  affirmed  the  IBM  reputation  for  excellence.  As  a  result  ol 
our  joint  effort,  we  re  in  a  position  to  offer  you  the  most  cemprehensive 
systems  that  address  your  business  processing  needs. 

3.  We  believe  yon  shoidd  continue  receiving  cpiality 
support  after  installation. 

The  members  of  your  team  receive  both  on-site  and  off-site  supfiort  from 
our  team  in  the  form  of  comprehensive  training  sessions.  Two  or  more 
Creative  Data  Systems'  .staff  members  are  assigned  to  your  system;  they're 
familiar  with  eveiy  portion  of  your  system  —  including  all  specific-ations 
particular  to  your  operation. 

Fr>r  more  Ulforniation  .  .  .  and  to  learn  whv  moie  than  400  U.S. 
newspapers  have  aheacly  selec  ted  Cieative  Data  Systems,  call  or  write  todav. 

CRE^eiVE  DAZA  ^V^eEm^ 

O.'KM)  \\;  I  lOlli  Street.  Suite  I.SO 
Overland  Park.  kS()C.2IO 
Telephone:  (9I.'P  4.tI-TC)I8 
An  IBM  value-added  reinarketer 

Newspaper  software  professionals. 


IN  BRIEF - 


Pittsburgh  eyes 
newsrack  tax 

The  Pittsburgh,  Pa.,  solicitor  has 
told  the  city  council  that  a  proposed 
$15  annual  fee  on  newspaper  vending 
machines  on  public  property  is  legal. 

However,  city  solicitor  Dan  Pelle¬ 
grini  said  the  provision  in  the  proposal 
that  would  require  newsrack  owners 
to  carry  $I  million  in  liability  insur¬ 
ance  should  be  eliminated  until  the 
U.S.  Supreme  Court  addresses  the 
issue  in  a  pending  case. 

The  insurance  provision  was  to 
insure  that  the  city  would  not  be  liable 
in  any  injury  cases  involving  newspa¬ 
per  vending  machines. 

There  are  an  estimated  600  to  700 
news  vending  boxes  in  Pittsburgh. 

War  correspondents 
memorial  sought 

Congress  has  begun  considering 
the  establishment  of  a  memorial  hon¬ 
oring  the  war  correspondents  who 
have  been  killed  in  battle. 

A  bill  authorizing  such  a  monument 
has  been  introduced  by  Rep.  Mary 
Rose  Oakar  (D-Ohio).  It  calls  for  pri¬ 
vate  funds  to  be  used  to  build  and 
maintain  a  war  correspondents’ 
memorial  on  federal  land  under  the 
jurisdiction  of  the  National  Park  Ser¬ 
vice. 

Construction  costs  were  estimated 
at  $4  million  to  $5  million. 

The  proposal  has  been  endorsed  by 
the  American  Newspaper  Publishers 
Association,  the  American  Society  of 
Newspaper  Editors,  the  Overseas 
Press  CluD  of  America  and  Gen.  Paul 
X.  Kelley,  commandant  of  the  Marine 
Corps. 

An  estimated  300  correspondents 
and  photographers  died  in  World  War 
II  and  armed  conflicts  in  Korea, 
Southeast  Asia,  Afghanistan  and 
Central  America. 

IHT  selects  ninth 
printing  site 

The  International  Herald  Tribune 
will  begin  printing  in  Rome  to 
improve  its  distribution  in  Italy  and 
the  eastern  Mediterranean  region. 

Rome  is  the  paper’s  ninth  printing 
site,  but  its  first  in  Europe  to  receive 
facsimile  transmission  via  satellite. 

Correction 

In  “Editorial  Workshop”  July  4,  the 
name  of  the  “noted  scholar”  Jacques 
Barzun  was  misspelled  in  two  places. 
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The  most  respected  name  in  personal  finance. 


Three  times  each  week. 

Now,  from  . . . 

Los  Angeles  Times  Syndicate 

TIMES  MIRROR  SQUARE  •  LOS  ANGELES,  CALIFORNIA  90053  *(213)  237-7987  •  TELEX  194308 

LOS  ANGELES  TIMES  SYNDICATE  INTERNATIONAL 
145  EAST  49TH  STREET,  SUITE  9C  •  NEW  YORK,  NY  1001 7  •  (2 1 2)  644-3355  •  TELEX  177145  LATS  MUT 
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Editor  &  Publisher 

the  fourth  estate 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  June  30,  1986 — 27,978 


ABP 

AN  PA 


Tortured  decision 

Nowhere  in  the  text  of  the  New  York  State  shield  law  are  the 
words  “confidential”  or  “confidence”  used  and  yet  the  New  York 
State  Court  of  Appeals  ruled  four  to  three  that  it  protects  reporters 
only  from  being  forced  to  reveal  information  obtained  from  confiden¬ 
tial  sources  and  does  not  apply  to  information  from  non-confidential 
sources.  That  was  the  legislative  intent,  the  court  said. 

The  law  clearly  states  a  journalist  or  newscaster  cannot  be  held  in 
contempt  “for  refusing  or  failing  to  disclose  any  news  or  the  source  of 
any  such  news  coming  into  his  possession  in  the  course  of  gathering 
news  for  publication.”  As  the  dissenting  opinion  pointed  out,  “the 
statute  unequivocally  protects  the  media  from  disclosure  of  ‘any’ 
new's  or  news  source.” 

The  majority  of  the  court,  however,  found  that  because  a  previous 
judicial  decision — that  the  “the  cloak  of  confidentiality  requirement” 
obtained — had  prompted  an  attempt  in  the  legislature  to  strengthen 
the  statute  by  including  language  stating  the  protection  applied 
whether  or  not  confidentiality  was  involved,  which  was  defeated,  it 
must  be  concluded  the  court  had  correctly  interpreted  the  legislative 
intent  in  the  first  place. 

The  court  relied  on  the  words  of  the  late  Governor  Rockefeller  who 
in  signing  the  shield  law  “cited  the  ‘real  and  imminent  threat’  of 
requiring  ‘the  disclosure  of  information  obtained  by  reporters  in 
confidence.’  ”  That  was  and  is  the  big  issue,  but  it  is  not  the  only 
issue,  as  the  legislature  agreed  when  it  approved  a  statute  protecting 
“any  news  or  the  source  of  any  such  news.” 

The  majority  said  the  courts  should  not  substitute  their  policy 
views  for  those  of  the  legislature  but,  as  the  dissent  pointed  out,  that 
is  exactly  what  it  has  done.  The  legislature  must  reiterate  its  intent 
to  include  any  and  all  news  sources. 


Information  order 

There  must  be  a  mysterious  and  hypnotic  property  to  the  words 
“New  World  Information  and  Communication  Order”  because  repre¬ 
sentatives  of  many  developing  nations  as  well  as  from  the  Soviet  bloc 
keep  bringing  it  up  and  adopting  “draft  recommendations”  for  va¬ 
rious  United  Nations  bodies  calling  for  its  “establishment.”  Yet,  at  no 
time  has  the  phrase  ever  been  explained  or  defined.  We  doubt  that 
anyone  has  ever  attempted  to  do  so. 

It  happened  again  last  week  when  the  United  Nations  Committee 
on  Information  adopted  yet  another  draft  recommendation  calling  for 
its  establishment.  In  doing  so,  the  COI  has  taken  a  lateral  pass  from 
UNESCO  which,  it  acknowledges,  “retains  the  central  role  in  this 
field”  because  its  draft  recommendations  will  come  up  before  the 
all-member  political  committee  in  the  fall.  Then,  for  the  first  time, 
the  UN  General  Assembly  will  take  up  the  matter  of  a  “New  World 
Information  and  Communications  Order”  and  presumably  be  asked 
to  “establish”  such. 

Maybe  by  that  time  the  learned  delegates  to  the  world  body  will  be 
able  to  tell  us  w'hat  they  are  talking  about  and  how  they  are  going  to 
establish  it. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March.  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 

Explains  why  conference  was  postponed 


E&P's  editorial  in  tne  June  20  issue 
on  the  postponement  of  an  interna¬ 
tional  journalists’  conference  in  Tam¬ 
pere,  Finland,  needs  to  have  a  fuller 
explantion  in  order  for  the  reader  to 
have  a  more  valid  perspective  on  the 
story. 

E&P’s  opening  paragraph  states 
that  UNESCO  “permitted  its  name, 
influence  and  financial  resources  to 
be  used’’  in  promoting  the  meeting 
under  the  auspices  of  the  Interna¬ 
tional  Organization  of  Journalists,  a 
group  “well-known  as  a  proponent  of 
Soviet  philosophy.” 

UNESCO  did  not  “permit”  the  lOJ 
to  “use  its  name,  etc.”  UNESCO’s 
member  nations  requested  at  their 
general  conference  in  1985,  under 
subprogram  III. 2. 2  within  the  pro¬ 
gram  and  budget  for  1986-87,  that 
such  a  meeting  take  place. 

Consequently,  in  February  1987, 
the  lOJ  was  asked  to  organize  the 
meeting,  in  cooperation  with  six  other 
organizations  of  journalists  —  as 
Harry  Dunphy  correctly  stated  in  an 
AP  story  out  of  Paris  March  4,  1987. 
The  other  sponsoring  groups  were  the 
International  Federation  of  Journal¬ 
ists  (the  Western  counterpart  to  the 
lOJ  which  represents  Eastern  group 
journalists),  the  Federation  of  Latin 
America  Journalists,  the  Federation 
of  Latin  America  Press  Workers,  the 
Union  of  African  Journalists,  the  Fed¬ 
eration  of  Arab  Journalists,  and  the 
Confederation  of  ASEAN  Journal¬ 
ists. 

Thus,  UNESCO  was  fulfilling  the 
terms  of  the  1985  resolution,  which 
called  for  “an  international  sympo¬ 
sium  for  organizations  and  persons 
professionally  involved  in  communi¬ 
cation”  and  fulfilling,  too,  its  basic 
mandate,  established  at  its  founding 
in  1946,  to  bring  together  specialists  in 
all  categories  to  discuss  important 
issues  from  all  viewpoints  in  an  open, 
democratic  forum. 

The  E&P  editorial  continues 
describing  the  purpose  of  the  meeting 
“to  reopen  the  discussion  on  protec¬ 
tion  of  journalists  (which  would  mean 
identity  cards  and  other  means  of  reg¬ 
ulation),  codes  of  conduct  (which 
means  more  of  the  same)  and  other 
matters,  including  setting  the  agenda 
for  future  UNESCO  meetings.” 

The  1985  General  Conference 
called  for  the  meeting  “to  consider 
the  effects  of  the  1978  Declaration  of 
the  Media.”  That  is  all.  Once  again, 
the  AP  story  of  March  4  correctly 
listed  this  subject.  The  story  did. 


however,  note  that  “many  controver¬ 
sial  issues”  could  be  reopened 

That  is  fair  comment  because  in  an 
international  conference  anyone  can 
speak  freely.  However,  such  a  possi¬ 
bility  is  a  far  cry  from  a  statement  that 
such  was  the  basic  purpose  of  the 
meeting. 

The  proposed  agenda,  sent  to  par¬ 
ticipants  in  advance,  dealt  with  the 
history  of  the  1978  Mass  Media  Decla¬ 
ration,  media  coverage  since  its  adop¬ 
tion,  utilization  of  the  declaration  by 
media  professionals  and  incorpora¬ 
tion  of  the  declaration  into  any  jour¬ 
nalism  courses  or  into  any  profes¬ 
sional  codes. 

The  only  possibility  of  reopening 
“controversial  issues”  could  be  in  the 
topic  “incorporation  into  profes¬ 
sional  codes.”  Fair  game  to  point 
out  —  but  that  is  a  fractional  part  of 
the  agenda  and  not  the  basic  purpose 
of  the  meeting.  Above  all,  there  is  no 
foundation  for  saying  the  gathering 
would  be  “setting  the  agenda  for 
future  UNESCO  meetings.” 
UNESCO  meetings  can  only  be 
scheduled  if  they  are  part  of  the  pro¬ 
gram  and  budget  and  are  spelled  out 
far  in  advance  and  approved  by  the 
member  nations.  They  —  the  mem¬ 
ber  nations  —  set  the  agenda,  no  one 
else. 

Finally,  the  E&P  editorial  states 
that  “much  to  everyone’s  surprise, 
the  lOJ  postponed  plans  for  the  meet¬ 


ing  at  the  last  minute”  due  to  the 
“adamant  opposition”  of  the  West¬ 
ern  press  groups.  That’s  one  way  of 
looking  at  it. 

Another  way  is  that  the  postpone¬ 
ment  of  the  meeting  until  December 
could  demonstrate  a  genuine  desire 
on  the  part  of  the  sponsors  to  satisfy 
everyone  and  have  a  balanced, 
meaningful  conference.  They  could 
have,  after  all,  gone  ahead  and  said 
“be  damned  with  the  West.”  Instead, 
the  seven  sponsoring  journalistic 
organizations  decided  on  the  post¬ 
ponement  and  on  an  effort  to  include 
legitimately  all  points  of  view. 

The  reader  should  know,  too,  that 
the  term  frequently  used,  “UNESCO 
meeting,”  means  that  UNESCO  has 
supplied  some  money,  in  varying 
amounts,  to  make  a  meeting  possible. 
The  meeting  itself  belongs  to  the 
organizations  —  be  they  scientists, 
mathematicians,  artists,  educators, 
etc.  —  but  UNESCO,  because  of  its 
mandate,  helps  make  them  happen. 
UNESCO  assists  scores  of  such  con¬ 
ferences  every  year. 

In  regard  to  the  Tampere  meeting, 
the  General  Conference  earmarked 
$9,500 for  its  preparation.  In  addition, 
the  Einnish  National  Commission  for 
UNESCO,  in  concert  with  the  other 
Nordic  countries,  asked  for  $20,000 
to  defray  the  travel  costs  of  those 
regional  journalists’  organizations 
(Continued  on  page  26) 


Would  you  trust  a  singles  colunmist  whose 
own  daughter  once  tried  to  scare  away  his  date 
by  saying  he  was  “very  bald  and  boring”? 

...Millions  do. 

Other  pertinent  facts  about  Howard  Halpem, 

Pb.D.,  author  of  ON  YOUR  OWN,  the  authorita¬ 
tive,  weekly  advice  column  for  singles  of  ail  ages: 

MOST  MEMORABLE  BLIND  DATE:  WTien, 
halfway  through  the  meal,  his  extremely  buck-toothed 
date  decided  he  was  OK  and  removed  her  “fright  teeth.” 

NO.  1  RULE  FOR  MEETING  YOUR  DATE’S  KIDS: 

Don’t  get  down  on  the  floor  and  play  with  them — 
especially  if  they  are  home  from  college  on  spring  break. 

Editors:  For  a  FREE  copy  of  Halpem’s  audiocassette  “Break 
Your  Addiction  to  a  Person”  (Bantam,  1987)  and  a  FREE 
month’s  trial  of  ON  YOUR  OWN,  call  Dan  Barber  at 
800-972-3550  or  (212)  645-3000. 
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EDITOR  &  PUBLISHER  for  July  11,  1987 


Booth  wills  30 


isn’t  necessaftily 

bsttci* 


It’s  some-  \  \ 

thing  we  all  '  X 

know.  And  the  V  X 
examples  V,  X 

abound.  David  \ 

slew  Goliath.  Good 
things  come  in  small  ? 

packages.  But  sometimes  x  J 
we  forget.  We  take  size  for 
granted  and  think  it’s  all  that 
counts.  It’s  not.  It’s  how  you  do  ^ 
your  work,  not  how^  big  you  are. 

The  writers,  editors,  photog- 
raphers-all  the  people  at  the  Booth 
new'spapers  obviously  do  their 
work  very'  well.  The  Michigan  Press 
As,sociation  recently  awarded 
first,  second  and  third  place  in 
the  General  Excellence  category 
to  three  B(X)th  newspapers.  The  ‘  fi 
highest  professional  honor  that  IT 
can  be  awarded  a  Michigan  daily  W 


newspaper.  In 
y'  :  I  all,  Btx)th  took 

/  ,/  jj  6  firsts,  5  sec- 
y  j  onds,  11  thirds 

^  and  6  honorable 
mentions  in  almost 
every  category  judged. 
Thirty  awards  in  all.  More 
IPF  than  anybody  else  in  the  state. 
^  Wd  like  to  thank  the 

Michigan  Press  Association  for 
recognizing  what  our  1  million  plus 
readers  find  out  every  day. 
It’s  not  how  big  you  are,  it’s  how 
good  you  are. 

Members  of  the  Newhouse  group 
of  newspapers. 
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McKinney  sues  Gannett  again 

He  won  his  legal  battle  to  be  returned  as  CEO  of  the  Santa  Fe  New  Mexican; 
now  the  former  owner  seeks  damages  in  excess  of  $600  million 


By  Andrew  Radolf 

Former  Santa  Fe  New  Mexican 
owner  Robert  A.  McKinney,  v,'ho 
prevailed  last  month  in  his  10-year 
legal  battle  to  be  reinstated  as  the 
daily’s  chief  executive,  is  now  suing 
Gannett  for  alleged  pension  violations 
and  wants  actual  and  punitive  dam¬ 
ages  of  more  than  $600  million. 

The  10th  U.S.  Circuit  Court  of 
Appeals  in  June  cleared  the  way  for 
the  76-year-old  McKinney’s  return  as 
CEO  of  the  New  Mexican  when  it 
dismissed  Gannett’s  second  appeal  of 
a  lower  court  ruling  that  McKinney’s 
employment  contract  was  breached 
on  six  counts  when  he  was  terminated 
in  1978. 

Gannett  officials  said  they  will 
comply  with  the  court  ruling  reinstat¬ 
ing  McKinney  and  are  waiting  to  hear 
from  him  regarding  his  plans. 

“I  intend  to  run  the  paper,” 
McKinney  told  E&P  in  saying  he  was 
not  interested  in  a  settlement  with 
Gannett. 

In  the  meantime,  McKinney  has 
filed  a  supplemental  claim  saying  that 
while  his  lawsuit  was  in  litigation, 
Gannett  breached  his  contract  a 
seventh  time  by  reneging  on  an  agree¬ 
ment  to  pay  him  a  pension  of  about 
$15,748  starting  on  Jan.  1,  1982. 

Besides  any  back  pension  pay, 
which  the  suit  claims  totaled  $86,614 
on  June  30,  McKinney  wants  dam¬ 
ages  of  $10  million  for  each  of  the  six 
prior  breaches  of  his  contract  already 
adjudicated,  for  a  total  of  $60  million, 
to  punish  Gannett  for  its  past  actions. 

In  order  to  “deter  any  future 
breaches”  by  Gannett  against  himself 
or  anyone  else,  McKinney  wants 
additional  punitive  damages  amount¬ 
ing  to  Gannett’s  pretax  profits  for  one 
year.  In  1986,  its  pretax  profits  were 
about  $540  million,  the  complaint 
says. 

According  to  Victor  Marshall, 
McKinney’s  attorney  with  the  Albu¬ 


querque  firm  of  Rodey,  Dickason, 
Sloan,  Akin  &  Robb,  McKinney  is 
“ready  to  return  [to  the  New 
Mexican].  He’s  waiting  to  hear  from 
Gannett.  He  needs  information  for  an 
orderly  transition.” 

“He’s  asked  for  information. 
We’ve  given  him  everything  he’s 
entitled  to,”  said  Gannett  vice  chair¬ 
man  Douglas  McCorkindale,  adding 
the  company  would  follow  the  court’s 
instructions  to  reinstate  McKinney. 

McCorkindale  said  Gannett  was 
“surprised  he  filed  another  lawsuit.” 


McKinney  would  have  to  give  Gan¬ 
nett  back  its  shares,  which  subse¬ 
quently  “skyrocketed”  in  value,  as 
well  as  reimbursing  the  company  for 
some  of  the  capital  improvements 
that  it  made  after  the  sale. 

The  result  was  taking  back  the 
newspaper  would  have  cost  McKin¬ 
ney  millions  of  dollars. 

“By  the  time  that  [rescission]  came 
around,  the  stock  had  skyrocketed  in 
value  and,  in  our  estimation,  the 
newspaper  had  lost  circulation  and 
dropped  in  value,”  said  Marshall.  “It 


“I  intend  to  run  the  paper,”  McKinney  told  E&P  in 
saying  he  was  not  interested  in  a  settlement  with 
Gannett. 


McKinney  sold  the  New  Mexican  | 
to  Gannett  in  1976  for  stock  then  val¬ 
ued  at  $  1 1 .7  million.  The  sale  included 
an  agreement  that  McKinney  would 
remain  the  New  Mexican’s  chief 
executive  officer  in  charge  of  all  busi¬ 
ness  and  editorial  operations  for  five 
years,  and  for  an  additional  five  years 
he  would  remain  in  control  of  editorial 
operations. 

In  1978,  after  several  disputes  with 
Gannett  over  management  personnel, 
McKinney  filed  a  suit  against  Gannett 
charging  the  company  with  breach  of 
contract  and  fraud  and  alleging  Gan¬ 
nett  never  intended  to  honor  his 
agreement  and  let  him  manage  the 
newspaper.  He  sought  $20  million  in 
damages  and  the  return  of  the  New 
Mexican  to  his  ownership. 

After  a  lengthy  jury  trial,  Gannett 
was  found  innocent  of  the  fraud 
charges,  but  McKinney  won  on  six 
breach-of-contract  claims. 

Mckinney  then  was  given  the 
option  of  having  the  sale  rescinded 
and  resuming  his  ownership  of  the 
New  Mexican. 

Taking  back  ownership  meant 


would  have  been  a  tremendous  wind¬ 
fall  for  Gannett.  We  asked  instead 
that  the  [employment]  contract  be 
enforced.” 

The  New  Mexican’s  daily  circula¬ 
tion  of  about  17,000  is  about  1,000 
copies  less  than  when  McKinney  was 
still  in  charge. 

The  lower  court  on  April  30  ruled 
that  McKinney’s  employment  agree¬ 
ment  with  Gannett  was  a  binding  con¬ 
tract  that  still  had  seven  years  and  1 1 
months  remaining. 

In  Gannett’s  first  appeal,  the  10th 
Circuit  upheld  the  lower  court's  rul¬ 
ing  on  McKinney’s  employment  con¬ 
tract.  Gannett  then  filed  a  second 
appeal  seeking  a  rehearing  which  the 
10th  Circuit  dismissed. 

After  the  circuit  ruling,  McKinney 
issued  a  June  22  statement  listing  him 
with  the  titles  of  chairman  of  New 
Mexican  Inc.  and  editor  and  publisher 
of  the  Santa  Fe  New  Mexican. 

In  the  statement,  McKinney  said 
the  favorable  ruling  stated  he  has 
“‘complete  charge  of  the  business 
operations’  of  New  Mexican  Inc., 
(Continued  on  page  47) 


Missing  the  big  one 

Reporters  at  the  IRE  convention  in  Phoenix  talk  about  why 
the  U.S.  press  failed  to  break  the  iran/contra  story 


By  M.L.  Stein 

Washington’s  major  media  had 
inklings  of  Lt.  Col.  Oliver  North’s 
secret  Iran-contra  operation  before  it 
broke  wide-open  but  let  the  story  fade 
away,  capital  reporters  told  fellow 
journalists  in  Phoenix. 

Appearing  on  a  panel  at  the  Investi¬ 
gative  Reporters  and  Editors  conven¬ 
tion,  five  top  Washington  newsmen 
advanced  various  reasons  for  the 
press’s  failure  to  jump  on  the  story 
earlier. 

One  of  the  panelists,  however, 
John  Walcott,  the  Wall  Street  Jour¬ 
nal’?,  national  security  reporter,  felt 
the  media  are  perhaps  too  hard  on 
themselves  in  examining  their  Iran- 
gate  performance. 

Pulitzer  Prize-winner  Joel  Brink- 
ley,  who  coordinates  New  York  Times 
coverage  of  the  story  in  Washington, 
led  off  by  terming  the  press’s  failure 
to  jump  on  North’s  activities  earlier  a 
“scandal.” 

He  read  an  August  1985  Times 
story  which  referred  to  an  unnamed 
Marine  officer  who  reportedly  was 
directing  a  fund-raising  operation  on 
behalf  of  the  contras  in  Nicaragua. 

Brinkley  said  that  story  and  others 
in  the  nation’s  newspapers  gave  the 
“bare  outline”  of  everything  that  has 
developed  in  the  current  Washington 
hearings  on  the  contra  issue. 

“The  skeleton  of  the  story  has  been 
known  for  two  years,”  he  added. 

One  reason  the  press  let  the  story 
“slip  through  its  fingers”  was  that 
after  five  years  of  the  Reagan  admin¬ 
istration,  reporters  had  grown  weary 
of  writing  about  “uncounted  stupidi¬ 
ties,  blunders  and  illegalities  with 
nobody  giving  a  hoot,”  he  said. 

“After  a  while  you  lose  the  momen¬ 
tum  to  keep  going  with  it.  That’s  not 
an  excuse  but  it’s  the  explanation. 
This  was  a  mindset  in  a  lot  of 
Washington  newspaper  offices.” 

According  to  Brinkley,  the  media’s 
decisions  not  to  follow  up  early  contra 
scandal  stories  were  “near  criminal.” 

“Now  we’re  all  paying  the  price,” 
he  observed.  “Who’s  to  blame? 
We’re  all  to  blame,”  including  the 
public  and  Congress. 

“We  got  suckered  by  a  man 
[Reagan]  with  such  immense  popu¬ 


larity  that  he  acquired  a  degree  of 
personal  power  that  we  .  .  .  haven’t 
experienced  since  Roosevelt,” 
Brinkley  declared. 

Richard  Sandza,  Newsweek’? 
national  security  correspondent,  said 
his  magazine  learned  some  facts  in 
September  1985  about  arms  ship¬ 
ments  to  Iran  and  administration 
deals  to  free  hostages  in  Lebanon 
“but  we  didn’t  feel  we  had  the  story 
solid  so  we  didn’t  run  it.” 

Noting  that  Newsweek  “made 
deals”  with  administration  sources  to 
withhold  information  about  hostage 
dealings  to  protect  them,  Sandza 
defended  that  decision,  asking, 
“Who’s  going  to  write  the  story  and 
jeopardize  their  lives?  But  the  fact  is 
that  we  had  the  biggest  story  of  the 
decade  in  a  reporter’s  notebook.” 


Los  Angeles  Times’  Washington 
correspondent  Mike  Wines  said  it  was 
an  “oversimplification”  to  blame  the 
press  for  missing  the  Iran-contra 
story,  recalling  that  as  early  as  the 
summer  of  1985  some  papers,  includ¬ 
ing  the  Miami  Herald,  Washington 
Post  and  New  York  Times  were  pub¬ 
lishing  pieces  of  Oliver  North’s  activi¬ 
ties. 

Wines  opined  that  the  press’s  over¬ 
all  lapse  in  not  going  full  blast  on  the 
story  earlier  was  not  “because  we 
were  lousy  reporters,”  although  he, 
too,  acknowledged  the  media  were 
“lulled  by  Ronald  Reagan.” 

A  principal  reason  for  the  slow  start 
was  that  most  of  the  story  was  not  in 
Washington,  but  in  Central  America, 
Lebanon,  Israel  and  Iran,  Wines 
pointed  out. 

“Had  we  done  a  little  bit  more  dig¬ 
ging  over  there  .  .  .  maybe  we  would 
have  done  better,”  he  asserted. 
“There  were  lots  of  people  in  Central 
America  who  knew”  about  North’s 
dealings. 

Walcott  observed  that  “none  of  us 


did  very  well  on  the  story  but  there 
has  been  enough  sack  cloth  and 
ashes.” 

The  important  element,  he  went  on, 
is  to  learn  from  mistakes  and  to  real¬ 
ize  “how  the  story  was  kept  from  us 
deliberately.” 

He  discounted  the  value  of  more 
worldwide  digging  and  other  excuses 
for  not  moving  faster  on  the  scandal. 

“The  fact  is  that  we  didn’t  have  a 
story,”  he  said.  “We  couldn’t  prove 
the  allegation  of  illegality  .  .  .  This 
operation  was  set  up  to  make  sure  we 
didn’t  get  it  .  .  .  the  money  alone  is 
one  of  those  Mafia-style  laundering 
operations.  It  was  a  classic  covert 
operation.” 

It  also  is  a  fact  that  administration 
officials  lied  to  the  press  on  several 
occasions  and  have  learned  how  to 


manipulate  it  by  playing  on  its  compe¬ 
titiveness  in  favoring  one  reporter 
over  another,  he  contended. 

Washington  Post  editor  Rick  Atkin¬ 
son  said  the  press  tried  to  nail  down 
the  contra  story  but  not  hard  enough. 

He  claimed  a  “kind  of  inertia” 
takes  over  when  a  story  shifts 
between  the  U.S.  and  overseas. 

Nevertheless,  he  said,  the  Post 
should  have  been  “more  aggressive, 
more  ingenious  and  less  territorial.” 

More  important  than  investigative 
techniques  in  scooping  out  the  story  is 
how  the  story  is  presented  to  hold 
readers’  attention  now  that  it  is  in  the 
hearing  phase,  Atkinson  stated. 

New  rate  program 

The  New  York  Post  reported  an 
overwhelming  response  to  its  new 
Borough  Rates  Program,  which  dur¬ 
ing  its  first  month  brought  in  134  new 
retail  accounts  to  the  paper. 

The  Borough  Rates  Program  offers 
the  local  retail  advertiser  full-run  dis¬ 
tribution  at  zone  pricing. 


Pulitzer  Prize-winner  Joel  Brinkley,  who  coordinates 
New  York  Times  coverage  of  the  story  in  Washington, 
led  off  by  terming  the  press’s  failure  to  jump  on 
North’s  activities  earlier  a  “scandal.” 
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Poised  for  battle  in  the  Twin  Cities 

Minneapolis  Star  and  Tribune’s  impending  name  change  heralds 
stiffer  competition  with  the  St.  Paul  Pioneer  Press  &  Dispatch 


By  Mark  Fitzgerald 

Cowles  Media  Company’s  Minne¬ 
apolis  Star  and  Tribune  escalated  its 
assault  on  the  home  turf  of  Knight- 
Ridder’s  St.  Paul  Pioneer  Press  & 
Dispatch  with  the  announcement  that 
it  will  change  its  name  Aug.  31  to  Star 
Tribune:  Newspaper  of  the  Twin 
Cities. 

With  the  new  name,  the  Minneapo¬ 
lis-based  paper  will  also  publish  its 
first  St.  Paul  edition.  Home  delivery 
will  be  available  in  virtually  all  parts 
of  the  Twin  Cities  metro  area,  the 
paper  said. 

By  next  spring,  the  paper  said,  its 
new  $1 10-million  production  plant 
will  be  printing  more  color.  More  than 
25  people  will  be  added  to  the  news¬ 
room  this  year,  the  paper  announced. 

Over  the  past  few  years,  the  Star 
and  Tribune  has  become  increasingly 
aggressive  in  its  moves  into  St.  Paul. 
Last  September,  it  opened  a  bureau  in 
the  city  across  the  Mississippi. 

Just  how  this  effort  is  faring  is  a 
matter  of  disagreement  in  the  Twin 
Cities. 

The  Minneapolis  paper  notes  that 


circulation  in  the  three  eastern  coun¬ 
ties  that  comprise  the  St.  Paul  metro¬ 
politan  area,  Ramsey,  Dakota  and 
Washington,  is  up  about  25%  over  the 
last  four  years.  (Total  daily  circula¬ 
tion  is  382,832  and  Sunday  625,504, 
according  to  the  latest  Audit  Bureau 
of  Circulation  FAS-FAX  report.) 


Over  the  past  few 
years,  the  Star  and 
Tribune  has  become 
increasingly  aggressive 
in  its  moves  into  St. 
Paul. 


“One  of  every  four  local  daily 
papers  sold  in  these  three  counties  is  a 
Star  and  Tribune,”  a  recent  press 
release  boasted. 

Pioneer  Press  &  Dispatch  president 
and  publisher  John  T.  Henry  insisted 
that  the  Star  and  Tribune  effort  has 
not  hurt  his  paper. 

“They’ve  made  no  significant 


dents  that  we  can  see,  although  we’re 
not  taking  this  lightly,”  Henry  said  in 
a  telephone  interview. 

Nor  was  the  name  change  a  sur¬ 
prise,  Henry  said.  “This  move  of 
theirs  was  envisioned  in  our  strategic 
plan.” 

Henry  said  that  this  fall  the  Pioneer 
Press  &  Dispatch  will  be  rolling  out  a 
series  of  changes  to  meet  the  Star  and 
Tribune  challenge.  He  declined  to  list 
the  planned  moves. 

Though  the  battle  between  the 
Twin  Cities  papers  has  not  received 
much  attention  until  late,  both  papers 
have  been  making  competitive  moves 
right  along. 

Since  completing  its  own  new  pro¬ 
duction  plant  in  1983,  the  St.  Paul 
paper  has  introduced  full  color  on  all 
section  fronts  daily.  It  moved  to  an 
all-day  publication  schedule  in  1985 
and  it  has  “increased  the  news  hole 
substantially,”  Henry  said. 

It  has  also  introduced  home  deliv¬ 
ery  and  increased  the  number  of 
single-copy  purchasing  points. 

The  Pioneer  Press  &  Dispatch  has 
about  half  the  circulation  of  the  Star 
(Continued  on  page  44) 


L.A.  Daily  News  shows  the  power  of  the  press 


By  M.L.  Stein 

The  power  of  the  press  appears  to 
be  in  good  shape  at  the  Daily  News  of 
Los  Angeles. 

Recently,  columnist  Dennis 
McCarthy  wrote  about  Aneda  Ro¬ 
mero,  a  37-year  old  mother  of  three 
who  was  fired  from  a  supermarket 
training  program  for  spending  a  few 
days  with  her  dying  mother  rather 
than  going  to  work.  She  had  been 
refused  permission  for  the  leave. 

Vons,  the  supermarket  company, 
was  flooded  with  protest  calls  — 
some  threatening  boycotts  of  its 
stores  —  and  McCarthy  himself 
heard  from  dozens  of  readers,  several 
offering  to  fill  in  for  Romero  free  of 
charge  while  she  remained  with  her 
mother. 


One  reader  was  State  Assembly- 
man  Richard  Katz,  who  phoned  Vons 
president  Bill  Davila.  Things  hap¬ 
pened  fast  after  that. 

Davila  called  Katz  back,  saying  the 
situation  had  been  handled  poorly  and 
that  Romero  had  been  given  her  job 
back.  McCarthy  was  told  by  chain’s 
senior  vice  president  Peter  Horn  that 
the  woman’s  dismissal  was  the  result 
of  a  “breakdown  in  communica¬ 
tions.” 

In  another  instance,  James  Biddle, 
head  custodian  at  a  local  high  school, 
wrote  a  letter  to  the  Daily  News, 
claiming  that  he  was  ordered  trans¬ 
ferred  to  an  inner-city  school  for  pub¬ 
licly  criticizing  teachers  who  were 
complaining  about  low  salaries. 

According  to  Biddle,  teachers  had 


not  demonstrated  that  they  deserved 
a  raise. 

After  the  letter  was  published,  the 
newspaper  dug  into  Biddle’s  case, 
interviewing  school  district  officials. 

District  spokesman  Bill  Rivera  told 
reporter  Lynn  Steinberg  the  transfer 
had  not  been  punitive.  But  later  that 
same  day,  he  announced  the  transfer 
had  been  canceled  because  school 
authorities  decided  Biddle’s  civil 
rights  might  have  been  violated. 

Exclaimed  Biddle:  “I’m  glad  they 
did  it.  When  you  sign  on  with  the 
school  district,  or  any  other  institu¬ 
tion,  you  do  not  sign  away  your  con¬ 
stitutional  rights.  But  they  weren’t 
going  to  do  it  on  their  own.  It  Just 
goes  to  show  yoii  the  power  of  the 
press.” 
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Gc'irtner  leaving  Courier- Journal;  Hawpe  named  editor 

Michael  Gartner  is  leaving  Gannett  George  Gill,  the  publisher  .  .  .  and  Moines  paper,  Gartner  was  named 

Co.’s  Louisville  Courier-Journal  to  we  all  agreed  to  do  it,”  he  added.  general  news  executive, 

become  once  again  an  Iowa  editor.  Gartner  will  become  editor  of  the  A  year  ago,  he  was  appointed  editor 

Gartner  will  be  replaced  as  editor  Ames  Daily  Tribune,  a  10, 622-circu\a-  of  the  Courier-Journal,  when  Gannett 

by  David  Hawpe.  who  has  been  man-  tion  paper  in  Iowa  that  he  and  Gary  bought  the  paper  from  the  feuding 

aging  editor.  The  changes  will  take  Gerlach  bought  last  year.  Bingham  family, 

place  in  September.  Gartner  was  president  and  Gerlach  Gartner  said  he  will  continue  to 

“What  prompted  me  [to  leave]  was  publisher  of  the  Des  Moines  Register  work  in  some  capacity  with  Gannett, 
that  1  thought  David  Hawpe  would  be  when  in  1984  they  and  Dow  Jones  &  though  the  particular  job  has  not  been 

a  very  good  editor,  and  I  decided  I  Co.  made  an  unsolicited  bid  for  the  determined  yet. 

wanted  to  return  to  Ames,  Iowa,  paper’s  family-owned  publishing  He  also  said  he  had  missed  Iowa, 
where  I  own  part  of  a  paper,”  Gartner  company.  Both  were  suspended  after  where  his  family  remained  during  his 

said  in  a  telephone  ikiterview.  making  the  bid,  which  set  off  an  auc-  year  in  Louisville. 

“David  is  a  wonderfully  talented  tion  ultimately  won  by  Gannett.  “Oh,  sure,  I  missed  Iowa.  I’m  a 

guy,  a  Kentuckian,  and  so  I  went  to  After  Gannett  bought  the  Des  Midwest  boy,”  he  declared. 


U.N.  group  would  establish  New  World  Info  Order 


By  Robert  U.  Brown 

The  United  Nations  Committee  on 
Information  has  adopted  a  draft  rec¬ 
ommendation  calling  for  “establish¬ 
ment  of  a  New  World  Information  and 
Communication  Order.”  The  mea¬ 
sure  was  approved  July  2  by  50  devel¬ 
oping  countries  and  members  of  the 
Soviet  bloc.  There  were  13  absten¬ 
tions  by  Western  nations  and  Japan. 
The  United  States  cast  the  only  nega¬ 
tive  vote. 

The  draft  recommendation  will 
come  before  the  all-member  special 
political  committee  when  it  meets  in 
the  fall  before  the  meeting  of  the  U .  N . 
General  Assembly. 

The  original  draft  was  negotiated 
for  four  weeks  by  “contact  groups” 
representing  all  regional  groups.  It 
was  tentatively  accepted  by  the 
working  parties  although  the  first 
paragraph  on  the  NWICO  and  the  last 
paragraph  calling  for  streamlining  of 
the  U.N.  Department  of  Information 
had  not  been  discussed. 

The  U.S.  Department  of  State,  sec¬ 
onded  by  the  British  delegation,  said 
some  of  the  language  was  unaccept¬ 
able  and  they  could  not  proceed  with 
approval  without  a  vote.  Chairman 
Pablo  Barrios  of  Spain  withdrew  the 
draft.  A  second  was  presented  by 
Poland  and  it  was  voted  without  fur¬ 
ther  debate. 

Without  any  definition  of  NWICO, 
the  first  paragraph  of  the  approved 
document  reads: 

“All  countries,  the  United  Nations 
system  as  a  whole  and  all  others  con¬ 
cerned  should  cooperate  in  the  estab¬ 
lishment  of  a  new  world  information 
and  communication  order,  seen  as  an 
evolving  and  continuous  process,  and 
based,  inter  alia,  on  the  free  circula¬ 


tion  and  wider  and  better  balanced  based  on  weeks  of  intensive  consulta- 
dissemination  of  information,  guaran-  tions  with  representatives  of  all 

teeing  diversity  of  sources  of  informa-  groups  and  China,  represented  a  good 
tion  and  free  access  to  information  faith  effort  to  formulate  committee 
and,  in  particular,  the  urgent  need  to  recommendations  acceptable  to  all 
change  the  dependent  status  of  the  delegations.  Your  working  paper  con- 
developing  countries  in  the  field  of  tained  many  new  elements  vital  to 
information  and  communication,  as  progress  toward  consensus.  Unfortu- 
the  principle  of  sovereign  equality  nately,  some  language  unacceptable 
among  nations  extends  also  to  this  to  my  delegation,  particularly  with 
field,  and  intended  also  to  strengthen  reference  to  establishment  of  a  new 
peace  and  international  understand-  world  information  and  communica- 
ing,  enabling  all  persons  to  participate  tion  order,  remained  in  the  text.  We 
effectively  in  political,  economic,  do  think  that  your  unamended  work- 
social  and  cultural  life  and  promoting  ing  paper  remains  an  excellent  basis 
human  rights,  understanding  and  for  further  progress, 
friendship  among  all  nations.  The  “What  my  delegation  very  much 
ongoing  efforts  of  the  United  Nations  regrets  is  that  the  draft  recommenda- 

“All  countries,  the  United  Nations  system  as  a 
whole  and  all  others  concerned  should  cooperate  in 
the  establishment  of  a  new  world  information  and 
communication  order  ...” 


tions  we  ultimately  had  before  us 
today,  and  which  the  committee 
adopted  over  our  negative  vote,  con¬ 
tain  language  that  is  fundamentally 
objectionable  to  the  U.S.  .  .  . 

“The  concept  of  a  new  world  infor¬ 
mation  and  communication  order  is 
alien  to  us.  We  oppose  the  establish¬ 
ment,  no  matter  how  circumscribed, 
of  any  order,  prescriptions,  or  guide¬ 
lines  which  would  inhibit  freedom  of 
information,  freedom  of  the  press,  or 
freedom  for  journalists  to  carry  out 
their  professional  tasks.  The  word 
‘order’  connotes  political  and  eco¬ 
nomic  systems  inherently  opposed  to 
freedom  of  opinion  and  expressions.” 


Educational,  Scientific  and  Cultural 
Organization,  which  retains  the  cen¬ 
tral  role  in  this  field,  to  eliminate  gra¬ 
dually  the  existing  imbalances  in  the 
field  of  information  and  communica¬ 
tion  and  to  encourage  a  free  flow  and 
wider  and  better  balanced  dissemina¬ 
tion  of  information  in  accordance 
with  the  relevant  resolutions  of  that 
organization,  adopted  by  consensus, 
should  be  affirmed.” 

In  a  statement  to  the  chairman  of 
the  committee,  the  U.S.  alternate  rep¬ 
resentative,  Rose  Sue  Berstein, 
stated: 

“We  believe  that  the  working  paper 
as  originally  presented  by  you,  and 
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On  the  prowl  for  newspapers 

Controversial  financier  Conrad  Black  takes  ‘inspiration’  from 
Rupert  Murdoch  in  seeking  to  expand  Hoi  linger  Inc.’s  media  empire 


By  Mark  Fitzgerald 

Conrad  Black’s  Canadian  media 
firm,  Hollinger  Inc.,  was  little-known 
in  the  United  States  when  it  caught 
the  attention  of  the  newspaper  indus¬ 
try  by  snapping  up  21  American 
small-town  papers  in  the  waning  days 
of  1986. 

At  that  time,  however,  nearly  every 
major  media  company  was  also  buy¬ 
ing  as  many  papers  as  it  could  in  a 
feverish  bull  market  fueled  by  the 
impending  changes  in  U.S.  tax  laws. 

Hollinger’s  $103-million  deal  — 
which  also  included  13  Canadian 
papers  —  was  seen  then  as  one  more 
example  of  the  stampede. 

Half  a  year  later,  however,  Hollin¬ 
ger  has  not  slowed  down  its  pace. 

It  is  still  buying  srdall  American 
papers  at  a  rate  of  about  one  a  month. 
In  June  it  bought  the  highly  respected 
Canadian  newsmagazine  Saturday 
Night. 

Recently  Hollinger  also  sent  shock- 
waves  across  the  Quebec  French-lan¬ 
guage  press  by  becoming  the  first 
English-speaking  Ontario  firm  to  buy 
a  Francophone  newspaper  chain. 
That  $90-million  (Canadian)  purchase 
led  to  an  unusual  agreement  on  June 
15  between  Toronto-based  Hollinger 
and  Quebec  authorities  to  maintain 
the  “editorial  integrity”  of  the  Unim- 
edja  chain. 

it  is  clear  Black’s  acquisitiveness 
has  not  been  slacked. 

“If  the  deals  are  good  enough,” 
Black  told  the  Wall  Street  Journal  in 
May,  “we  could  spend  hundreds  of 
millions  of  dollars  over  the  next  two 
or  three  years.  My  inspiration  in  these 
matters  is  Rupert  Murdoch.” 

F.  David  Radler,  Hollinger’s  direc¬ 
tor  of  newspaper  operations,  said  the 
company  remains  very  high  on 
smaller-circulation  U.S.  papers. 

“It’s  a  business  we  believe  in,  and 
it’s  a  business  we’ve  been  in  for 
nearly  20  years.  We’ve  done  very  well 
with  it,”  he  said  in  a  telephone  inter¬ 
view  from  his  Vancouver  office. 

“We”re  looking  for  new  papers  to 
buy,”  he  added. 

Generally,  Hollinger’s  American 
purchases  have  been  family-owned 
dailies  under  15,000  circulation  and, 
generally,  the  ownership  transitions 


Conrad  Black 


have  gone  well. 

“I’ve  found  them  to  be  enthusiastic 
and  highly  motivated,”  an  industry 
association  director  said  of  the  Hol¬ 
linger  general  managers  who  run  the 
small  papers. 

In  its  acquisitions  across  the  U.S., 
Hollinger  reflects  much  of  the  style  of 
the  mercurial  Black,  a  chess  and  war 
games  enthusiast  who  has  compared 
his  business  dealings  to  battlefield 
strategy  by  Napoleon  and  Patton. 


Asked  by  E&P  earlier  this  year  on 
how  Hollinger  picks  its  targets,  for 
example,  Radler  answered  this  way: 
“Sure  you  do  a  certain  amount  of 
objective  analysis  but,  in  the  final 
analysis,  you  make  deals  like  [the  21- 
newspaper  purshcase]  by  how  you 
feel  in  your  tummy.” 

Black,  now  42,  started  his  career  in 
newspapers  in  1969  when  he,  Radler 
and  Hollinger  executive  vice  presi¬ 
dent  Peter  White  bought  the  founder¬ 
ing  Sherbrooke  (Que.)  Record. 

The  partners  quickly  cut  the  48- 
employee  staff  in  half  and  instituted 
other  rigorous  cost-cutting  measures. 


Two  years  later,  the  paper  they 
bought  for  about  $15,000  was  sold  for 
$730,000. 

However,  Black  came  to  national 
prominence  in  Canada  in  1978  when 
he  gained  control  of  Argus  Corp.,  a 
giant  holding  company  with  interests 
in  such  diverse  areas  as  mining, 
broadcasting,  supermarkets  and  farm 
machinery. 

The  Toronto  Globe  and  Mail  hailed 
the  33-year-old  “businessman  of  the 
year.” 

That  same  deal  gained  Black  the 
frequent  tag  of  “controversial  finan¬ 
cier”  when  he  reorganized  Argus  by 
shedding  several  of  its  companies, 
most  notably  Massey-Ferguson,  the 
agricultural  machinery  maker,  and 
Dominion  Stores,  a  big  supermarket 
chain. 

After  selling  many  of  the  Dominion 
stores  and  laying  off  employees. 
Black  withdrew  $62  million  from  the 
firm’s  pension  fund,  arguing  that  it 
was  overinvested.  Last  year  a  court 
ruled  in  favor  of  a  union  that  sought 
the  return  of  the  money  to  the  pension 
fund. 

By  1985,  Black  had  shed  all  of  his 
non-media  properties,  and  he  began 
turning  again  to  newspapers. 

He  bought  a  controlling  share  in  the 


London  Daily  Telegraph  in  1985  for 
$51  million. 

Black’s  purchases  in  the  U.S.  have 
been  fairly  low-key.  Radler  recalled 
in  an  interview  earlier  this  year  that 
Hollinger  began  its  rent  acquisitions 
by  taking  out  classified  ads  in  Editor 
&  Publisher. 

But  the  purchase  of  the  French-lan¬ 
guage  Unimedia  papers,  completed 
last  month,  aroused  much  con¬ 
troversy  in  Canada.  The  purchase 
announcement  fired  many  of  the  his¬ 
toric  divisions  between  Francophone 
Quebec  and  Anglophone  Ontario. 

(Continued  on  page  44) 


“If  the  deals  are  good  enough  we  could  spend 
hundreds  of  millions  of  dollars  over  the  next  two  or 
three  years.” 
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Moscow,  Idaho,  and  Moscow,  U.S.S.R.,  set  to  exchange  reporters 


Moscow,  Idaho,  and  Moscow, 
U.S.S.R.,  will  have  their  own  jour¬ 
nalism  exchange  program  thanks  to 
the  initiative  of  the  10,000-circulation 
Moscow  Idahonian.  The  event  is  part 
of  the  Idaho  community’s  observance 
of  its  100th  anniversary. 

Some  time  ago,  James  E.  Shelledy, 
the  Idahonian’s  editor  and  publisher, 
got  the  idea  for  a  deal  that  will  bring  a 
Russian  journalist  to  Moscow,  Idaho, 
and  send  an  Idahonian  reporter  to 
Russia. 

Igor  Yakovlev,  editor-in-chief  of 
the  Moscow  News,  will  cover  Mos¬ 
cow,  Idaho,  population  about  17,000, 
from  July  11-18  for  his  publication, 
which  is  published  in  Russian, 


English,  and  five  other  languages. 
The  weekly  has  a  circulation  of  a  mil¬ 
lion. 

About  the  same  time,  Vera  White, 
who  normally  covers  arts  and  religion 
for  the  Idahonian,  will  be  in  the  larger 
Moscow. 

Each  emissary  will  write  at  least 
one  story  for  each  others’s  newspa¬ 
per.  Shelledy  said  that  White  already 
had  lined  up  an  interview  with  the 
mayor  of  Moscow. 

The  Idahonian  publisher,  who 
spent  several  weeks  setting  up  the 
exchange,  said  it  wasn’t  easy. 

“1  wanted  to  arrange  this  whole 
thing  without  going  through  the  Rus¬ 
sian  government  but  it  proved  impos¬ 


sible,”  Shelledy  recalled.  He  said  he 
had  to  make  several  calls  on  the 
Soviet  embassy  in  Washington  before 
the  agreement  was  accomplished. 

By  now  the  FBI  should  have  a 
pretty  good  file  on  me,’"  Shelledy 
quipped. 

According  to  the  publisher,  the 
Moscow  News  is  on  the  “cutting 
edge”  of  Russian  leader  Gorbachev’s 
new  policy  of  glasnost  or  openness, 
printing  letters  from  dissidents  and 
editorials  criticizing  officials. 

Moscow,  Idaho,  Shelledy  said,  was 
settled  a  century  ago  by  pioneers  from 
Moscow,  Pa. 

— M.L.  Stein 


New  York’s  top  court  pares  shield  law  protections 


By  George  Garneau 

New  York  state’s  top  court  has 
ruled  that  the  state’s  shield  protects 
from  disclosure  only  material  from 
confidential  sources. 

The  4-3  ruling  by  the  state  Court  of 
Appeals  excluded  non-confidential 
matter,  limiting  shield  law  protection 
to  information  or  material  from  confi¬ 
dential  sources. 

The  majority  opinion  held  that  the 
state  legislature  intended  the  1970 
shield  law  applied  only  to  information 
and  materials  from  confidential 
sources.  The  ruling  was  consistent 
with  most  lower-court  interpretations 
of  the  law  but  seemed  to  restrict  the 
language  of  the  statute. 

It  means  that  in  some  cases  govern¬ 
ment  can  force  news  organizations  to 
surrender  notes  and  recordings  not 
acquired  under  confidentiality  agree¬ 
ments.  Circumstances  would  require 
that  material  be  important  and  be 
unavailable  from  other  sources. 

Several  First  Amendment  special¬ 
ists  predicted  the  ruling  would  lead  to 
a  chilling  effect  on  newsgathering  in 
the  state  and  stricter  shield  law  inter¬ 
pretation  elsewhere. 

The  ruling  came  in  the  case  of  a 
television  station  owned  by  Knight- 
Ridder  Broadcasting  Inc.,  WTEN- 
TV  of  Albany.  It  was  subpoenaed  by 
Albany  County  District  Attorney  Sol 
Greenberg  to  turn  over  outtakes  — 
portions  of  videotape  not  used  for 
broadcast  —  of  an  interview  with 


Donald  Bent,  whose  wife  had  disap¬ 
peared  and  was  later  found  dead. 
Greenberg  argued  the  tapes  were 
needed  for  a  grand  jury  investigation, 
which  yielded  an  indictment  without 
them. 

WTEN  refused.  A  lower  court 
ruled  the  station  did  not  have  to  sur¬ 
render  the  tapes,  but  that  decision 
was  overturned  by  the  Appellate 
Division. 


cation.”  (Emphasis  added.) 

The  majority  opinion,  written  by 
Judge  Fritz  W.  Alexander,  took  into 
account  the  New  York  Legislature’s 
failure  in  1981  to  include  in  amend¬ 
ments  a  measure  applying  the  shield 
law  to  non-confidential  sources.  The 
majority  concluded  that  the  legisla¬ 
ture  thus  “did  not  intend  the  shield 
law  to  create  an  ‘absolute  privilege’ 
against  disclosure.” 


It  means  that  in  some  cases  government  can  force 
news  organizations  to  surrender  notes  and  recordings 
not  acquired  under  confidentiality  agreements. 


“I  think  the  decision  was  wrong.” 
said  James  C.  Goodale,  a  promi¬ 
nent  First  Amendment  attorney  who 
helped  draft  the  shield  law.  “[The 
law]  was  drafted  to  protect  non-confi¬ 
dential  information  and  I  feel  very 
frustrated  since  that  part  of  the  statute 
has  not  been  met.” 

Goodale  said  the  decision  would 
“encourage  other  state  courts  to  read 
their  shield  laws  more  narrowly.” 

The  ruling  comes  despite  the  word¬ 
ing  of  the  1970  shield  law,  which 
makes  it  illegal  to  hold  journalists  in 
contempt  of  court  for  “refusing  or 
failing  to  disclose  any  news  or  the 
source  of  any  such  news  coming  into 
his  possession  in  the  course  of 
gathering  or  obtaining  news  for  publi¬ 


The  majority  opinion  said  “the 
long-standing  interpretation  of  the 
shield  law  should  not  be  judicially 
abrogated  where  the  legislature  has 
considered  that  interpretation  and 
explicitly  declined  to  amend  the  stat¬ 
ute  to  overcome  it.”  It  said  the  state 
“should  not,  through  its  judiciary, 
encumber  the  plain  legislative  policy 
choices  made  in  the  governing  stat¬ 
ute’s  own  words.” 

The  strongly  worded  dissent  held 
that  the  district  attorney’s  subpoena 
should  not  be  enforced  “because  the 
confidentiality  in  the  gathering  of  the 
news  from  a  news  souice  should  not 
be  added  by  judges  as  a  condition”  to 
shield  law  protections.  “That  judicial 
(Continued  on  page  22) 
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42  years  and  going  strong 

Pacemaker  and  all,  Edgar  Williams  continues  to  be  a  workhorse 
for  the  Philadelphia  Inquirer  after  four  decades  on  the  job 


By  Jim  Haughton 

Newly  recycled  with  a  Pacemaker 
unexpectedly  acquired  last  Novem¬ 
ber,  Edgar  Williams  in  his  70th  year  is 
approaching  42  years  on  the  same 
newspaper  with  the  determination, 
fervor  and  drive  of  a  cub  reporter. 

While  many  of  his  contemporaries 
are  in  retirement  or  near  it,  the  term  is 
not  in  Ted  Williams’  vocabulary.  He 
is  having  too  much  fun  turning  out 
feature  stories  for  the  Philadelphia 
Inquirer  and  assuming  command  of 
“The  Scene”  column  on  Saturdays. 
It  runs  on  Page  2  of  the  second  news 
section  for  which  Williams  turns  out 
750  words  that  delight  readers  and 
make  editors  smile. 

He  is  also  an  inspiration  to  writers 
and  editors  half  his  age.  They  envy  his 
range  of  interests,  dedication,  skill. 

“It’s  a  pleasure  to  watch  him  come 
back  from  an  interview.  He  chor¬ 
tles,”  explained  Gene  Roberts, 
Inquirer  president  and  executive  edi¬ 
tor.  “He  has  a  wonderful  range  and 
can  handle  news,  features  or  maga¬ 
zine  articles,  and  he’s  probably  the 
least  difficult  personality  an  editor 
has  to  deal  with.  He’s  about  as  much  a 
class  act  as  you  can  be.” 

Roberts  noted  that  most  good 
reporters  have  perhaps  three  or  four 
good  facets  —  city  hall,  police,  the 
neighborhoods  —  but  “Ted  must 
have  100  facets.  I  am  constantly 
amazed  at  his  range  of  knowledge.” 

One  of  Williams’  Saturday  special¬ 
ties  is  the  “Nostalgia”  section  of 
“The  Scene,”  some  350  words  of  dot- 
and-dash  items  on  life  in  the  period 
dating  back  to  World  War  I: 

“You  just  didn’t  begin  the  climb  up 
the  Matterhorn  of  life  if  you  hadn’t 
danced  to  the  music  of  Harry  Wolfe 
and  his  orchestra  at  the  Shelburne 
Hotel  in  Atlantic  City  .  .  .  followed 
the  comic  strip  'Polly  and  Her  Pals' 
by  Cliff  Starrett  .  .  .  tuned-in  the 
radio  show  'Good  Will  Court'  with  A. 
L.  Alexander  as  moderator  .  .  .knew 
all  the  words  of  the  song  “There’s  a 
Star-Spangled  Banner  Wavin’ 
Somewhere’  .  .  .used  the  expres¬ 
sions  ‘What  in  Sam  Hill?’  and  ‘He’s  a 
feather  merchant’  .  .  .smoked  Bold 
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Edgar  Williams 

“The  Scene”  was  first  introduced 
in  1974  with  the  late  Michael  Smith, 
Carroll  Stoner,  and  Williams  con¬ 
tributing.  Clark  DeLeon  began  writ¬ 
ing  it  weekdays  and  Sunday  13  years 
ago. 

Williams  explained  how  “Nostal¬ 
gia”  began.  “1  had  reached  the  end  of 
my  thoughts  and  had  about  six  inches 
to  fill  for  the  column.  I  had  always 
admired  the  late  Frank  Brookhouser 
doing  something  like  this  for  the  old 
Philadelphia  Bulletin. 


know  who  the  original  complainer 
was,”  Williams  observed. 

DeLeon,  who  sits  next  to  Williams 
in  the  city  room,  said  the  veteran 
writer  has  a  carefully  cultivated  mess 
on  his  desk  that  is  inspiring  to  young 
reporters.  “His  is  gentle  and  sloping. 
Mine  is  sloppy,”  DeLeon  remarked. 

Williams  spends  most  of  his  week 
on  feature  assignments,  some  gener¬ 
ated  from  the  city  desk  and  others  he 
suggests.  A  recent  week  had  him  vis¬ 
iting  a  hospital  nursing  school  that 
was  closing  after  a  half-century;  a  trip 
to  Independence  Hall  to  chat  with  an 
actor  who  daily  portrays  Ben  Frank¬ 
lin,  followed  by  a  visit  to  the  Franklin 
Institute  to  talk  with  the  doctor-cre¬ 
ator  of  the  huge  artificial  heart  that 
thousands  of  school  kids  have 
explored  over  the  years. 

“He’s  good  with  young  and  old 
people.  He  also  writes  a  strong  col¬ 
umn,”  asserted  city  editor  Fran 
Dauth.  “He  is  a  jewel  and  represents 
the  best.  He’s  a  talented  gentleman 
and  a  pleasure  to  be  around.” 

Dauth  said  Williams  produces  fea¬ 
tures  “that  have  a  beginning,  middle 
and  end.  His  work  is  usually  perfect, 
then  he  leaves.” 

Williams  feels  feature  writing  is 
becoming  somewhat  of  a  neglected 
art  on  American  newspapers  and  says 
few  journalism  schools  seem  to 


“He  has  a  wonderful  range  and  can  handle  news, 
features  or  magazine  articles,  and  he’s  probably  the 
least  difficult  personality  an  editor  has  to  deal  with.” 


Frank  was  the  inspiration.  You 
take  a  guy’s  idea;  you  don’t  steal  it,” 
Ted  said.  “I  filled  it  in  and  it  got  a  few 
notes  from  people.  Suddenly  the  mail 
was  increasing.  I  couldn’t  let  go  of  it  if 
1  wanted.”  Williams  reported  that  he 
never  uses  an  item  he  can’t  remem¬ 
ber. 

After  a  reader  complained  last  year 
about  the  “Nostalgia”  feature,  Wil¬ 
liams  asked  readers  to  vote  on  retain¬ 
ing  it.  The  final  vote  was  1,117  in 
favor,  27  to  drop  it. 

“Most  of  the  people  wanted  to 


emphasize  it.  He  would  like  to  see  the 
top  newspaper  award  groups  take 
note  of  the  continuing  good  work  of 
outstanding  feature  writers  over  a 
long  period  and  give  them  awards. 

“I  don’t  think  it’s  a  lost  art.  It’s 
kind  of  a  truncated  art.  They  are  not 
giving  too  much  attention  to  it,”  he 
observed. 

Too  many  newspaper  writers,  Wil¬ 
liams  explained,  feel  they  can  “bang 
out”  a  feature  in  a  hurry.  He  says  it  is 
not  that  easy. 

(Continued  on  page  26) 
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Battling  hard  times 

Quad  Cities  media  join  forces  to  deveiop  a  strategic  pian 
to  create  jobs  in  an  area  suffering  from  an  economic  depression 


By  Jerry  Fallstrom 

Print  and  broadcast  media  execu¬ 
tives  in  western  Illinois  and  eastern 
Iowa  have  joined  forces  to  help  the 
recession-hit  communities  they  serve 
by  developing  a  plan  to  create  jobs 
and  improve  the  quality  of  life. 

The  unique  cooperative  effort  was 
borne  out  of  a  pervasive  sense  of 
hopelessness  about  the  future  of  the 
Quad-Cities,  a  bistate  community  of 
350,000  straddling  the  Mississippi 
River,  best-known  as  a  farm-equip¬ 
ment  maunufacturing  center. 

These  are  tough  times  for  farmers, 
who  haven’t  been  buying  tractors  as 
they  used  to,  and  the  ripple  effect  of 
the  poor  farm  economy  has  hit  the 
Quad-Cities  like  a  tidal  wave.  In  the 
last  five  years  the  local  media  have 
served  up  a  steady  diet  of  bad  news  — 
including  four  major  plant  closings 
and  the  loss  of  38%  of  the  manufac¬ 
turing  work  force,  19,000  jobs.  More 
than  12,000  workers  have  exhausted 
their  unemployment  benefits.  Six  per¬ 
cent  of  all  homes  are  vacant,  lost 
through  foreclosure  or  simply  aban¬ 
doned  by  families  seeking  greener 
pastures  elsewhere. 

Media  executives  decided  they 
could  no  longer  sit  on  the  sidelines 
and  simply  continue  to  report  the 
downward  slide.  They  decided  they 
had  to  do  something.  Two  newspaper 
companies,  two  network  television 
affiliates,  two  radio  stations,  a  cable 
television  company,  an  outdoor 
advertising  firm  and  two  non-media 
groups  chipped  in  $73,500  to  hire  a 
consultant  to  help  prepare  a 
“strategic  action  plan”  for  the  Quad- 
Cities. 

“I  have  seen  nothing  like  it,”  said 
Jim  Hudak,  who  heads  public-sector 
strategic  planning  for  the  interna¬ 
tional  consulting  firm  Arthur 
Andersen  &  Co.  “Normally  the 
media  are  the  enemy  because  they’re 
the  ones  who  are  trying  to  stir  up  the 
controversy.” 

The  media  group  unveiled  its  plan 
in  February,  three  months  after  its 
first  meeting.  The  initiative  was 
spurred  by  a  conversation  between 
John  Gardner,  publisher  of  Lee 
Enterprises’  Quad-City  Times  in 
Davenport,  Iowa,  and  Doug  Miller, 


John  Gardner 

chief  executive  officer  of  Signal  Hill 
Communications,  which  operates 
two  radio  stations  in  Davenport. 

Don  Wooten,  general  manager  of  a 
National  Public  Radio  station  in  Rock 
Island,  III.,  said  those  who  attended 
arrived  “in  a  wary  state  of  mind  won¬ 
dering  what  in  the  hell  we  were  all 
doing  in  the  same  room  together.” 


knew  they  wanted  to  do  something 
but  they  weren’t  sure  just  what.  Then 
Small  suggested  hiring  Andersen  to 
prepare  a  strategic  action  plan.  He 
had  heard  about  a  similar  plan  the  firm 
was  working  on  in  Rochester,  Minn., 
where  the  Small  Newspaper  Group 
owns  the  Post-Bulletin. 

“They  were  raving  about  it  up 
there,”  said  Small,  who  served  as 
chairman  of  United  Press  Interna¬ 
tional  from  June  1982  to  January  1983. 

Small  put  in  a  call  to  Hudak  to 
explain  the  makeup  of  the  media 
group  and  ask  what  he  would  charge 
to  meet  with  the  group.  “Would  you 
describe  that  group  again?  Just  to  see 
this.  I’ll  come  for  nothing,”  Hudak 
told  Small. 

The  media  group  agreed  to  hire 
Andersen  and  pay  for  the  initial  phase 
of  the  project.  Members  planned  to 
turn  the  project  over  to  an  indepen¬ 
dent  steering  committee  once  the  ball 
was  rolling  so  they  could  return  to 
their  traditional  role  of  reporting  the 
news  instead  of  making  news.  They 
were  forced  to  change  their  minds 
following  a  May  8  “community  kick¬ 
off’  meeting  held  to  float  the  id'ea 
before  175  invited  Quad-Cities  lead¬ 
ers. 

Strong  objections  to  the  media 
group’s  decision  to  “back  off’  from 


Media  executives  decided  they  couid  no  ionger  sit  on 
the  sideiines  and  simply  continue  to  report  the 
downward  slide.  They  decided  they  had  to  do 
something. 


Wooten,  a  newsmaker  when  he 
served  in  the  Illinois  Senate  in  the 
1970s,  described  the  competition 
among  the  Quad-Cities  news  media  as 
“cutthroat.” 

“We  were  all  conscious  that  it  was 
a  bizarre  event  and  that  it  would  be 
very  interesting  to  see  what  would 
happen,”  said  Len  R.  Small,  presi¬ 
dent  of  the  Small  Newspaper  Group 
and  publisher  of  the  Daily  Dispatch  in 
Moline,  Ill.,  and  the  Rock  Island 
Argus  in  Rock  Island. 

Those  who  attended  the  meeting 


the  project  were  raised.  The  following 
week,  the  media  group  sat  down  with 
other  community  leaders  to  select  a 
steering  committee  to  oversee  the 
plan.  Responding  to  the  outcry  for  the 
media’s  continued  involvement,  the 
media  group  named  Gardner  and 
Small  to  the  23-member  committee. 

At  the  same  time  the  group  prom¬ 
ised  to  cover  and  report  the  commit¬ 
tee’s  actions  like  any  other  major 
story.  The  publishers  became  con¬ 
vinced  that  their  participation  would 
(Continued  on  page  22) 
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By  Ron  Johnson 

John  Mohn  is  a  high  school  jour¬ 
nalism  teacher  who  stays  close  to  the 
practicing  profession. 

So  much  so  that  after  he  puts  in  a 
full  day  teaching  and  advising  the  stu¬ 
dent  newspaper  and  yearbook  at 
Ellinwood  High  School,  he  moves 
downtown  to  the  office  of  the  Ellin¬ 
wood  Leader. 

That  is  the  local  weekly  newspaper, 
the  one  he  owns  and  edits.  John  and 
his  wife  Chris  took  over  the  paper 
Dec.  1,  1986,  after  prodding  and 
encouragement  from  residents  and 
advertisers  in  the  central-Kansas 
community  of  2,300. 

What  made  the  Mohns  invest  in  the 
city  paper  was  John’s  desire  to 
strengthen  the  high  school  newspaper 
and  yearbook  he  advises.  “We  were 
having  trouble  getting  our  type  set 
properly,”  Mohn  said  of  the  student 
paper,  EHS  Today.  “I  had  asked  for  a 
laser  printer,  and  I  had  asked  for  a 
computer.  I  couldn't  get  both.” 

.  “Meanwhile,  the  Leader  was  going 
downhill.  The  school  paper  was 
stronger  in  some  ways  than  the  city 
paper,  which  needed  some  local  own¬ 
ership.”  Thus,  since  early  December, 
the  Mohns  have  reported,  edited  and 
designed  the  publication  of  1 ,400  cir¬ 
culation. 

Chris  serves  as  general  manager  of 
the  operation,  all  the  while  learning 
the  ins  and  outs  of  newspapering.  She 
covers  the  school  board.  John  has  the 
city  council  beat.  “That’s  to  avoid  the 
conflict  of  interest  with  my  being  a 
district  employee,  a  member  of  the 
school  system,”  John  said. 

Tristan  Mohn,  a  daughter  just  grad¬ 
uated  from  Ellinwood  High,  writes 
headlines,  applying  what  she  learned 
in  Dad’s  newspaper  class.  Another 
daughter,  Megan,  a  University  of 
Kansas  sophomore,  is  spending  the 
summer  in  Ellinwood;  she’s  a  fill-in 
office  manager  while  Chris  returns  to 
I  a  full-time  job  at  a  radio  station  in 
Great  Bend. 

Although  other  Leader  employees 
handle  advertising,  circulation  and 


j  (Johnson  is  journalism  director  and 
j  student  newspaper  adviser  at  Fort 
Hays  [Kan.]  State  University.) 


John  Mohn 

High  school  journalism  teacher; 
weekly  editor. 

most  photography,  production  nights 
usually  last  into  the  morning  hours. 
The  last  week  of  the  school  year,  they 
finished  the  paper  by  10:30  p.m.  Tues¬ 
day.  “That  was  the  earliest  time  yet,” 
Mohn  said. 

“We  went  home,  and  Chris  wasn’t 
able  to  sleep.”  She  leaves  for  the 
radio  station  at  5:30  a.m. 

The  Mohns  are  studying  their 
working  arrangements.  At  summer’s' 
end,  they  must  make  a  tough  deci¬ 
sion,  Mohn  notes. 

“One  option  is  to  train  Chris  to  run 
the  paper  full  time  with  my  support 
and  advice,”  he  said,  worrying  that 
40-hour  plus  workweeks  at  both 
school  and  newspaper  may  get  the 
best  of  him. 

The  long  hours  meant  adjustments 
for  everyone  concerned,  including 
the  students  on  the  EHS  newspaper 
and  yearbook.  They  didn’t  gladly 
accept  Mohn’s  dual  roles  as  their 
adviser  and  the  city  paper’s  editor. 

“That’s  been  one  of  the  frustra¬ 
tions  of  the  whole  thing.  I  bought  the 
paper  to  have  access  to  it.  The  kids 
resisted.  The  kids  got  angry.  They  felt 
I  was  spending  more  time  at  the 
Leader  than  with  them.  I  was  tired.  I 
was  dragging.” 

The  dispute  erupted  at  a  low  point 
in  the  spring  semester. 


“It  came  to  a  head  one  time,  and  1 
said, ‘Don’t  blame  me  for  your  prob¬ 
lems.  OK,  so  I’m  tired,  but  I’ve  been 
working  until  4  o’clock.  Where  were 
you?  I’m  down  at  the  Leader.  Where 
were  you?  I  haven’t  turned  you  away 
from  my  door.’” 

He  predicted  that  the  students 
would  use  the  Leader  to  create  a 
problem  for  themselves.  That  lasted 
about  two  months,  and  he  says  his 
program  suffered.  Student  staffers 
have  since  recognized  the  benefits  of 
an  adviser  with  access  to  the  typeset¬ 
ter  and  laser  printer  at  the  downtown 
newspaper  office. 

By  the  end  of  the  year,  EHS  Today 
used  its  Leader  connection  to  pro¬ 
duce  a  special-edition  insert,  an 
impossibility  without  Mohn’s  news¬ 
paper  equipment. 

“This  was  the  first  time  the  kids 
were  totally  cooperative.  Were  they 
ever  proud.”  When  the  yearbook 
staffers  polished  off  the  last  30  pages 
in  early  June,  they  used  Leader  equip¬ 
ment  to  set  copy. 

Mohn’s  advising  experience  began 
at  Shawnee  Mission  (Kan.)  East  High 
School  after  he  graduated  form  KU’s 
School  of  Education  in  1963.  “The 
year  before  I  started  there,  the 
adviser  had  let  garbage  go  in  the 
paper  —  the  dirty  pictures,  the  dou¬ 
ble  meanings,  the  innuendos.” 

He  changed  the  direction  of  the 
paper,  but  he  grew  tired  of  grading 
English  papers.  “1  felt  that  if  I  wanted 
to  get  into  journalism,  knowledge  of 
people  was  more  important  than 
knowledge  of  where  to  put  my  nouns 
and  verbs,”  Mohn  said. 

So  he  earned  a  master’s  degree  in 
counseling  at  KU  and  then  worked  as 
a  school  counselor  in  Almont,  Mich. 
“The  school  paper  up  there  was 
pretty  bad,  and  they  asked  me  to  put  it 
out  in  the  city  paper.  We  started  off 
with  one  page  in  the  weekly  paper, 
and  then  we  went  to  two  pages,  then 
three,  then  four.” 

He  returned  to  Kansas  in  1970  and 
served  a  decade  as  publications 
adviser  at  Great  Bend  High  School. 
There  Mohn  was  a  catalyst  for 
change  —  and  controversy. 

“I  made  a  lot  of  waves,  made  a  lot 
of  enemies  and  made  a  lot  of  mis¬ 
takes.  I  didn’t  mean  to  make  enemies, 
(Continued  on  page  20) 
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Assessing  business  coverage 

New  FACs/Ford  study  calls  for  better  reporting  of  “basic”  economic  issues 


By  Debra  Gersh 

While  the  media  are  supplying  the 
business  information  that  many  peo¬ 
ple  need  to  make  decisions  on  matters 
that  affect  them  personally,  a  new 
study  has  found  that  the  media  may 
not  be  providing  the  basic  economic 
coverage  required  to  help  people 
make  more  important  social  and 
political  decisions. 

“The  market  for  business  and  eco¬ 
nomics  news  involves  three  funda¬ 
mentally  different  types  of  news 
demanded  by  individuals:  informa¬ 
tion  that  has  value  for  personal  deci¬ 
sions  and  future  plans;  stories  that  are 
primarily  for  entertainment;  and 
knowledge  which  contributes  to 
informed  choices  about  social  deci¬ 
sions  such  as  voting,”  the  study 
reported.  “As  the  proliferation  of 
business  shows  and  the  expansion  of 
the  financial  press  suggests,  individu¬ 
als  are  willing  to  pay  for  high-quality 
information  which  affects  their  own 
business  decisions. 

“When  it  comes  to  demanding  the 
economic  news  necessary  to  make  an 
informed  political  or  civic  decision, 
however,  each  individual  has  less  of 
an  incentive  to  work  at  understanding 
the  news  because  it  is  rational  to  let 
others  take  responsibility  for 
informed  decisions,”  according  to  the 
report. 


I  Both  reporters  and 
'  editors  questioned  were 
dissatisfied  with  the 
quality  of  [business] 
coverage. 


The  study,  a  joint  effort  of  the 
Foundation  for  American  Communi¬ 
cations  and  the  Ford  Foundation, 
looked  at  the  adequacy  of  print  and 
broadcast  coverage  of  economics  and 
business  news,  with  a  focus  on  the 
educational  preparation  of  working 
journalists  covering  these  issues.  It 
was  conducted  and  authored  by 
James  T.  Hamilton  of  Harvard  Uni¬ 
versity’s  economics  department  and 
Dr.  Joseph  P.  Kalt,  professor  of 
political  economy  at  Harvard's  John 
F.  Kennedy  School  of  Government. 


Hamilton  and  Kalt  surveyed  more 
than  80  accredited  journalism  schools 
and  departments  of  journalism,  as 
well  as  some  4,552  working  journal¬ 
ists,  who  were  asked  to  complete  a 
detailed  29-page  questionnaire.  The 
response  rate  to  the  questionnaire 
was  about  18%. 

“Recognizing  the  demand  for  both 
entertainment  and  immediacy  in 
reporting  the  news,  and  facing  the 
complex  nature  of  much  of  the  infor¬ 
mation  to  be  processed,  the  journalist 
undoubtedly  has  strong  incentives  to 
focus  on  those  themes  most  likely  to 
appeal  to  an  audience  predominantly 
unschooled  in  economics,”  the  study 
maintained. 

“As  the  readership  profiles  of  the 
business  specialty  publications  indi¬ 
cate,  those  who  read  more  business/ 
economics  news  also  tend  to  be  more 
involved  in  civic  and  political  affairs 
and  attempt  to  influence  the  course  of 
social  decisions  (as  evidenced  by  the 
high  proportion  who  have  contacted 
public  officials  or  written  letters  to  the 
editor).  The  vast  majority  of  the  vot¬ 
ing  age  public,  however,  remains 
untouched  by  these  incentives  to 
become  informed  about  political  and 
social  affairs.” 

The  report  also  noted  that  “com¬ 
mon  criticisms  of  press  coverage  of 
business  and  economics  news  include 
a  failure  to  focus  on  ‘fundamental 
issues’  in  the  coverage  of  economic 
events  (e.g.,  energy  shortages)  or 
policy  discussions  (e.g.,  the  budget 
deficit),  inaccurate  or  misconceptions 
in  reporting,  an  anti-business 
approach  (e.g.,  ‘profits  are  bad’),  a 
pro-business  approach  (e.g.,  ‘the 
CEO  as  hero’),  and  a  failure  to  be 
informed  about  basic  economic  prin¬ 
ciples  essential  to  accurate  coverage 
of  economic  issues  (e.g.,  the  princi¬ 
ples  of  comparative  advantage  in 
international  trade).  The  result  is  an 
electorate  that  is  badly  informed  on 
major  issues,”  according  to  the 
study. 

Kalt  and  Hamilton  found  that  more 
than  80%  of  the  organizations 
surveyed  have  increased  their  eco¬ 
nomics/business  coverage  over  the 
last  five  years,  although  67%  said 
such  coverage  should  be  increased 
even  more.  Both  reporters  and  edi¬ 
tors  questioned  were  dissatisfied  with 
the  quality  of  coverage  —  80% 


believed  general  reporters  are  not 
well-equipped  to  handle  business/ 
economics  stories  —  and  62%  of  the 
editors  said  they  would  increase  cov¬ 
erage  of  business/economics  if  the 
quality  of  reporting  improved. 

“Our  survey  confirms  the  image  of 
the  business  beat  as  a  temporary 
assignment  which  young  journalists 
pass  through  as  they  accumulate 
experience  within  journalism  and 
within  a  specific  firm,  rather  than  the 
home  of  a  group  of  specialized  report¬ 
ers  with  much  experience  in  the 
field,”  Kalt  and  Hamilton  reported. 
“Journalists  who  primarily  cover 
business/economics  news  have  much 
less  experience  than  other  reporters; 
business/economics  reporters  aver¬ 
age  10.2  years  in  journalism,  versus 
15  years  for  other  reporters  and  18.1 
years  for  editors  .  .  .  Business/eco¬ 
nomics  reporters  are  also  much  more 
likely  to  be  female  than  those  on  other 
beats.  Women  comprise  39%  of  the 
reporters  on  the  business/economics 
beat,  versus  18%  for  other  beats  and 
17%  for  editors. 


Those  who  read  more 
business/economics 
news  also  tend  to  be 
more  involved  in  civic 
and  political  affairs . . . 


“Very  few  business/economics 
reporters  began  their  careers  cover¬ 
ing  the  beat  (14%),”  the  study  con¬ 
tinued.  “Previous  experience  does 
not  appear  to  be  a  major  factor  in 
hiring  reporters  for  the  beat,  for  busi¬ 
ness/economics  reporters  are  only 
slightly  more  likely  to  have  covered 
such  news  in  the  past  as  other  jour¬ 
nalists. 

“The  educational  backgrounds  of 
business/economics  reporters  con¬ 
firm  that  they  are  not  specialists  cho¬ 
sen  because  of  their  training,  but 
rather  are  young  and  less  experienced 
journalists  with  backgrounds  similar 
to  other  reporters,”  according  to  the 
survey  results. 

The  study  further  found  that  “the 
working  environments  of  business/ 
economics  reporters  differ  consider- 
(Continued  on  page  34) 
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Meat,  fish,  and  poultry  have 
become  the  staple  in  kitchens 
across  America,  so  it  comes  as  no 
surprise  that  Merle  Ellis,  a  butcher 
by  trade,  has  fast  become  a  house 
hold  name. 

As  a  matter  of  fact,  his  ^ 

weekly  column,  ‘ ‘The  i 

Butcher,”  is  read  in  over 
200  newspapers  Id 

across  the  country. 

It  s  filled  with  ^ 

practical,  inside 

information,  like  i, 

howtochoosethe 

best  cuts  of  meat  -  I 

and  fantastic  recipes  for  M 

authentic  American  cooking,  m 


His  appearances  on  TVs 
Good  Morning  America, The 
I  Phil  Donohue  Show,  The 
*  Dinah  Shore  Show,  AM — Chi¬ 
cago,  Los  Angeles,  San  Fran¬ 
cisco,  and  Qeveland  -  and 
hisownaward-win- 
L  ning  feature  series, 

1  L'  ^  ‘‘The  Butcher,”  have 

|k  '  "r  \ 

W  :  \  trust  and  admira- 
\  tion  of  millions. 
Call  Chronicle 
,  ^  ^  .  Features  for 

3  full  details  on 
'  this  entertaining 
^  and  really  enjoyable 
column. 


870  Market  St.,  San  Frandsco,  d  94102 
(415)777-7212 


Weekly  editor 

(Continued  from  page  17) 

but  I  was  gutsy,”  he  said. 

He  says  he  believed  that  if  the  story 
were  true,  you  printed  it;  that  the 
students  had  a  right  to  say  what  they 
believed  was  true,  as  long  as  it  was 
not  libelous;  that  the  school  publica¬ 
tion  had  a  right  to  cover  any  story  it 
wanted  to  cover,  as  long  as  it  was  not 
libelous;  that  the  kids  had  a  right  to 
ask  administrators  questions. 

It  hadn’t  been  that  way  at  Great 
Bend  High.  Change  sparked  con¬ 
troversy.  He  remembers  one  situa¬ 
tion  in  which  his  student  journalists 
called  individual  school  board  mem¬ 
bers  and  asked  why  they  voted  the 
way  they  did  on  a  particular  issue. 

“We  printed  the  story.  The  princi¬ 
pal  tried  to  fire  me,”  he  said.  His 
frustration  with  the  administration  led 
to  his  eventual  resignation.  When  he 
returned  to  hometown  Ellinwood  as 
publications  adviser  in  1980,  he  found 
he  had  some  of  the  same  problems  in 
Ellinwood  he’d  had  down  the  road  in 
Great  Bend. 

“Universally,  adults  for  some  rea¬ 
son  believe  that  kids  do  not  have  a 
right  to  publish  their  own  opinions. 

“They  just  believe  the  high  school 
paper  should  say  only  the  nicey-nice 


things,  that  it  ought  to  be  some  sort  of 
false  public  relations  organ.  They 
don’t  even  know  what  public  rela¬ 
tions  is. 

“They  don’t  realize  that  a  good, 
strong  high  school  newspaper  is  the 
best  public  relations  a  school  can 
have.”  he  asserted. 

Does  Mohn  thrive  on  controversy? 

“I  do  not  like  it.  It  hurts  every  time 
I  get  into  a  fight,  but  I  do  fight  for  the 
kids’  right  to  tell  the  truth.” 


“The  kids  got  angry. 
They  felt  I  was  spending 
more  time  at  the  Leader 
than  with  them.” 


He  applies  the  same  sense  of  edito¬ 
rial  responsibility  to  the  city  newspa¬ 
per.  Sometimes  people  want  him  to 
cover  school  activities  for  the  Leader, 
“but  on  school  time,  I  don’t  work  on 
the  Leader,”  he  protested. 

Another  conflict  brewing  is 
between  the  school  board  and  his 
reporter-wife,  who  are  squabbling 
over  access  to  meetings.  “They  don’t 
think  that  my  wife  is  gutsy  enough  to 
catch  them  on  open  meetings.  She  let 
them  know  at  the  last  board  meet¬ 
ing.” 

The  Leader  and  EHS  Today  do 


compete  for  some  of  the  same  stories. 
Mohn  says  that  if  he  hears  about  a 
story  or  feature  idea  at  school,  he  tells 
his  students  about  it,  but  won’t  use  it 
for  the  Leader.  “I  have  to  hear  about 
it  downtown  before  I  use  it  at  the 
Leader,”  he  said. 

Changes  in  the  Leader  have  been 
noticeable  since  December.  Mohn 
points  with  pride  to  locally  produced 
stories  and  photos.  He  studies  other 
newspapers  for  trends  —  in  page 
design,  in  flags,  in  the  use  of  front¬ 
page  photography. 

A  summer’s  break  from  the  school 
year  does  mean  he  can  fine-tune  the 
Leader.  “I’ve  worked  a  second  job  all 
my  life,”  he  said.  “What  we’re  afraid 
of  is  that  if  I  stay  here  full  time.  I’ll  be 
looking  for  that  second  job  again.  The 
paper  may  not  fulfill  by  itself  those 
outside  interests.  So  far  it  has. 

“The  primary  goal  we  have  is  to 
pay  the  bills,  pay  the  help  and  see  how 
the  thing  runs.  This  summer,  we’re 
giving  it  a  shot  with  my  going  full  time 
to  see  what  happens.” 

N.Y.  Newsday  will 
lead  jobs  program 

New  York  Newsday  will  be  the  lead 
company  for  the  New  York  City  Part¬ 
nership’s  Summer  Jobs  ’88  program. 

The  program  helps  city  youths  find 
employment  during  the  summer. 


OfEL 


Since  its  adoption  in  1 974  as  a  fuel  saver,  Americans  have  had  a  love/hate 
relationship  with  the  federal  55  mph  speed  limit.  Polls  show  a  huge  majority  favors 
keeping  it.  But  you  have  only  to  drive  the  interstates  to  see  how  widely  violated  it  is. 
And  there  is  political  pressure  to  repeal  it. 

For  an  objective  look  at  the  pros  and  cons  of  the  federal  speed  limit,  ask  for  our 
Insurance  Backgrounder  called  “The  55  mph  Speed  Limit:  Is  It  Worth  Saving?” 


INSURANCI 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61710 
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NEWSPAPERS 
Atlanta  Constitution 
Chicago  Tribune 
The  Christian  Science  Monitor 
Houston  Chronicle  , 

Los  Angeles  Times 
Miami  Herald 
*The  New  York  Times 
San  Francisco  Chronicle 
The  Seattle  Times 
The  Washington  Post 

BUSINESS  PUBLICATIONS 
American  Banker 
Automotive  News 

Aviation  Week  &  Space  Technology 
Barron’s 

'Business  Month 
‘Business  Week 
Editor  &  Publisher 
Financial  Times  (Canada) 

Financial  Times  (London) 

‘Forbes 

'Fortune 

‘Harvard  Business  Review 
The  Japan  Economic  Journal 
Journal  of  Commerce 
Oil  &  Gas  Journal 
Oil  Oaily 
Platt’s  Oilgram 
‘The  Wall  Street  Journal 
Women’s  Wear  Oaily 

INTERNATIONAL  AFFAIRS 
‘Economist  of  London 
‘Far  Eastern  Economic  Review 
‘Foreign  Affairs 
‘Foreign  Policy 
‘Latin  America  Weekly 
‘Middle  East 
World  Press  Review 


Sljc  y  ork  Simes  rfin 


The  New  York  Times  Information  Bank  online 
via  Nexis'*  offers  something  for  every  department 
in  your  newspapen  not  only  every  word  pub¬ 
lished  in  The  New  York  Times  since  June  1980, 
but  short  takes,  too— abstracts  of  some  1,500,000 
Times  articles  from  the  past  18  years.  Plus 
1,1250,000  from  110  other  selected  journals,  all 
listed  below.  What’s  more,  every  abstract  is 
indexed  by  subject,  perse.  lame,  organization, 

geographical  location,  and  atle  of  work. 

All  this  to  help  you  sort  out  what’s  what  in  this 
fast-changing  world: 


SCIENCE 

Science 

‘Scientific  American 


ADVERTISING,  MARKETING 
Ad  Day 
Ad  East 

‘Advertising  Age 
Advertising  Techniques 
‘ADWEEK  East 
ADWEEK  Midwest 
AOWEEK  Southeast 
ADWEEK  Southwest 


ADWEEK  West 
American  Demographics 
Art  Direction 
Beverage  Industry 
Billboard 
Box  Office 
Broadcasting 
Business  Marketing 
Cablevision 

Chicago  Tribune  (ad  column) 
Direct  Marketing 
Drug  Store  News 
Folio 

Food  Engineering 


Friday  Report 

HFD  Retailing  Home  Furnishings 
Independent  Restaurants 
‘Journal  of  Advertising 
‘Journal  of  Advertising  Research 
‘Journal  of  Consumer  Research 
Journal  of  CornimtoicatiBB.y' 
‘Journal  of  Marketing  \ 
‘Journal  of  Marketing  Research 
‘Journal  of  Retailing 
‘Madison  Avenue 
‘Marketing  Communications 
Marketing  News 
‘Media  Decisions 


The  New  York  Times  Information  Bank  via  Nexis  a 
Call  for  details.  1-800-227-4908.  Or  write  Mead 
Data  Central,  P.O.  Box  1830,  Dayton,  OH  45401. 


‘Media  Industry  Newsletter 
Medical  Marketing  and  Media 
Merchandising 
National  Petroleum  News 
Nation’s  Restaurant  News 
The  New  York  Times  Tad  column) 
D’Dwyer’s  PR  Newsletter 
Product  Marketing 
Progressive  Grocer  ' 

‘Public  Dpinion 
‘Public  Opinion  Quarterly 
Public  Relations  Journal 
‘Public  Relations  Review 
Sales  &  Marketing  Management 
Stores 

Televisian/Radio  Age 
Travel  Kleekly 
U.S.  Tobacco  Journal 
‘Video  Marketing 
The  Wall  Street  Journal  (marketing 
column) 

Ward’s  Auto  World 

OTHER 
‘The  Atlantic 
California  Journal 
Consumer  Reports 
‘Current  Biography  V 
Current  News 
‘National  Journal 
National  Review 
The  New  Yorker 
Newsweek 
Sports  Illustrated 
Time 

‘U.S.  News  &  World  Report 
Variety 

‘Washington  Monthly 

‘Abstracted  and  indexed 
cover-to-cover. 


“I  think  it’s  a  wonderful  example  of 
civic  responsibility,”  Wanda 
Bigham,  co-chairman  of  Quad-Cities 
Vision  for  the  Future,  said  of  the 
media's  leadership  in  the  project. 

None  of  the  media  executives 
believes  for  a  minute  that  their  mutual 
cooperation  will  cause  reporters  to 
lose  their  competitive  edge. 

“It’s  odd,  because  we  still  com¬ 
pete,  but  there  is  an  alarming  fraternal 
feeling,”  Wooten  said.  “Fortunately, 
it’s  only  at  the  top  levels.” 


Joint  effort 

(Continued  from  page  16) 


lend  credibility  to  the  project  and,  as  a 
side  benefit,  reflect  well  on  local 
media  as  a  whole. 

“The  question  is:  Does  the  media 
care  or  doesn’t  it?”  Small  pointed 
out. 

Small,  Gardner  and  their  electronic 
brethren  answered  the  question  with 
an  emphatic  “yes.” 

“I  think  there  is  an  expectation  in 
the  community  that  the  news  media 
be  caring,”  Gardner  noted. 

The  yearlong  project  heats  up  in 
mid-July  when  newspapers  run  ques¬ 
tionnaires  to  give  readers  a  chance  to 
help  identify  the  five  goals  for  bring¬ 
ing  in  jobs  or  improving  the  quality  of 
life,  which  will  be  identified  this  sum¬ 
mer  and  put  into  effect  starting  next 
summer. 

“We  really  are  uniquely  positioned 
in  the  community  to  do  some  things 
that  other  institutions  in  the  commu¬ 
nity  are  not  able  to  do,”  Gardner  said. 

Hudak  said  the  media  stand  to  ben¬ 
efit  if  the  local  economy  improves. 
“As  I  see  it,  the  basic  dilemma  here 
for  the  media  is  that  you  all  fight  for  a 
market  share,  and  that’s  to  be 


expected,  but  you  realized  you  were 
fighting  over  a  shrinking  pie. 

“What  I  see  as  the  whole  focus  here 
is  how  do  we  make  the  whole  pie 
grow.  Then  you  can  fight  over  the 
pieces,  but  you  can  work  together  to 
make  it  grow  —  and  it  benefits  every¬ 
body.” 

Gardner  acknowledged  “there  is 
such  a  thing  as  an  enlightened  self- 
interest,”  but  said  his  paper’s  main 
interest  is  in  helping  a  beleaguered 
community  pick  itself  up. 


Shield 

(Continued  from  page  14) 


gloss  transforms  the  statute.” 

“Indeed,”  the  minority  opinion 
said,  “the  majority  opinion  cannot 
disguise  what  it  effects  by  ‘interpreta¬ 
tion,’  ‘judicial  construction‘  and  ‘leg¬ 
islative  intent.’  They  functionally 
enact  their  own  amendment  to  the 
core  provision  of  the  shield  law  by 
striking  the  word  ‘any’  and  substitut¬ 
ing  the  worked  ‘some’  so  that  the 
protection  is  now  afforded  only  to 
‘some  news,’  rather  than  ‘any  news,’ 
as  the  legislature  enacted  it  and  as  the 
governor  signed  it  into  law.” 


The  ruling  results  in  a  “classic 
irony,”  the  minority  said,  because  the 
state  judiciary,  which  should  protect 
the  elected  legislature’s  right  to  make 
laws,  “instead  chills  that  right  by 
inserting  its  own  confidentiality 
clause  into  an  unqualified  statute.” 

The  minority  opinion  concluded  it 
was  “unwise  for  the  judiciary  to 
transmogrify  newspeople  into  agents 
of  the  government  to  collect  evi¬ 
dence”  and  recommended  to  quash 
the  subpoena. 

Timothy  Dyk,  the  Washington 
attorney  representing  Knight-Ridder, 
said  no  decision  has  been  made  on 
whether  to  seek  a  rehearing.  Fie  said 
he  thought  the  decision  was  “not  con¬ 
sistent  with  the  language  and  legisla- 
( Continued  on  page  39) 


Hig  numbers. 


Tampa  Bay  is  home  to  the  biggest  numbers  in 
5  figures  show  that  me 
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area  is  II  in  the  state  in  fxjpulation, 
households,  effective  buying  income, 
food  and  supermarket  sales,  eating 
and  drinking  place  sales,  car 
registrations  and  registered  pleasure 
boats.  If  you  want  numbers  that  really 


add  up,  invest  in  the  biggest  and  best  new^ 

in  Tampa  Bay,  me  St.  Petersburg  Times. 
Tampa  Bay's  most  popular  paper  leads  its  closest 
competitor  by  nearly  60,000  copies  daily 
and  niore  than  68,000  on  Sunday!* 
So  start  thinking  big.  Big  numbers, 
big  audience,  big  profits.  Call  your 
St. Petersburg  Times 
representative  today! 
813/893-8249 

•ABC,  12  months  ending  12/31/85. 
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Henry  Ansbacher  Inc. 

Leaders  In  Mergers  and  Acquisitions 


Through  June,  1987  We  Arranged 
the  Sale  of  193  Media  Companies,  Including: 

•  60  Newspaper  Companies 

•  41  Trade  Magazine  Companies 

•  25  Book  Publishing  Companies 

•  16  Advertising,  Printing  and  Other 

Related  Media  Companies 

•  14  Consumer  Magazine  Companies 

•  12  Computer  Service  Companies 

•  10  CATV  Systems 

•  9  Radio  Properties 

•  6  Television  Stations 
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Derek  G.  Goodman 
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Richard  G.  Lipstein 
Assistant  Vice  President 


Robert  H.  Gettinger 
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Henry  Ansbacher  Inc. 

277  Park  Avenue 
New  York,  New  York  10172 
212-688-5544 


Henry  Ansbacher  &  Co.  Limited 


One  Mitre  Square 
London,  England  EC3A  5AN 
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K.C.  carrier  case  seen  having  little  effect  on  other  dailies 


By  Mark  Fitzgerald 


Despite  industry  fears,  last  fall’s 
settlement  of  the  Kansas  City  news¬ 
paper  carriers  case  has  not  made  ter¬ 
minating  a  delivery  route  any  harder, 
according  to  a  top  management-side 
labor  lawyer. 

“As  far  as  I’m  concerned,  and  I  feel 
very  comfortable  with  this,  Kansas 
City  hasn’t  changed  anything.  That 
was  a  bad  fact  situation,”  said  Robert 
L.  Ballow,  name  partner  of  the  Nash¬ 
ville  law  firm  King  &  Ballow. 

“Terminating  a  newspaper  route 
will  be  no  more  difficult  than  it’s  ever 
been,  and  it’s  never  been  difficult,” 
Ballow  told  a  seminar  at  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion’s  88th  annual  sales  convention  in 
Chicago  June  19. 

Last  Sept.  5,  Capital  Cities/ABC 
Inc.  and  its  subsidiary,  the  Kansas 
City  Star  Co.,  settled  with  263  of  267 
independent  contract  carriers  who 
had  sued  over  the  newspaper  com¬ 
pany’s  attempt  in  1975  to  change  its 
delivery  system  from  independent 
contractors  to  agents. 


The  lawsuits,  filed  both  in  Missouri 
and  federal  courts,  were  settled  for 
$28  million. 

For  newspapers,  the  key  concern  in 
the  Kansas  City  case  was  the  carriers’ 
claim  that  they  had  property  rights  to 
their  routes. 


For  newspapers,  the 
key  concern  in  the 
Kansas  City  case  was 
the  carriers’  ciaim  that 
they  had  property  rights 
to  their  routes. 


But  Ballow  and  Times  and  Star  cir¬ 
culation  director  Wilbur  R.  Reagan 
told  ICMA  executives  that  the  Kan¬ 
sas  City  case  had  some  unusual 
twists. 

Over  the  years,  for  instance,  the 
Star  Co.  would  provide  letters  to 
banks  stating  that  the  carriers 
“owned”  a  route  and  therefore  were 
good  credit  risks.  Routinely,  the 


Tiying  to  stay  above  water 
in  the  sea  of  high-tech  jargon? 


Writing  a  trend  stoiy? 
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•Want  to  quote  an 
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explained? 
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We’re  the  Society  of  Manufacturing 
Engineers  (SME)  and  can  help  you 
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Call  Mark  Kholos,  Public  Relations 
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routes  were  also  passed  on  from 
father  to  son. 

“We  even  had  instances  in  which 
the  route  would  be  willed,”  Reagan 
said. 


Despite  those  facts.  King  &  Ballow 
attorney  Michael  L.  Zinser  noted  that 
the  Missouri  judge  who  ruled  in  favor 
of  the  carriers  in  one  case  based  his 
decision  not  on  contract  law,  but  on 
the  so-called  “equitable  estoppel” 
legal  principle  of  fairness. 

To  avoid  a  situation  such  as  Kansas 
City,  newspapers  need  only  write 
contracts  that  specifically  deny  car¬ 
riers  property  rights  to  their  routes, 
Ballow  said. 


On  another  circulation  law  matter, 
lawyer  Ballow  said  he  had  “no 
worry”  about  the  issue  of  using  illegal 
aliens  as  carriers.  As  the  new  immi¬ 
gration  law  is  written,  he  said,  it  does 
not  apply  to  independent  contractors, 
who  form  the  bulk  of  newspaper 
deliverers. 

“Of  course,  I  think  this  will  be 
another  issue  we  will  have  to  liti¬ 
gate,”  Ballow  said. 
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LET  THE 


Write  your  own  ticket  with  Comic  Press  Inserts 
from  Greater  Buffalo  Press.  CPI’s  are  proven 
performers  that  earn  new  profits  as  they  regain 
lineage  lost  to  free-standing  inserts  and  direct  mail 


GBP’s  exclusive  combination  of  technology  and 
marketing  assistance  further  assures  your  success. 
Technological  advances  like  high-quality  flexographic 
printing  make  CPI’s  the  easy  to  sell  alternative  to  FBI’s 
(without  POP  drop-off!) 


On  the  marketing  side,  our  team  of  experts  (comprised  of 
former  newspaper  staffers)  is  committed  to  helping  you 
develop  new  and  existing  accounts...  on  a  paper  by  paper 
basis.  We’re  working  to  win  your  partnership. .  .because  that’s 
yOur  ticket  to  profit! 


GREATER  BUFFALO  PRESS 
302  Grote  Street 
Buffalo,  N.Y.  14207 
716-876-6410 


Williams 

(Continued  from  page  15) 


“I  remember  the  greatest  writer  I 
ever  knew.  He  would  never  say,  ‘I'd 
knock  it  out.’  That  was  Red  Smith.  I 
stopped  by  to  see  him  one  day  at  the 
Herald  Tribune  [in  New  York].  I 
thought  he  was  ready  to  go  out  the 
window.  Copy  paper  was  crumpled 
all  around.  Then  he  got  started. 
Wham!”  Williams  recollected. 

Williams,  the  son  of  a  farmer  from 
the  area  around  Lansdale,  Pa.,  does 
not  hesitate  to  drop  an  occasional  hint 
of  his  Welsh  heritage  and  their  love  of 
song  and  music.  He  still  does  volun¬ 
teer  work  for  the  Lansdale  Symphony 
Orchestra. 

Two  incidents  changed  Ted’s  life. 
The  first  came  in  the  fading  days  of 
World  War  II,  when  an  eye  problem 
in  the  South  Pacific  sent  him  to  the 
Army’s  Valley  Forge  (Pa.)  General 
Hospital.  After  recovering,  he  was 
assigned  to  the  hospital’s  public  infor¬ 
mation  staff  instead  of  returning  to  the 
Pacific. 

Williams  was  asked  to  ghost  a  piece 
by  the  hospital’s  commanding  officer 
for  the  Inquirer’s  Everybody’ s 
Weekly  Sunday  magazine.  The  article 
started  on  the  front  cover  and  created 


Letters 

(Continued  from  page  7) 


from  the  developing  countries  which 
could  not  meet  the  costs.  The  rest 
would  come  from  participants’ 
fees  —  $200.00  each  —  and  from  the 
host  country. 

With  a  fuller  supply  of  information 
on  the  story,  I  believe  the  reader  can 
make  a  better  and  more  objective 
judgment  of  the  event. 

JOSEPH  A.  MEHAN 

(Mehan  is  acting  director,  UNESCO 
liaison  office  with  the  United  Nations.) 

(E&P  stands  by  its  editorial:  UNESCO 
did  permit  lOJ  to  use  its  name.  The 
president  of  lOJ  announced  cancella¬ 
tion  of  the  meeting  within  days  after  a 
meeting  with  heads  of  the  Western 
groups  [FIEJ,  WPFC,  and  lAPA] 
opposing  it.  It  is  our  opinion  that  “con¬ 
troversial  issues”  as  outlined  would  be 
brought  up.  Anyone  who  believes 
member  nations  set  the  agenda  without 
the  approval  and  guidance  of  the 
UNESCO  secretariat  is  naive;  anyone 
who  believes  the  meeting  would  have 
been  held  without  some  leadership  and 
financing  from  UNESCO  is  also 
naive.  —  Editor) 


such  excitement  EW  editor  Arch 
Luther  offered  Williams  a  job.  “I  had 
ajob  lined  up  with  the  Baltimore  Sun. 
I  came  into  Philadelphia  to  see  what 
they  had  to  offer  —  and  stayed.” 

Besides  writing  hundreds  of  feature 
articles  for  the  Sunday  magazine  over 
a  25-year  period,  Williams  contrib¬ 
uted  to  magazines  such  as  Collier’s 
and  the  Saturday  Evening  Post.  The 
North  Penn  Reporter  in  Lansdale, 
where  he  began  his  newspaper  career, 
asked  him  to  write  a  thrice-weekly 
column  that  originated  on  the  sports 
page,  then  moved  to  the  editorial 
page.  Williams  said  writing  the  col¬ 
umn  helped  him  polish  his  feature¬ 
writing  skills.  He  gave  up  the  column 
about  15  years  ago. 

The  other  big  break  in  his  career 
came  in  1972.  When  the  Knight-Rid- 
der  team  assumed  ownership  of  the 
Inquirer,  there  was  an  editorial 
housecleaning  and  many  old-time 
writers-reporters  received  generous 
offers  to  leave.  “At  that  time  1  had 
two  kids  in  college  and  I  suddenly 
stopped  being  a  member  of  the  Sun¬ 
day  magazine  staff  and  literally 
became  comics  editor,”  he  said.  He 
also  handled  the  bridge  and  garden 
columns. 

When  the  editor  who  normally 
handled  the  Saturday  weekend  page 
was  out  sick,  Williams  filled  in.  He 


realized  there  was  nothing  set  on  the 
planned  Veterans  Stadium  appear¬ 
ance  of  his  old  friend  Bobby  Shantz, 
who  with  other  players  was  reliving 
his  three-inning  effort  in  the  1952  All 
Star  Game.  Williams,  a  baseball 
expert,  wrote  an  un-bylined  4(K)-word 
feature  on  the  pitcher’s  return. 

“That  started  people  asking  ques¬ 
tions  about  who  wrote  the  thing.  1  got 
summoned  to  Gene  Roberts’  office. 
He  asked  me  why  I  was  doing  the  odd 
tasks.  He  told  me  that,  from  now  on,  1 
was  assigned  to  city  editor  Bob 
Greenburg,”  Williams  recalled. 

When  Williams  wants  to  relight  the 
literary  spark,  he  turns  to  his  home 
library  to  read  the  works  of  Red 
Smith,  H.  L.  Mencken,  Heywood 
Broun,  and  other  fine  essayists. 

Native  American 
paper  makes  debut 

The  Red  Lake  Times,  a  weekly 
focusing  on  Minnesota  Native  Ameri¬ 
cans,  has  been  launched  in  Bemidji. 

The  weekly,  which  will  focus  on  the 
Red  Lake  Band  of  the  Chippewas,  is 
being  published  by  Native  American 
Publishing  Co. ,  headed  by  Tim  Giago. 

Native  American  also  publishes  the 
Lakota  Times,  which  focuses  on  news 
of  the  Ogalala  Sioux. 


Toledo's  newspaper  has  had 
a  strong  community  influence  for 
over  150  years. 


The  Blade  is  more  than  a  news¬ 
paper.  It  is  a  community  institution 
. . .  investing  itself  in  the  economic, 
cultural  and  political  life . . .  working 
to  set  priorities  .  .  .  sparking  ideas 
. . .  using  its  influence  to  help  great 
things  happen. 

Dana  Corporation’s  rise  to  103rd  place 
in  the  Fortune  500  is  a  noteworthy 


Dana  Corporation’s  world 
headquarters,  located  in  Toledo. 


achievement  for  the  Toledo-based 
corporation.  It  is  also  further 
evidence  of  Toledo’s  vitality. 

This  vitality  is  reflected  in  the  trans¬ 
formation  of  Toledo’s  downtown  sky¬ 
line  with  7  new  buildings,  an  effort 
more  than  three  quarters  financed  by 
private  interests. 

The  Blade’s  strong  influence  makes 
it  an  effective  catalyst  for  community 
achievement.  It’s  an  influence  we 
share  with  advertisers  in  our  14- 
county  market.  3-county  Metro  area 
Sunday  coverage  82%;  3-county 
Metro  area  daily  coverage  67%. 

Mthe  blade 

One  Of  America's  Great  Newspapers 

541  Superior  St.,  Toledo,  OH  43660 
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Publishers  on  Parade 


Lexington  Herald-Leader  order  7,280,000 

B\RADES  a  year? 


The  Lexington  Herald-Leader,  a  leading  Knight-Ridder  paper,  has  carried  Parade  since 
1974.  Back  in  those  days,  Sunday  circulation  was  83,476,  far  below  today’s  net  paid  136,969. 

Creed  Black,  publisher  of  the  Lexington  Herald-Leader,  says,  “Adding  Parade  was  one  of 
the  first  steps  our  company  took,  after  acquiring  the  Herald-  r 
Leader,  to  make  the  Sunday  paper  a  complete  package.  It  was  j 
an  immediate  hit  and  undoubtedly  has  been  a  major  contributor 
to  the  steady  circulation  growth  we’ve  enjoyed  ever  since. 

“Our  readership  surveys  show  that  Parade  remains  consis-  I  \ 

tently  popular.  We  think  its  editor  and  nationally  known  writers 
produce  a  newspaper  magazine  that  is  fresh,  interesting  and 
provocative.  The  positive  response  from  our  readers  over  the 

years  tells  us  that  they  agree.”  *-17 

Featured  in  over 300 newspapers 
every  Sunday. 

For  information  on  why  Parade  is  important  in  major  markets. 
contact  Carlo  Vittorini  at  (212)  573-7111,  and  talk  publisher  to  publisher. 

c  1987  Parade  Publications.  Inc.  All  rights  reserved. 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  A.  Crooke  was  appointed 
by  Reuters  to  the  new  position  of 
media  relations  manager  for  North 
America  and  will  serve  as  Reuters 
Information  Services  Inc.  primary 
press  contact  in  the  United  States  and 
Canada. 

Formerly  a  senior  account  execu¬ 
tive  at  Howard  J.  Rubenstein  Associ¬ 
ates,  New  York,  and  vice  president  of 
Townsend  Communications  Bureau, 
Long  Island,  N.Y.,  he  has  had  six 
years  of  agency  public  relations  expe- 


JOHN  Parrott,  a  22-year  veteran 
with  the  Christian  Science  Monitor, 
has  been  named  to  the  newly  created 
position  of  director  of  communication 
and  information  and  will  act  as 
spokesperson  for  all  the  Monitor's 
publishing  activities. 

Creation  of  the  post  is  largely  a 
result  of  the  Monitor's  growing 
worldwide  activity  in  radio  and  televi¬ 
sion  journalism. 

He  Joined  the  newspaper's  London 
bureau  in  1965  and  transferred  to  the 
Boston  newsroom  in  1968.  Parrott 
initially  was  an  assistant  to  the  inter¬ 
national  news  editor  and  later  assis¬ 
tant  travel  editor.  He  has  worked  in 
marketing,  research  and  sales  and  as 
editor  and  executive  producer  of 
radio  and  television  broadcasting  and 
most  recently  as  director  of  radio  pro¬ 
gram  development. 


Philip  R.  Kennedy  Jr.  is  the  new 
director  of  transportation  for  the 
Pittsburgh  Press  and  Pittsburgh  Post- 
Gazette.  He  has  more  than  20  years' 
experience  in  circulation  positions 
with  the  San  Jose  Mercury-News,  the 
Oakland  (Calif.)  Tribune,  Elizabeth 
(N.J.)  Daily  Journal,  and  the  Orange 
County  Register,  Santa  Ana,  Calif. 


Robert  A.  Crooke  Tom 

Tom  Baxter,  who  served  as 
national  editor  of  the  Atlanta  Journal 
and  the  Atlanta  Constitution  for  the 
past  five  years,  is  now  chief  political 
correspondent. 

His  primary  responsibility  will  be 
coverage  of  the  South's  role  in  the 
1988  elections. 

Baxter  joined  the  Journal  as  a 
reporter  in  1974  after  working  for  sev¬ 
eral  Southern  newspapers.  He 
became  the  newspapers'  first  Per¬ 
spective  editor  in  1978  and  national 
editor  of  the  Journal  in  1980. 


Executive  changes  in  the  advertis¬ 
ing  and  marketing  departments  of  the 
San  Francisco  Newspaper  Agency 
include  Frank  Flood  to  retail  adver¬ 
tising  manager,  Patricia  Jones  to 
Sunday  product  manager,  and  Ray 
McManus  to  general  advertising  man¬ 
ager. 

Flood,  with  the  agency  since  1984 
as  general  advertising  manager,  pre¬ 
viously  held  positions  at  the  Denver 
Post,  the  New  York  Daily  News,  and 
the  Los  Angeles  Times. 

Jones,  in  the  newly  created  posi¬ 
tion,  will  develop  marketing  plans  and 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 


1605  COLONIAL  PARKWAY 
INVERNESS,  ILLINOIS  30067 
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axter  John  Parrott 

programs  for  the  Sunday  Examiner  & 
Chronicle.  She  joined  the  staff  in  1985 
after  serving  as  advertising  director 
for  the  Akron  Beacon  Journal  and 
research  and  marketing  manager  for 
the  Lexington  (Ky.)  Herald-Leader. 
With  the  (Thronicle  and  the  agency's 
advertising  department  more  than  23 
years,  McManus  most  recently 
served  as  assistant  advertising  direc¬ 
tor. 

*  *  * 

Ronald  Ortiz,  publisher  of  the 
Vineland  (N.J.)  Times  Journal  and 
the  Millville  Daily,  has  moved  to 
director/sales  development  for  Gan¬ 
nett  Offset  and  is  being  succeeded  in 
Vineland  by  Louis  S.  Barsony, 
advertising  director  of  the  Tarentum 
(Pa.)  Valley  News  Dispatch. 

Ortiz  joined  Gannett  last  year  with 
the  acquisition  of  the  Evening  News 
Association.  Barsony  has  held  a  num¬ 
ber  of  positions  with  Gannett  since 
1972. 

*  *  * 

Griff  Thompson  joined  the  Audit 
Bureau  of  Circulations  as  vice  presi¬ 
dent  of  Canadian  member  services, 
stationed  in  the  Toronto  office. 

He  most  recently  was  with  J.  Wal¬ 
ter  Thompson  Company  Limited  in 
Toronto  as  vice  president,  national 
research  director. 

Hs  ♦  * 

Tony  Snow  joined  the  Washington 
Times  as  editor  of  the  editorial  page 
and  directs  the  reporting,  writing  and 
editing  of  the  daily  editorials. 

He  moved  from  the  Detroit  News, 
where  he  was  deputy  editor  of  the 
editorial  page.  Earlier  in  his  career. 
Snow  worked  for  the  Greensboro 
(N.C.)  Record,  the  Virginian-Pilot, 
Norfolk,  and  the  Newport  News 
Daily  Press. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Bill  J.  Powell,  senior  vice  presi¬ 
dent/circulation  of  the  Dallas  Times 
Herald,  has  been  named  vice  presi¬ 
dent/circulation  of  MediaNews 
Group,  parent  company  of  the  Times 
Herald. 

In  two  executive  changes  at  the 
newspaper,  Thomas  E.  Rice,  senior 
vice  president/operations  and  human 
resources,  takes  on  added  responsi¬ 
bilities  of  the  circulation  and  trans- 
portaton  departments  and  Richard 
R.  Seibert,  circulation  manager  of 
the  Fort  Lauderdale  News  and  Sun- 
Sentinel  Company,  joins  the  Times 
Herald  on  July  13  as  vice  president/ 
circulation. 

*  *  * 

David  B.  Fisher  has  been 
appointed  president  of  SATNET,  the 
Associated  Press’s  wholly  owned 
commercial  subsidiary. 

He  continues  as  deputy  director  of 
AP’s  communications  department, 
responsible  for  commercial  commu¬ 
nications  operations. 


Ray  Goergen,  as  director  of  SAT¬ 
NET,  will  be  in  charge  of  day-to-day 
operations. 

Fisher  joined  AP  in  1970  in  New 
York  and  later  that  year  transferred  to 
Newark  and  then  became  communi¬ 
cations  supervisor  in  Pittsburgh. 
After  holding  other  technical  and 
communications  posts,  he  was 
appointed  deputy  director  of  SAT¬ 
NET  last  November. 

*  *  * 

Judith  Wilner,  deputy  technology 
editor  of  the  New  York  Times  since 
1984,  was  promoted  to  technology 
editor. 

Before  joining  the  Times,  she  had 
been  systems  editor  and  copy  desk 
chief  at  the  Denver  Post,  city  editor  of 
the  Albuquerque  Tribune,  news  edi¬ 
tor  of  the  Loveland  (Colo.)  Daily 
Reporter-Herald  and  held  various 
posts  at  the  Norman  (Okla.)  Tran¬ 
script. 

John  Freed  succeeds  Wilmer  as 


deputy  technology  editor.  Since  join¬ 
ing  the  staff  in  1983  he  has  been  assis¬ 
tant  to  the  technology  editor  and  a 
copy  editor  on  the  national  desk.  He 
previously  had  been  news  editor  and 
systems  editor  at  the  Pasadena 
(Calif.)  Star-News. 

* 

At  the  Middletown  (Conn.)  Press, 
Lucas  Held  recently  was  named  to 
the  newly  created  position  of  science 
editor. 

Bennett  Voyles  and  Andrew 
JULIEN  replaced  Ted  Funsten  as  co¬ 
editors  for  the  health  page. 

Funsten  was  promoted  to  wire  desk 
editor,  succeeding  Carl  Johnson, 
62,  who  retired  after  43  years  with  the 
Press. 

:|c  4c  4c 

Tom  Mohr,  most  recently  adver¬ 
tising  sales  director  at  the  Peninsula 
Times  Tribune,  Palo  Alto,  Calif.,  was 
appointed  display  advertising  man¬ 
ager  for  the  Bakersfield  Californian. 


OBITUARIES 


O.B.  Augustson,  88,  former  editor 
and  publisher  of  the  Willmar  (Minn.) 
West  Central  Tribune,  died  recently. 

He  began  his  career  at  the  newspa¬ 
per  in  1916  as  a  printer’s  devil  and 
later  became  a  reporter,  a  printer  and 
then  publisher  and  editor,  a  post  he 
held  from  1960  to  1979.  After  the  sale 
of  the  Tribune  in  1979  to  the  Forum 
Publishing  Co.  of  Fargo,  N.D.,  he 
continued  as  publisher  and  editor 
emeritus  until  1983. 

4c  4c  4c 

Will  Connolly,  81,  former  sports 
columnist  for  the  San  Francisco 
Chronicle  died  June  22.  He  joined  the 
newspaper  in  1934  and  spent  more 
than  two  decades  as  a  columnist. 

4c  4s  4s 

Mary  H.  Drayne,  84,  a  columnist 
for  the  former  Pittsburgh  (Pa.)  Sun- 
Telegraph,  died  at  a  nursing  home  in 
Pittsburgh  on  June  23.  She  was  the 
mother  of  the  late  Richard  Drayne, 
49,  who  died  of  cancer  at  his  home  in 
Washington  on  June  19.  He  was  a 
former  press  secretary  to  Sen. 
Edward  Kennedy  and  on  the  staff 
during  three  Kennedy  family  pres¬ 
idential  campaigns  and  more  recently 
was  with  CBS-tv  in  the  Washington 
bureau  as  public  affairs  counsel. 

4c  4c  4c 

Jack  Hahn,  76,  of  Bristol,  Conn., 
died  May  23  at  a  convalescent  home. 
He  was  in  newspaper  advertising 
more  than  50  years  and  retired  in  1979 
as  advertising  director  of  the  Bristol 
Press.  He  earlier  had  worked  for 
Waterbury,  Conn.,  newspapers. 


J.  Richard  MacMuLLEN,  73,  of 
Narragansett,  R.I.,  was  pronounced 
dead  on  June  7  after  being  stricken 
while  at  a  restaurant  with  his  family. 

He  was  with  the  Pawtucket  Times 
from  1937  to  1966,  where  he  had 
started  as  a  reporter  and  later  was  city 
editor,  building  editor,  and  then  state 
editor  at  the  time  he  retired.  Mac- 
Mullen  later  worked  as  head  of  the 
copy  desk  at  the  Woonsocket  (R.I.) 
Call  until  1977. 

4c  4c  4c 

Philip  M.  McCarthy,  74,  a  New 
York  Daily  News  police  reporter  for 
40  years,  was  found  dead  in  his  Man¬ 
hattan  home  June  15,  apparently  of  a 
heart  attack. 

He  started  at  the  newspaper  as  a 
copyboy  in  1930  and  was  promoted  to 
reporter  in  1937,  assigned  to  the  city 
newspaper  offices  located  at  Brook¬ 
lyn  police  headquarters. 


McCarthy  covered  a  number  of 
notorious  criminal  cases  in  the  ’30s 
and  early  ’40s.  He  joined  the  Marines 
in  1943  and  saw  action  in  the  South 
Pacific.  He  returned  to  the  Brooklyn 
office  in  1946. 

When  he  retired  in  1977,  he  was 
sent  off  with  a  retirement  party  fea¬ 
turing  Mayor  Abraham  Beame  and 
bagpipes  from  the  police  depart¬ 
ment’s  Emerald  Society. 

4:  4c  4c 

Jennings  Perry,  86,  retired  associ¬ 
ate  editor  of  the  Nashville  Tennes¬ 
sean  and  a  former  columnist  for  PM, 
the  late  New  York  City  tabloid,  died 
June  19  at  his  home  in  Nashville  of 
Parkinson’s  disease. 

Perry  was  an  editorial  writer  and 
foreign  correspondent  for  the  Tennes¬ 
sean  before  resigning  in  1946.  He 
joined  PM  as  a  columnist  and  after  the 
paper  folded  worked  as  executive 
secretary  for  Citizens  for  TV  A. 
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Progress  seen  on  standardization  of  ciassifieds 


By  Debra  Gersh 

The  Association  of  Newspaper 
Classified  Advertising  Managers’ 
standardization  committee  is 
expected  to  finish  its  work  by  the  end 
of  the  year,  and  at  the  recent  ANCAM 
meeting  in  San  Diego,  Calif.,  heads  of 
the  various  sub-committees  pre¬ 
sented  updates. 

Ron  Beach  of  the  San  Jose  (Calif.) 
Mercury  News  noted  that  to  stan¬ 
dardize  rate  books  —  the  format,  not 
the  rates  themselves  —  his  commit¬ 
tee  went  through  rate  cards  and  the 
Standard  Rate  and  Data  Service  list¬ 
ings.  SRDS  has  agreed  to  do  some 
things  differently,  he  said,  such  as 
including  direct  addresses  in  listings 
rather  than  post  office  boxes,  as  had 
been  done  in  some  cases. 

For  newspaper  rate  books.  Beach 
suggested  that  newspapers  follow  the 
SRDS  listing  titles  to  make  it  easier 
for  advertisers  to  use.  In  cases  where 
newspapers  have  more  than  one  clas¬ 
sified  advertising  rate  card.  Beach 
said  his  committee  recommends  fol¬ 
lowing  the  same  title  flow  for  each 
card  or  book.  Rate  books  from  the 
Mercury  News  and  from  the  Atlanta 
Journal  and  Constitution  were  given 
to  attendees  as  examples  of  this  for¬ 
mat. 

C.  Dean  Welch,  vice  president/ 
group  classified  advertising  for  the 
New  York  Times  Regional  Newspa¬ 
per  Group,  reported  that  the  proof  of 
publication  committee  has  come  up 
with  a  list  of  procedures  for  standard¬ 
ized  distribution  of  tearsheets. 

Among  the  recommendations 
were:  providing  tearsheets  even  if 
they  are  not  requested;  sending  a 
minimum  of  two;  giving  an  indication 
of  what  the  ad  is  for  without  marking 
over  it;  addressing  the  envelope  with 


the  name  of  the  agency,  name  of  the 
account,  attention  tearsheets;  send¬ 
ing  second  requests  for  tearsheets  by 
certified  or  registered  mail;  and,  on 
the  agency  side,  controlling  handling 
so  tearsheets  are  not  lost  or  mis¬ 
placed. 

Frank  Limoncelli  of  the  Boston 
Globe  reported  that  the  camera-ready 
versus  pub-set  committee  could  not 
come  up  with  any  definite  answers. 
One  of  the  biggest  problems  is  defin¬ 
ing  what  newspapers  consider  cam¬ 
era-  ready  copy  and  what  the  agencies 
and  customers  define  as  camera- 
ready.  He  noted  that  the  Globe  does 
not  consider  giving  discounts,  but 
that  it  is  up  to  each  paper  to  decide  for 
itself,  taking  into  consideration  such 
factors  as  size,  volume  of  advertising, 
deadlines  and  competition. 


last  year  and  decided  to  test  them  this 
year,  according  to  Marvin  Veal  of  the 
Dallas  Morning  News.  One  of  the 
problems,  however,  was  finding  a 
vendor  who  was  willing  to  participate 
in  developing  and  testing  the  soft¬ 
ware. 

Publishing  Technologies  decided  to 
develop  the  software  free  of  charge 
for  the  industry,  Veal  said,  adding 
that  PT  also  has  a  black  box  it  can 
hook  up  to  personal  computers  to 
make  remote  entry  work.  Once  the 
tests  are  completed  the  committee 
will  be  able  to  see  if  the  system  works. 

In  addition,  Veal  said,  copies  of 
remote  entry  standards  were  released 
to  vendors  at  the  American  Newspa¬ 
per  Publishers  Association  Technical 
Exposition  and  Conference  in  Las 
Vegas,  Nev.,  a  few  weeks  ago.  How¬ 


Don  Clark  of  the  Los  Angeles  Times  added  that  It  is 
OK  for  newspapers  to  give  a  discount  for  camera- 
ready  ads,  but  to  make  a  blanket  policy  decision 
would  raise  some  legal  questions. 


ANCAM  standardization  commit¬ 
tee  chairman  Don  Clark  of  the  Los 
Angeles  Times,  who  also  moderated 
the  panel,  added  that  it  is  OK  for 
newspapers  to  give  a  discount  for 
camera-ready  ads,  but  to  make  a 
blanket  policy  decision  would  raise 
some  legal  questions.  He  added  that, 
if  a  paper  does  give  discounts,  like 
advertisers  must  be  treated  alike, 
although  that  need  not  apply  to  differ¬ 
ent  categories.  In  addition,  each 
paper  must  decide  what  it  considers 
camera-ready. 

The  remote  entry  standardization 
sub-committee  finished  its  guidelines 
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ever,  copies  of  the  standards  cai. .  tt 
be  obtained  by  writing  to  the  ANPA, 
as  reported  in  presstime,  he  said,  not¬ 
ing  (June  22)  that  he  hoped  copies 
would  be  ready  within  the  next  120 
days  and  cautioning  people  to  wait  a 
little  longer  until  the  standards  are 
ready. 

The  standardized  invoice  and  bill¬ 
ing  committee  has  finished  its  work, 
reported  David  Williams  of  the  Chi¬ 
cago  Tribune.  The  invoice,  which 
suggests  format  not  rates,  was  the 
work  of  ANCAM,  the  International 
Newspaper  Financial  Editors,  the 
American  Association  of  Advertising 
Agencies,  the  Newspaper  Advertis¬ 
ing  Bureau  and  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives.  (See  E&P,  Aug.  23, 
1986,  for  an  explanation  of  the 
invoices). 

The  Standardized  Advertising 
Invoice  (SAI)  contains  29  elements 
keyed  to  provide  a  universal  billing 
system  that  can  be  used  for  display 
and  classified  alike. 

Reporting  on  the  column  number 
standardization  progress,  Clark  said 
the  committee  found  three 
standards  —  10,  nine  and  six 
columns  —  that  can  be  used.  In  a 
month  or  so,  Clark  said  recommenda¬ 
tions  will  be  ready. 
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IVo  New  York  Times  Company  newspapers  win 
Seripps  Howard  Foundation  awards 


The  Roy  W.  Howard  Award  for  public  service,  newspapers 
under  100,000  circulation:  The  Ledger,  Lakeland  Fla. 

Louis  M.  Perez,  executive  editor  of  The  Ledger, 
Dave  Schultz,  editorial  page  editor  and  Tom 
Arthur  and  Terrence  Tomalin  pursued  the 
story  of  misconduct  and  incompetence  for 

16- months.  The  investigation  resulted  in  a 

17- page  grand  jury  report  and  resignation  of 
the  Polk  County  sheriff. 

“It  is  not  easy”  said  the  judges,  “for  a  news  ¬ 
paper  to  expose  an  elected  official  —  especially 
one  sworn  to  uphold  the  law  in  a  relatively 
small  county.  The  Ledger  had  the  courage  to 
do  so.” 


The  Walker  Stone  Award  for  editorial  writing: 
Mary  Cantwell,  The  New  York  Times 


“Mary  Cantwell’s  editorials  on  the  mother- 
child-mother  cycle  stood  out  in  a  crowded  field 
of  excellent  entries,”  said  the  judges.  “Her 
writing  style  set  a  standard  by  its  clear,  com¬ 
pelling  tone,  its  brevity  of  prose  and  endurance 
of  impact.  To  an  issue  often  debated  in  shrill 
tones,  she  brings  quiet  eloquence  and  con¬ 
structive  suggestions.” 


THE  NEW  YORK  TIMES  COMPANY 
NEWSPAPER  GROUP 

Where  prize-winning  journaiism  is  part  of  the  tradition 
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Business  coverage 

(Continued  from  pa^fe  18) 


ably  from  those  of  journalists  on  other 
beats.”  For  example,  the  average 
business/economics  reporter  spends 
only  24%  of  his  time  using  documents 
for  research,  compared  to  31%  for 
other  reporters,  and  reporters  on  the 
business/economics  beat  “are  twice 
as  likely  to  list  press  releases  or  news 
conferences  as  their  prime  sources  for 
stories. 

“They  are  less  reliant  on  wire  sto¬ 
ries  of  government  hearings,  and  are 
much  more  likely  to  turn  to  individu¬ 
als  in  private  companies  if  they  have 
technical  questions  about  business/ 
economics.  Reporters  on  other  beats 
are  much  more  likely  to  consult  indi¬ 
viduals  in  government  with  ques¬ 
tions,  probably  because  many  of 
these  journalists  are  political  report¬ 
ers,”  the  study  noted.  “Business/ 
economics  reporters  are  also  much 
less  likely  to  consult  academics  with 
questions  than  are  other  reporters. 

“Business/economics  reporters  are 
more  likely  to  see  problems  with  busi¬ 
ness/economics  coverage  as  coming 
from  the  management/reporting  envi¬ 
ronment,  rather  than  from  the  techni¬ 


cal  nature  of  the  news  or  their  ability 
to  handle  stories  with  business/eco¬ 
nomics  content.  They  are  also  more 
likely  to  agree  that  good  business/eco¬ 
nomics  reporting  does  not  get  enough 
support  from  manage- 
ment  .  .  .  They  are  also  much  less 
satisfied  with  the  amount  of  space  and 
resources  devoted  to  their  beats,  the 
opportunity  to  travel  on  assignments, 
and  the  technical  research  required  in 
story  preparation.” 


More  than  80%  of  the 
organizations  surveyed 
have  increased  their 
economics/business 
coverage  over  the  iast 
five  years. 


If  they  had  the  chance  to  do  it  all 
over  again,  96%  of  the  reporters 
surveyed  said  they  would  take  more 
business/economics  courses  in  col¬ 
lege,  and  almost  a  quarter  of  them 
said  that  they  would  choose  a  basic 
course  in  the  principles  of  economics. 

Kalt  and  Hamilton  noted  that  jour¬ 
nalism  schools  “have  made  signifi¬ 
cant  efforts”  to  improve  business  and 
economics  courses  offered,  although 


“the  courses  that  are  offered  tend  to 
emphasize  reporting  and  communica 
tions  techniques  applicable  to  busi¬ 
ness  and  economics  news  coverage. 

“In  light  of  their  particular  exper 
tise,  as  well  as  less-than-overwhelm- 
ing  universitywide  financial  and 
faculty  support,  journalism  schools 
and  departments  cannot  reasonably 
be  expected  to  offer  their  own  cover¬ 
age  of  all  the  substantive  fields  that 
their  graduates  might  need  —  from 
business  and  economics  to  science, 
the  environment,  and  law,”  the  study 
determined.  “The  solution  lies,  in 
part,  in  the  management  of  the 
roughly  75%  of  a  journalism  major’s 
curriculum  which  must  fall  outside 
the  journalism  department.” 

The  study  concluded  that  “While 
the  market  for  business  information 
works  well  because  of  the  demand  for 
personally  useful  or  entertaining 
news,  coverage  of  economics  falls 
short  because  journalists,  employers, 
and  educators  are  not  adequately 
rewarded  in  the  marketplace  for  infor¬ 
mation  that  fulfills  an  additional  role, 
that  of  informing  the  public  about 
political  and  social  issues. 

“Given  the  marketplace  incentives 
that  govern  provision  of  coverage  of 
the  economic  content  of  public  policy 
issues,  the  impetus  for  change  must 
come  through  the  professional  stan¬ 
dards  of  journalism  schools,  manag¬ 
ers  and  editors,  and  the  financial  com¬ 
mitments  of  major  media  organiza¬ 
tions  and  non-profit  entities,”  the 
study  noted. 

“Professional  standards  which  pro¬ 
mote  high-quality  economics  and 
business  coverage  should  emanate 
from  owners,  management  and  edito¬ 
rial  offices.  Journalism  schools 
should  structure  their  curriculums  to 
insure  that  their  graduates  receive  an 
education  in  the  analytical  founda¬ 
tions  of  specialized  fields  outside  of 
journalism.  Finally,  education  pro¬ 
gram  funding  for  improving  business 
and  economics  training  should  be 
forthcoming  from  major  media  orga¬ 
nizations  and  non-profit  entities.” 

The  FACS/Ford  report  further 
called  for  strong  midcareer  educa¬ 
tional  programs  and  for  consideration 
of  “a  system  of  periodic,  written  issue 
primers  analogous  to  the  Law  Re¬ 
porter.” 

More  money  for 
Pulitzer  winners 

The  monetary  awards  accompany¬ 
ing  the  Pulitzer  Prizes  will  be 
increased  next  year  to  $3,000  from 
$1,000,  the  Pulitzer  Prize  Board 
announced. 


This  year  8  Pulitzer  Prizes  went  to 
newspapers  with  VU/TEXT 
electronic  libraries. 

Could  this  be  coincidence? 

For  information  on  how  VU/TEXT  can  help  make  you  a 
prizewinner,  call  Joe  DiMarino  at  1-800-313-2940  (USA). 
215-574-4400  (PA). 

VU/TEXT 

A  Knight-Rldder  Company 

325  Chestnut  Street,  1300  Mall  Building 
Philadelphia.  PA  19106 
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Some  people  just  can’t  seem 
to  let  a  good  thing  stand. 

Take  the  Staggers  Rail  Act  of 
1980-one  of  the  most  successful 
pieces  of  legislation  in  history 

A  group  called  Consumers 
United  for  Rail  Equity  (C.U.R.E.)- 
backed  primarily  by  the  coal  and 
utilities  industries-wants  to 
take  an  ax  to  the  Staggers  Act. 

They  don’t  say  that,  of  course. 
They  say  they  want  to  “perfect”  the 
act. .  .“reform”  it. .  .“fine-tune”  it. 

But  if  you  read  the  legislation 
they  have  proposed,  you  will 
Quickly  see  that,  in  critical  areas, 
tnw  want  to  reimpose  the  same 
stifling  regulation-and  more- 
that  almost  destroyed  the  railroads. 

Never  mind  that  most  railroad 
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customers— 87  percent  of  those 
questioned  in  a  recent  survey-are 
happy  with  the  Staggers  Act  and 
don’t  want  it  changed.  Never  mind 
the  observable  fact  that  the  panial 
deregulation  provided  by  the  Act 
brought  the  railroads  back  from  the 
brink  of  disaster,  resulting  in 
efficiencies  and  improved  service 
for  all  who  use  rail. 

Never  mind,  even,  that  the  free¬ 
dom  to  set  rates  and  make  contracts 
with  less  regulatory  interference  did 
not  result  in  massive  rate  increases. 

Many  rates-coal  and  grain  rates 
in  particular-have  gone  down 
in  recent  years. 

The  interests  represented 
by  C.U.R.E.  think  they  can 
use  federal  and  state  govern¬ 


ments  to  lower  their  rates  still  further. 

That’s  the  real  story  behind  C.U.R.E. 
But  like  anything  else,  there’s  no  free  lunch 
If  C.U.R.E.  succeeds,  other  shippers 
and  the  public  as  a  whole  will  pay  tne 
price.  In  higher  rates  Declining  service. 
And,  ultimately,  in  a  railroad  industry 
back  on  the  brink  of  collapse. 

To  us  that  goes  far  beyond  pruning 
and  fine-tuning.  And  if  you’re  a  jour¬ 
nalist  covering  this  stor)',  you’ll  find  the 
facts  for  leaving  Staggers  intact  are 
much  more  powerful  than  C.U.R.E.’s 
assertions  for  chopping  it  to  bits 
To  get  facts,  w-rite  Media 
Information,  Association  of 
American  Railroads,  50  F  St.,  NW, 
Washington,  DC  20001,  Dept.  71 1 . 
Or  if  you’re  against  a  deadline, 
call  (202)  639-2555. 


ASSOCIATION  OF 
AMERICAN  RAILROADS 
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Scanners  go  digital 

Vendors  introduce  machines  with  the  goai  of  eiiminating  operator  judgment 


By  Mark  Fitzgerald 

Newspaper  scanners  color  by  num¬ 
bers  these  days. 

Of  all  the  innovations  color  scanner 
vendors  introduced  at  the  recent 
ANPA/TEC  show,  probably  none 
was  so  striking  as  the  ascendency  of 
digital  operation. 

Analog-operated  scanners  — look¬ 
ing  with  their  rows  of  knobs  like  a 
1960s  version  of  The  Future  — have 
been  all  but  replaced  by  digital 
machines. 

For  the  first  time,  two  major  scan¬ 
ner  vendors,  DS  America  and  Hell 
Graphics  Systems,  introduced  all- 
digital  machines.  With  those  intro¬ 
ductions,  all  manufacturers  serving 
big  newspaper  color  users  now  have  a 
digital  machine,  at  least  on  their  high 
end. 

Going  digital  is  of  a  piece  with  the 
overarching  goal  of  modern  elec¬ 
tronic  prepress  processing:  to  pro¬ 
duce  machines  with  sufficient  accu¬ 


racy  and  precision  so  that  operator 
judgment  is  virtually  eliminated. 

“Someday  there’s  just  going  to  be  a 
box,  that’s  what  the  scanner  will  be,” 
said  Ray  Cassino,  product  manager 
for  Hell  Graphic  Systems.  Port 
Washington,  N.Y. -based  Hell 
Graphics  introduced  the  DC-380,  its 
first  all-digital  scanner,  at  the  show. 


“I  don”t  think  there’s  going  to  be 
much  craftsmanship  in  this  busi¬ 
ness,”  he  added. 

Trying  to  eliminate  operator 
involvement  is  not  the  entire  reason 
that  scanners  are  going  digital,  Cas¬ 


sino  said. 

“Part  of  the  reason  for  the  move  to 
digital  is  that  analog  requires  too 
much  operator  involvement,  but 
more  important  is  that  digital  is  now 
actually  more  flexible  than  analog.  It 
can  store  and  recall  instantly,”  he 
commented. 

At  the  same  time,  digital  scanning 


provides  for  much  easier  retrieval  of 
standardized  data  for  various  jobs. 

“Digital  is  not  only  much  easier  for 
keeping  data,  you  can  score  it  to 
rescan,”  said  DS  America  technical 
adviser  K.  Lin.  The  company  was 
introducing  its  first  all-digital  scan¬ 
ner,  the  SG-757. 

“With  the  old  [DS  America’s  ana¬ 
log-based  SG-608]  you  had  to  put  in 
every  number,  but  with  this  you  can 
load  the  standard  data  immediately,” 
he  asserted.  The  machine  stores  stan¬ 
dardized  data  and  job  data  on  two 
separate  Winchester  discs. 

It  is  easy  to  underestimate  the  diffi¬ 
culty  of  moving  from  processing 
images  with  an  analog  system  — 
which  is  smooth  and  continuous  — 
into  a  digital  system,  where  changes 
in  information  are  incremental  and 
discrete.  The  process  of  reproducing 
a  line  based  on  capturing  small  pic¬ 
tures  of  it  can  lead  to  a  phenomenon 
called  “aliasing”  that  distorts  true 
information. 

Steve  Gibson,  developer  and 
publisher  of  Flicker  Free  display  soft¬ 
ware,  recently  illustrated  this  phe¬ 
nomenon  by  pointing  out  that  wagon 
wheels  in  old  Western  movies  appear 
to  be  rotating  slowly  backward  rather 
than  forward.  The  shutter  speed  of 
the  camera  —  in  effect,  the 
digitalizer  —  was  then  too  slow  to 
capture  what  was  truly  happening. 

There  is  no  doubt  that  today’s  digi¬ 
tal  scanners  have  achieved  sufficient 
speeds. 

“Soft  proofs”  or  “quick  proofs”  of 
(Continued  on  page  40) 
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John  McLaughlin  fuels  the  fire  while  respected  journal¬ 
ists  jack  Germond,  Morton  Kondracke,  and  Robert 
Novak  provide  informative  and  often  explosive  opinions. 

Join  them  all^on  the  McLaughlin  Group.  It  just  might  be  the 
freshest,  boldest,  most  incisive  political  show  on  the  air. 

Don’t  miss  it.  The  people  who  run  this  country  never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


Check  local  listings  for  station  and  time. 


A  REGISTEREOTRAOEMABK  Of  GENERAL  ELECTRIC  COMPANY 


Going  digital  is  of  a  piece  with  the  overarching  goal 
of  modern  electronic  prepress  processing:  to  produce 
machines  with  sufficient  accuracy  and  precision  so 
that  operator  judgment  is  virtually  eliminated. 
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Electronic 

Newspaper  Publishing. 

Bite  Size. 


'^CAMEX 

75  Kneeland  Street 
Boston.  Massachusetts  02111 
617-426-3577 


The  electronic  publishing  revolution  is  here,  but  boy-  is  it  expensive! 

You  probably  have  a  good  idea  what  the  m^or  dailies  are  spending  for  the  features 
they  get  in  their  big  editorial  and  classified  systems. 

Now  Camex  gives  you  a  way  to  bring  all  of  these  features  into  your  operation 
without  taking  a  second  mortgage. 

You  can  get  them  in  affordable,  bite-size  installments -on  networked  PC’s 
that  add  up  to  a  powerful  editorial  and  classified  system. 

Our  display  ad  and  full  page  laser  output  systems  will  fit  right  in  when 
you’re  ready  tor  them. 

And  on  the  way  to  your  complete  pagination 
system,  you’ll  always  have  integrated, 
compatible  components  supported  by  om 
established  newspaper  system  supplier. 

This  is  the  opportunity  you’ve  been  waiting  for. 
Find  out  what  the  world  leader  in 
display  systems  has  done  for  editorial  and 
d^sified-  especially  for  the 
smaller  daily. 


Press  orders  are  booming 

Newspapers  are  buying  new  printing  equipment  in  record  numbers 
as  they  drive  to  improve  both  quality  and  productivity 


By  George  Garneau 

Surging  sales,  flexography,  equip¬ 
ment  upgrades,  sophisticated  press 
controls  and  the  next-generation 
offset  presses  highlighted  a  diverse 
pressroom  technology  scene  at  last 
month’s  newspaper  equipment  show 
in  Las  Vegas,  Nev. 

“Never  before  in  the  entire  history 
of  the  newspaper  business  have  you 
had  so  many  press  options  when  con¬ 
sidering  newspaper  printing  press 
equipment,”  William  Rinehart,  tech¬ 
nical  vice  president  of  the  American 
Newspaper  Publishers  Association, 
told  a  session  on  press  options  at  the 
ANPA  Technical  Exposition  and 
Conference. 

He  noted  that  not  long  ago  the  only 
option  available  to  press  buyers  was 
which  manufacturer  to  choose,  and 
the  choices  were  few.  Today  there  are 
several  printing  processes  —  offset. 


nPB 


rQ.  Improve  Quality 


MPS  offers  the  largest  selection  of  top 
quality,  precisjon-ruled  grid  sheets  for 
newspaper  prtxJucfion.  Available  on  ■' 
card  stock  or  20  lb.  bond.  Custom  made 
sheets  can  also  be  supplied. 

Catalog  and  samples  available  on 
request  i 

I 


IVIOO  MIDWEST  PUBLISHERS 
I  It  S  SUPPLY  CO. 


4640  N.  Olcott  Ave.  •  Chicago,  IL  60656 
TOLL-FREE  1  800  621-1507 
In  IL  1  800  843-9319. 


flexo,  keyless  letterpress  conversions 
and  even  keyless  offset  —  available 
from  a  number  of  manufacturers, 
domestic  and  foreign. 

“The  era  when  newspapers  had  to 
address  the  supplier  as  ‘sir’  has 
changed  around,”  Rinehart  said. 


Angeles  Times. 

The  new  press  controls  for  Color- 
liner  involve  a  master  workstation  for 
operating  reels  and  drives;  setting 
ink,  water  and  plate  register  on  units; 
monitoring  printing;  and  tracking  pro¬ 
duction  information.  The  product 


Despite  the  elimination  of  U.S.  investment  tax 
credits,  orders  for  newspaper  press  equipment  in 
recent  months  have  reached  records. 


He  noted  that  despite  the  elimina¬ 
tion  of  U.S.  investment  tax  credits, 
orders  for  newspaper  press  equip¬ 
ment  in  recent  months  have  reached 
records. 

The  major  trend  in  presses,  Rine¬ 
hart  said,  is  the  soaring  demand  for 
process  color,  followed  closely  by 
demand  for  higher-quality  reproduc¬ 
tion. 

“The  demand  for  quality  color  is 
having  a  dramatic  effect  on  new  press 
design,  as  well  as  the  amount  of  new 
press  orders,”  he  said. 

His  comments  were  apparently  a 
veiled  reference  to  the  new  Goss  Col- 
orliner  offset  press,  designed  to  pro¬ 
duce  commercial-quality  printing  on  a 
newspaper  press. 

The  Colorliner  press,  which  has 
been  ordered  by  several  newspapers 
but  has  yet  to  be  built,  even  in  pro¬ 
totype,  incorporates  the  stacked-unit 
concept,  allowing  wide  use  of  color 
without  sacrificing  page  capacity, 
straight  web  leads  for  blanket-to- 
blanket  impression  and  tight  color 
register. 

In  the  sleek  Goss  booih,  the  leading 
U.S.  newspaper  press  manufacturer 
featured  displays  about  its  Colorliner, 
Flexoliner  and  Headliner  Offset 
presses,  actual  CT-50  running  belt 
reel-tension-paster,  combination 
folder  and  demonstration  model 
Advanced  Press  Control  System. 

Goss  also  showed  a  prototype  sys¬ 
tem  for  planning  press  impositioning 
by  using  artificial  intelligence  on  a 
dedicated  workstation.  Designed  to 
emulate  the  thinking  process  in  order 
to  maximize  the  utility  of  the  printing 
process,  it  is  being  tested  at  the  Los 


information  and  control  systems  link 
units  on  a  local  area  newtwork  for  the 
first  time. 

The  Japanese  press  manufacturer 
Tokyo  Kikai  Seisakusho  Ltd.  (TKS) 
also  announced  a  new  press  control 
system. 

In  the  Taft  Equipment  and  Sales 
Co.  booth  it  showed  its  stacker,  rated 
at  75,000  papers  an  hour  and  capable 
of  handling  sizes  from  eight  to  250 
pages.  Representatives  said  TKS  had 
sold  two  keyless  offset  presses  in 
Japan.  The  two  four-unit  presses  for 
Asahi  Shimhiin  in  Yokahama  include 
two  four-color  satellite  units  with 
conventional  inking. 

In  flexo,  Andy  Schipke,  flexo  man¬ 
ager  for  M. A. N. -Roland,  said  his 
company  had  improved  its  flexo  unit 
in  several  ways.  It  replaced  steel  doc¬ 
tor  blades  with  plastic,  added  split 
fountains  for  producing  multiple  spot 
colors  on  the  same  unit  and  added  a 
spray  bar  over  the  plate  to  reduce 
plugging  of  dots  on  black-and-white 
halftone  photos. 

Because  of  concern  about  flexo 
plate  suppliers,  M. A. N. -Roland,  with 
its  flexo-printed  sample  newspaper, 
tried  to  demonstrate  that  there  were 
three  “viable”  plate  suppliers,  W.R. 
Grace  Letterflex  Systems,  NAPP 
Systems  (USA)  Inc.  and  Hercules. 
MAN  also  added  a  new  press  control 
and  management  system,  using 
touch-screen  commands,  to  its  flexo 
press.  It  includes  a  press  imposition¬ 
ing  feature  that  is  tied  to  the  compos¬ 
ing  room. 

Impending  newsprint  price 
increases  were  expected  to  fuel 
demand  for  flexo,  whose  automatic 
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inking  system  reduces  waste  com¬ 
pared  with  other  processes. 

Motter  Printing  Press  Co.,  repeat¬ 
ing  its  feat  of  two  years  ago,  demon¬ 
strated  a  full  double-width  flexo 
newspaper  press  running  live  on  the 
ANPA  show  floor.  Consisting  of  a 
three-color  unit  and  a  standard  arch 
unit  with  Motter  folder  and  reel  stand, 
the  display  was  designed  to  demon¬ 
strate  Motter’s  accomplishments  in 
flexo  technology,  according  to  Jim 
Leatham,  marketing  manager.  The 
press  printed  a  16-page  newspaper 
with  process  color  on  fronts  and 
backs  of  four  sections.  After  a  cold 
start,  the  seventh  newspaper  off  the 
press  was  a  good-looking,  salable 
product. 

George  Derby,  marketing  vice 
president  for  Publishers  Equipment 
Corp.,  said  that  in  addition  to  quality 
considerations,  the  need  for  more 
productivity  has  fueled  much  of  the 
current  interest  in  press  equipment. 

“We’re  seeing  a  lot  of  productivity 
increases.  People  are  investing  in 
presses  to  increase  productivity,” 
Derby  said. 

There  was  also  an  emphasis  on 
upgrading  the  several  thousand  letter- 
press  units  still  operating  in  North 
America  with  keyless  anilox  inking 


systems,  both  direct  and  indirect. 
PEC  highlighted  its  indirect  anilox 
conversion.  Its  advantage,  according 
to  Derby,  is  that  it  can  be  an  interme¬ 
diate  step  to  a  full  flexo  conversion 
and  it  can  use  standard  oil-based  or 
new  water-emulsion  inks. 


“People  are  investing 
in  presses  to  increase 
productivity,”  Derby 
said. 


“You  can  get  the  same  advantages 
of  anilox  [inking]  without  going  all  the 
way  to  flexo,”  he  said.  Unlike  flexo, 
which  requires  a  special  plate  system, 
indirect  anilox  works  with  existing 
letterpress  plates. 

Like  other  press  manufacturers, 
PEC  was  reported  to  be  expanding  its 
production  capacity  to  meet  growing 
orders. 

“We  are  selling  a  huge  volume  and 
backlogs  are  growing  at  incredible 
rates  and  we  project  big  sales  this 
year,”  Derby  said.  “We  need  more 
capacity.” 

King  Press  Corp.,  a  PEC  subsid¬ 
iary,  showed  its  new  single-width 


offset  press.  Process  King,  designed 
for  ad  inserts  and  up  to  mid-size  news¬ 
papers. 

“Many  newspapers  want  to  do 
their  own  preprints,”  said  Bill  Solo¬ 
mon,  vice  pesident  and  general  man¬ 
ager.  He  said  the  Process  King  is 
faster  and  stronger  than  current  lines 
and  demonstrates  a  “new  dimension 
of  mechanical  integrity.” 

A  four-unit  press  with  2:1  folder 
costs  about  $650,000  he  said. 


Shield 

(Continued  from  page  22) 


tive  intent  of'  the  state  shield  law.  He 
predicted  it  would  lead  to  a  “chilling 
effect”  on  newsgathering  in  the  state, 
more  subpoenas  of  news  organiza¬ 
tions,  and  reluctance  by  news  organi¬ 
zations  and  news  sources  to  gather 
and  supply  information. 

Goodale  said  the  law  was  promul¬ 
gated  in  response  to  the  U.S. 
Supreme  Court  case  involving  then 
New  York  Times  reporter  Earl  Cald¬ 
well,  who  was  subpoenaed  to  testify 
before  a  grand  Jury  about  information 
obtained  from  the  radical  Black 
Panthers.  Goodale  said  that  case  did 
not  involve  confidentially  but  the 
court  majority  said  it  did. 
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Harris  Graphics 
RS-30  stacks  as  fast 
as  you  can  deiiver. 

’/%  RS-30  works  directly  inline  with  high- 

‘  V?  speed  web  press  deliveries  to  produce 
counted,  compressed,  and  compen- 
sated  stacks  of  signatures  at 
*•  up  to  90,000  cycles  per  hour. 

I  Besides  the  higher 
f  operating  speeds, 

'  you’ll  get  fast  make- 

ready  from  a  new 
design  that  virtually  eliminates 
counter  and  gap-maker  settings  for 
signature  thickness. 

The  RS-30  reduces  your  labor  requirements 
and  improves  stack  quality.  And  it  does  it  fast. 
For  more  information,  write  Harris  Graphics, 
Bindery  and  Forms  Press  Division, 

M  4900  Webster  Street,  Dayton,  Ohio  45414. 

HARRIS 

GRAPHICS 
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Scanners 

(Continued  from  page  36) 


images  continued  in  popularity  at  the 
show.  These  capabilities  allow  opera¬ 
tors  to  view  a  scanned  image  quickly, 
generally  a  low-resolution  image  used 
for  electronic  cropping  or  to  spot  any 
gross  deficiencies  in  the  scanned 
graphic. 

Atex  Eikonix  scanner’s  soft 
proofer,  for  instance,  allows  this 
quick  viewing  of  changes  such  as 
electronic  blurring  or  masking. 

“You  don’t  have  time  to  make  a 
proof  and  look  at  it.  [This  machine]  is 
for  the  kind  of  deadline  situations  you 
have  on  newspapers,”  Atex’s  Ben¬ 
nett  Rodman  said. 

Crosfield  showed  a  quick  scan 
capability  on  its  Scanview  that  comes 
up  in  30  seconds  and  permits  the 
increasingly  popular  split-screen 
viewing.  Like  many  of  the  scanners 
shown,  this  soft  proofer  permits  oper¬ 
ators  to  take  out  the  black  element  so 
newspapers  with  three-color  repro¬ 
duction  can  check  how  the  images 
will  look  on  their  pages. 

Increasingly,  too,  vendors  are 
designing  scanning  systems  that 
incorporate  this  proofing  feature  — 
often  in  the  past  used  on  off-line 
situations  —  into  the  midst  of  pre¬ 
press  operations. 

Crosfield,  Hell  and  Scitex  soft 
proofing  devices,  for  example,  can 
work  in  either  capacity. 

Royal  Zenith  made  that  flexibility 
the  centerpiece  of  their  scanning  dis¬ 
plays  at  the  ANPA/TEC.  The  com¬ 
pany  introduced  Scann-Page-Proof- 
Systems  (SPPS),  a  series  of  machines 


that  incorporate  softproofing,  proof¬ 
ing  on  both  transparencies  and  news¬ 
print,  plus  an  electronic  masking  and 
automatic  registration  process. 

“There’s  no  real  stripping 
involved,”  RZ  Color  Systems  presi¬ 
dent  Martin  W.  Sussman  said.  “In 
newspapers  these  days,  you  don”t 
have  strippers  anymore.  We  have 
composing  room  people.  This  elimin¬ 
ates  the  need  for  that  skill.” 


Industry  players  were 
betting  that  flatbed 
technology  would 
replace  those  drums  at 
next  year’s  show. 


The  newest  scanners  have  been 
designed  to  eliminate  virtually  all 
operator  miscues  in  the  process. 

But  the  majority  of  color  scanners 
on  the  market  still  use  drums  for 
mounting  images  to  be  scanned. 

“It’s  surprising  that,  in  spite  of  the 
numerous  advances  in  electronic 
scanning,  scanner  setup  tasks  have 
remained  virtually  unchanged,”  said 
a  DS  America  brochure  for  its  new 
Scan  Proof  SS-5I2  scanner  setup 
stimulator.  “They  still  rest  heavily  on 
the  intuitive  color  judgment  skills  of 
the  operator,  skills  which  develop 
only  after  years  of  practical  experi¬ 
ence  and  instruction.” 

Just  as  scanners  went  clearly  digital 
in  1987,  industry  players  were  betting 
that  flatbed  technology  would  replace 
those  drums  at  next  year’s  show. 

“Flatbed  technology  is  definitely 
the  future,”  said  John  Land,  who  was 
demonstrating  Crosfield’s  Scantel 
drum  scanner.  “Flatbed  hardware 


CIRCULATION  PROMOTION  TARGET  MARKETING 

‘  ‘People  who  have  certain  characteristics  in  common  .  .  .  frequently  behave 
somewhat  alike  .  .  .  with  computerized  cross-referencing  of  such  information,  it  is 
possible  to  group  potential  readers  within  narrow,  tightly  identified  groups  and  to 
better  predict  how  they  will  receive  the  newspaper  and  how  likely  it  is  that  they  will 
become  loyal  readers. 

Readers:  How  to  Gain  and  Retain  Them 

Claritas  has  a  system  for  marketing  the  total  newspaper,  utilizing  the  principle  described 
above.  Our  clients  included  The  Washington  Post,  The  Chicago  Tribune,  The  Los 
Angeles  Times,  and  The  San  Francisco  Newspaper  Agency.  Our  services  are  available  on 
a  project  basis,  as  a  system  of  lifestyle  segment  codes  that  can  be  integrated  on  your 
subscriber  file,  and  as  software  capabilities  that  can  be  installed  on  your  IBM  Personal 
Computer.  Our  minimum  project  charge  is  only  S5000. 

Call  Mark  Capaldini,  our  Director  of  Newspaper  Programs,  today. 

(703)  683-8300 

CLARJTAS 

•IIK-  liuvw  M;alwting(:.,mp.m>  ^^jexandria,  VA  22314 


components  are  at  the  stage  where 
they  are  being  released.” 

“Who  wants  a  drum?  With  flatbed, 
it’s  just  a  matter  of  dropping  a  trans¬ 
parency  into  a  glass  carrier,”  said 
Scitex’s  Ken  Hurtubise. 

At  this  year’s  show,  Scitex  intro¬ 
duced  a  large-format  flatbed  black- 
and-white  option  for  its  old  Raystar- 
11.  The  Raystar-II/S  is  marketed  as 
eliminating  the  need  to  use  a  color 
separation  drum  scanner  to  enter 
black-and-white  line  art  into  the  pre¬ 
press  system. 

For  its  part,  DS  America  planned  to 
introduce  a  flatbed  scanner  “in  the 
near  future,”  technical  adviser  Lin 
said. 

“But  what  is  the  near  future?”  he 
added.  “That  we  do  not  know.” 

Govt,  releases  study 
on  news  satellites 

Efforts  to  put  newsgathering  satel¬ 
lites  into  space  will  be  limited  by  their 
high  cost  and  the  low  demand  for  the 
detailed  photographs  they  would  pro¬ 
duce,  according  to  a  congressional 
research  agency. 

The  Office  of  Technology  Assess¬ 
ment  concluded  in  a  50-page  report 
that  while  a  “mediasat”  could  com¬ 
plicate  U.S.  national  security  and  for¬ 
eign  policy,  it  will  be  more  vulnerable 
to  cost  and  demand.  It  said  technol¬ 
ogy  was  available  to  build  an  Earth- 
observation  satellite  system  able  to 
produce  high-resolution  images 
quickly. 

“What  is  lacking  is  the  clear  finan¬ 
cial  justification  for  employing  this 
technology,”  it  said. 

It  would  cost  between  $215  million 
and  $470  million  to  set  up  such  a  sys¬ 
tem  and  up  to  $15  million  a  year  to 
operate  it,  according  to  preliminary 
calculations. 

News  media  have  shown  increasing 
interest  in  pictures  from  space,  such 
as  those  of  the  charred  Chernobyl 
nuclear  reactor  and  Soviet  naval 
bases.  Currently  only  the  U.S.- 
owned  Lanosat  satellites  and  SPOT 
Image,  a  French  company,  provide 
satellite  photos  for  use  by  govern¬ 
ments,  geologists,  crop  forecasters 
and  resource  managers.  They  often 
take  days  or  weeks  to  complete. 

The  report  acknowledged  concern 
by  military  and  government  officials 
about  the  implications  for  national 
security  by  the  use  of  media-owned 
snooper  satellites,  which  can  reveal 
military  operations  and  other  sensi¬ 
tive  information. 

The  report  noted  that  attempts  to 
restrict  media  access  to  satellite 
imaging  devices  will  be  challenged  on 
First  Amendment  grounds. 
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‘Uie  TYumey  you  save 
is  one  good  reason 
to  useACB. 

“This  little  folder 
gives  you  nine  more” 


WOODROW  G.  SH  ADID 

Past  President,  INAME 


“In  47  years  as  a  newspaperman,  I  found  a  lot  of 
ways  to  save  money.  One  of  them  was  to  have  ACB 
provide  tearsheet  checking  copies.  Good  as  I  was, 
they  were  better,  because  they’re  the  national 
clearing  house  for  the  nation’s  newspapers.  They 
send  tearsheets  promptly  and  inexpensively.  And 
agency  customers  love  the  service.  Can  you  imagine 
the  chaos  for  them  if  they  got  tearsheets  one  at  a 
time  from  individual  newspapers? 

“I’ve  just  read  this  little  folder.  It  gives  nine  other 
ways  you  can  use  ACB’s  services  to  save  money. 

I  guess  I  always  knew  them,  but  I’m  not  sure  I  could 
have  told  you  all  of  them. 

“I’d  suggest  you  send  for  the  folder.  It’s  an 
eye  opener.” 

For  your  copy,  call  Sid  Bordelon,  Vice  President 
of  Newspaper  Relations,  at  312-64^500.  Or  send 
the  coupon  to:  ACB,  165  N.  Canal  St,  Chi,  IL  60606. 


ACB ...  tell  me  about  it. 
Send  the  folder  to: 


Newspaper 


TEMPE,  AZ 

602-438-2320 


ORLANDO,  FL 

305-898-7680 


MEMPHIS,  TN  SANTA  ROSA,  CA 

901-526-3281  707-576-3900 


CHICAGO,  n. 

312-648-0500 


COLUMBUS,  OH 
614-861-6000 


NEW  YORK,  NY 

212-685-7300 


No  bail  yet  for  U.S.  photographer  held  in  Spain  on  drug  charges 


By  Debra  Gersh 

Although  his  family  and  those 
working  on  his  behalf  had  hoped  that 
he  would  be  out  of  a  Spanish  prison  on 
bail  by  June  1,  free-lance  photogra¬ 
pher  Conan  D.  Owen  was  no  closer  to 
freedom  than  when  he  was  arrested  in 
March. 

Owen,  22,  a  1986  graduate  of  the 
S.I.  Newhouse  School  of  Communi¬ 
cations  at  Syracuse  University,  was 
arrested  when  a  bag  he  was  carrying 
from  South  America  to  Spain  for  his 
employer  was  discovered  by  customs 
agents  to  contain  two  kilograms  of 
cocaine  in  a  false  bottom. 

Joe  Traver,  a  free-lance  photogra¬ 
pher  for  the  New  York  Times  and  a 
member  of  the  board  of  directors  of 
the  National  Press  Photographers 
Association,  explained  that  Owen, 
through  his  contacts  at  the  National 
Geographic  Society  (he  was  an  intern 
at  Geographic  World  magazine)  was 
hired  to  take  photos  in  South  Amer¬ 
ica,  Chile  especially,  for  a  travel  bro¬ 
chure  company. 

When  his  assignment  was  com¬ 
pleted,  Owen,  who  had  two  months  to 
go  before  entering  the  U.S.  military, 
was  offered  a  chance  to  do  more  work 
for  the  brochure  company  in  Spain, 
Traver  said,  noting  that  it  offered  the 
young  photographer  the  chance  to 
stay  on  and  make  more  money,  so  he 
accepted. 

The  company  asked  Owen  if  he 
would  deliver  to  a  new  office  in  Bar¬ 
celona  a  bag  of  travel  brochures. 
Owen  accepted  and,  when  he  looked 
in  the  bag,  he  did  see  the  brochures, 
Traver  explained,  noting  that  nothing 
looked  suspicious. 

Although  the  Drug  Enforcement 
Agency  and  other  agencies  involved 
in  the  case  have  the  names  of  the  men 
from  the  brochure  company,  they 
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have  not  been  able  to  track  them 
down,  Traver  continued. 

Owen  has  denied  the  charges 
against  him,  and  those  who  knew  him 
in  college  do  not  remember  him  ever 
being  involved  with  drugs.  In  addi¬ 
tion,  Traver  noted  that  Owen  had 
“excellent  security  clearance.” 


Ernest  Owen  was  understandably 
reluctant  to  discuss  his  son’s  plight 
with  E&P,  fearing  a  reprisal  of  the 
Spanish  media  “disaster”  that  sur¬ 
rounded  the  article  in  the  Times. 

The  elder  Owen  did  say,  however, 
that  the  arrest  has  been  very  difficult 
on  his  family,  dealing  with  authorities 


Owen  has  denied  the  charges  against  him,  and 
those  who  knew  him  in  coliege  do  not  remember 
him  ever  being  involved  with  drugs. 


The  difficulty  of  Owen’s  case  has 
been  compounded  by  the  Spanish 
media,  which,  after  seeing  an  article 
about  the  arrest  in  the  New  York 
Times,  sensationalized  the  story, 
blowing  the  facts  about  Owen’s  three- 
month  internship  in  Vice  President 
Bush’s  office  out  of  proportion. 

One  Spanish  paper  described  him 
as  “Bush’s  drug  buddy,”  Traver  said, 
and  one  account  even  went  so  far  as  to 
suggest  that  the  DEA  agent  working 
on  his  case,  and  thus  Owen  as  well, 
were  somehow  tied  to  the  contra 
scandal. 

The  Spanish  media  have  also  made 
a  fuss  about  the  senators  and  other 
legislators  who  have  come  to  his 
defense. 

In  one  of  his  regular  letters  home, 
Owen  told  Traver  that  he  was  afraid 
the  Spanish  media  publicity  may  have 
spooked  the  judge,  giving  her  an 
excuse  to  keep  him  imprisoned. 

Owen’s  father,  Ernest,  who  works 
for  an  insurance  company  in  Virginia, 
spent  a  month  in  Spain  working  for  his 
son’s  release,  but  was  forced  to  return 
home  after  his  efforts  proved  fruitless 
and  he  ran  out  of  vacation  and  grace 
time  at  work,  Traver  commented. 


Wash.  Post  program 
rewards  high  grades 

Beginning  with  the  1987-88 
academic  year,  the  Washington  Post 
will  offer  a  program  rewarding 
academic  achievement  at  Eastern 
High  in  Washington,  D.C.. 

Each  semester,  any  Eastern  stu¬ 
dent  who  achieves  grades  of  all  A’s 
and/or  B’s  will  earn  $500  in  scholar¬ 
ship  funds.  A  student  maintaining 
those  grades  for  all  eight  semesters  of 
high  school  can  accumulate  $4,000. 

Students  must  graduate  and  enroll 
in  an  accredited  institution  to  receive 


long  distance  and  not  knowing  what 
or  when  something  may  happen. 

There  is  a  chance  Owen  could  still 
be  granted  bail,  as  he  may  reapply 
when  his  case  moves  from  the  investi¬ 
gative  to  the  tribunal  stage.  Under 
Spanish  law,  he  cannot  be  held  in 
prison  without  a  trial  for  more  than  a 
year. 

Owen  is  filling  his  time  by  doing 
crossword  puzzles,  especially  those 
that  are  photography-  and  journalism- 
related,  Traver  said. 

“I  am  doing  as  well  as  possible,  all 
things  considering,”  Owen  said  in  his 
May  20  letter  to  Traver. 

At  its  recent  annual  meeting  in 
Toronto,  the  NPPA  membership 
passed  a  motion  calling  for  Owen’s 
immediate  release  and  authorizing  the 
organization’s  secretary  to  write  to 
the  appropriate  U.S.  officials.  The 
NPPA  also  authorized  a  $2,000  dona¬ 
tion  to  the  Conan  Owen  Defense 
Eund,  which  is  being  administered 
through  a  bank  in  Virginia  near  the 
Owens’  home. 

The  fund  has  raised  about  $12,000 
so  far,  according  to  Traver.  Those 
interested  in  contributing  can  write  to 
the  Conan  Owen  Defense  Fund,  P.O. 
Box  5172,  MacLean,  Va.  22103. 


the  scholarship  funds. 

The  goal  of  the  program  is  to 
encourage  students  to  stay  in  school. 
The  Post  will  consider  expanding  the 
program  to  other  area  high  schools. 


Gannett  grants 

The  Gannett  Foundation  has 
approved  139  grants  totaling  $836,259 
in  32  communities  served  by  Gannett 
Co.  properties. 

To  date  in  1987,  the  foundation  has 
approved  more  than  $10  million  in 
grants. 
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We’re  Collier-Jackson,  and  we’ve 
spent  12  years  developing  advertising, 
circulation,  financial,  accounting  and 
personnel  systems  to  help  newspapers 
organize,  process,  analyze  and  pre¬ 
sent  information  more  efficiently, 
more  effectively. 

We  believe  it  is  the  creative  ideas  of 
our  people  that  make  our  products  so 
success^l.  People  who  know  as  much 
about  ROP  color  linage  as  they  do  about 
reducing  CPU,  I/O  and  elapse  times. 

You  see,  it’s  the  combination  of  news¬ 
paper  expertise,  accounting  principles, 
human  resources  and  software  know-how 
that  sets  us  apart  as  a  company  and  dif¬ 
ferentiates  our  software  from  all  others. 


AWARD-WINNING  SOFTWARE 

Our  unique  way  of  working  means 
our  installation  base  is  growing  at  a 
rapid  pace. 

Work  which  earns  us  numerous  ICP 
Awards  for  products  that  have  clearly 
evidenced  their  acceptability  in  the 
marketplace  and  their  leadership  as 
proprietary  software  systems. 

Growth  that  keeps  us  ranked  as  an 
Inc.  500  and  ICP  200  company. 

It’s  the  payoff  for  dedication.  And  it 
makes  for  satisfied  customers  in  news¬ 
papers  throughout  the  United  States. 


FULL  RANGE  OF  PRODUCTS 

Each  of  our  newspaper  management 
systems  is  designed  to  do  business  the 
way  you  do  business.  And  they  work 
alone  or  together  to  better  work  for  you. 
CJ/C1RCULAT10N^“ 

CJ/AD\^RT1S1NG^“ 

CJ/AD\ANCED  GENERAL  LEDGER'” 
CJ/ACCOUNTS  PAYABLE™ 

CJ/FKED  ASSETS™ 

CJ/PAYROLL™ 

CJ/CLASSIFIED™ 

CJ/AD  TRACKING™ 

CJ/LAYOUT™ 

CJ/NEWSPRINT™ 

CJ/PERSONNEL™ 

CJ/EMPLOYEE  FUND  ADMINISTRATION™ 
CJ/REPORT  WRITER™ 

CJ/EXECULINK™ 


EDUCATION  &  SUPPORT 

When  you  choose  a  Collier-Jackson 
system,  you  don’t  go  it  alone.  We’re  there 
to  help  you  every  step  of  the  way  —  from 
analyzing  your  needs  through  implemen¬ 
tation,  education  &  training  to  24-hour, 
phone-in  support. 

And  whether  you’re  a  terminal  oper¬ 
ator,  circulation  manager,  advertising 
director,  general  manager  or  publisher, 
you’ll  find  Collier-Jackson  features  do 
make  the  job  easier. 

Collier-Jackson,  Inc. 

Cofpofate  Offices. 

3707  Wfest  Cherry  Street 
Tampa,  Florida  33607 
(813)872-9990 


Hollinger 

(Continued  from  page  13) 


“Nobody  ever  thought  that  a 
Quebec-based  paper  could  be  taken 
over  by  someone  outside  Quebec.  It 
just  took  [Quebec  Journalists]  by  sur¬ 
prise,”  Hollinger  executive  vice 
president  Peter  White  said  in  a  tele¬ 
phone  interview. 

In  the  deal,  Hollinger  bought  the 
117,000-circulation  Le  Soleil  of 
Quebec  City  and  the  36,000-circula¬ 
tion  Le  Quotidien  of  Chicoutimi.  In 
addition,  the  deal  includes  Ottawa- 
based  Le  Droit,  half  of  whose  44,000 
circulation  is  in  Quebec. 

Some  of  the  disquiet  came  from 
journalists  on  the  papers  themselves. 

“If  they  want  [to  use  this  paper]  to 
extol  Toronto  ideas,  it  will  be  the  end 
of  the  business  and  there  will  be  an 
uprising,”  warned  Bertrand  Irem- 
blay,  chief  editorial  writer  of  Le 
Quotidien.  He  added,  however,  “It’s 
too  early  to  be  sure  of  their  reaction, 
but  I  believe  Mr.  Black  is  intelligent 
and  won’t  clash  with  the  population.” 

However,  the  French  nationalist 
political  party.  Parti  Quebecois, 
called  for  laws  imposing  Quebec  own¬ 
ership  on  Unimedia. 

“What  position  will  they  take  on 
Quebec-Ontario  politicians?”  PQ 
member  of  parliament  Jean  Garon 
asked. 

However,  Jacques  Francoeur,  who 
sold  Unimedia,  said  he  chose  to  sell  to 
Black  even  though  he  could  have  sold 
to  unnamed  U.S.  interests  for  “three 
times  the  price.” 

“1  preferred  a  Torontonian  born  in 
Montreal  who  speaks  French,”  said 
Francoeur,  who  will  stay  on  as  presi¬ 
dent  of  the  company. 

Indeed,  Black  was  somewhat 
known  in  Quebec  publishing  circles. 
His  master’s  thesis  on  French-Cana- 
dian  politician  Maurice  Duplessis  was 
expanded  into  a  biography  that  sold 


HONG  KONG 

FOR  ALL  INFORMATION 
CALL 

PETER  RANDALL 
HONG  KONG  ECONOMIC 
AFFAIRS  OFFICE 
126  EAST  56TH  ST 
NEW  YORK,  NY  10022 
(212)  355-4060 

OR  MELINDA  PARSONS 
180  SUTTER  ST 
SAN  FRANCISCO,  CA  94104 
(415)  397-2215 


well  in  the  province. 

To  ease  the  tensions,  Black  agreed 
to  sign  a  highly  unusual  eight-point 
pledge. 

“Quite  understandably,  the  gov¬ 
ernment  of  Quebec  and  some  others 
were  concerned  to  see  the  largest 
papers  in  the  French-speaking  part  of 
Quebec”  taken  over  by  an  English- 
speaking  company,  Hollinger’s  White 
said. 


“The  only  way  to  stop  the  purchase 
would  have  been  by  special  legisla¬ 
tion,  which  would  be  discriminatory, 
and  they  were  understandably  reluc¬ 
tant  to  do  that.  There  was  never  any 
suggestion  of  that,”  White  added. 

In  the  agreement  with  provincial 
communications  minister  Richard 
French,  Hollinger  agreed  to  give  first 
priority  to  Quebec  firms  should  it 
decide  to  sell  the  paper. 

White,  who  signed  the  agreement 
for  Hollinger,  said  the  company  plans 
to  operate  the  papers  “indefinitely.” 

Hollinger  also  agreed  not  to  tamper 
with  the  editorial  policy  of  the  news¬ 
papers;  to  keep  the  headquarters  of  its 
Media-Quebec  subsidiary  in  Quebec 
City;  and  to  make  Quebecers  a 
majority  of  the  subsidiary’s  directors. 

The  agreement  made  Hollinger  the 
target  of  criticism  from  both  sides: 
from  Parti  Quebecois  officials  who 
said  the  agreement  was  not  specific 
enough,  and  from  competitors  such  as 
La  Presse  which  argued  editorially 
that  the  chain  had  succumbed  to 
improper  government  interference  in 
the  press. 


Twin  Cities 

( Continued  from  page  /  / ) 


and  Tribune.  According  to  the  latest 
ABC  report,  daily  circulation  was 
188,448,  up  about  1 ,500  from  the  year 
before,  and  Sunday  circulation  is 
247,492,  up  about  3,200. 

“It’s  really  essentially  a  myth  that 
the  papers  don’t  compete  or  kind  of 
leave  each  other  alone,”  Henry  said. 
“While  we’ve  been  more  aggressive 
over  there  as  late,  they  have  always 
been  aggressive  over  here.  We’ve 
always  regarded  them  as  competi¬ 
tors.” 

For  its  part,  the  Minneapolis  paper 
is  framing  the  name  change  as  an 


“This  is  very  hypocritical  because 
it  was  La  Presse  which  was  putting 
pressure  on  the  government  the  hard¬ 
est  to  stop  [the  Unimedia  purchase],” 
Hollinger’s  White  said. 

“This  was  not  in  any  sense  illegiti¬ 
mate  interference  by  the  government 
in  the  free  market  nor  in  any  sense 
government  interference  in  the  edito¬ 
rial  process,”  White  continued. 

Another  company  source  was 


blunter  about  the  agreement:  “It 
doesn’t  mean  anything.  It  says  we 
can’t  run  English  news  in  a  French 
paper.  Well,  who  would?” 

Hollinger  has  come  up  against  one 
controversy  in  the  United  States,  as 
well,  though  it  has  attracted  far  less 
attention. 

Its  $2-million  offer  to  buy  the  com¬ 
pany  that  publishes  the  7,500-circula¬ 
tion  Harrisburg  (Ill.)  Daily  Register 
has  split  the  three  families  who  own  it. 

Several  stockholders,  representing 
about  27%  of  the  stock,  have  sold 
their  shares  to  Hollinger,  but  the 
publisher  and  general  manager  have 
refused  to  sell.  A  lawsuit  has  already 
been  filed  on  the  transactions  and  sev¬ 
eral  more  are  threatened. 

Resistance  to  the  Hollinger  offers 
has  not  generally  been  a  problem, 
however. 

“People  don’t  usually  get  upset” 
when  the  Canadian  company  takes 
over  a  paper,  White  said. 

“Rather,  we  get  all  sorts  of  people 
who  are  offering  their  papers  for 
sale,”  he  said. 


inevitable  development  of  a  change  in 
the  Twin  Cities  themselves. 

“The  Twin  Cities  have  really 
become  one  metro  area,”  publisher 
and  president  Roger  Parkinson  said. 
“We  think  there  is  a  need  for  a  news¬ 
paper  that  serves  the  entire  commu¬ 
nity,  and  we  think  we  can  do  that.” 

Henry  said  he  wondered  if  the  dis¬ 
tinction  between  the  two  cities  — 
urbane  Minneapolis  and  the  more 
small  town-like  St.  Paul  —  has  really 
blurred  all  that  much. 

“There”s  a  great  deal  of  pride 
about  the  city  in  both  places,”  he 
said.  “People  in  St.  Paul  are,  well, 
very,  very  happy  in  St.  Paul  and  peo¬ 
ple  in  Minneapolis  are  very  happy 
about  Minneapolis,  and  there’s  not 
much  mixture.” 


Its  $2-million  offer  to  buy  the  company  that 
publishes  the  7,500-circulation  Harrisburg  (III)  Daily 
Register  has  split  the  three  families  who  own  it. 
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IN  BRIEF 


Rainie  resigns 
Moynihan  post 

Harrison  Rainie,  a  former 
Washington,  D.C.,  correspondent 
with  the  New  York  Daily  News, 
resigned  as  chief  aide  to  Sen.  Daniel 
Moynihan  (D-N.Y.)  five  days  after 
publicly  contradicting  his  boss  about 
who  ordered  the  exclusion  of  a 
reporter  from  a  news  briefing. 

Moynihan  issued  a  statement  say¬ 
ing  he  had  “reluctantly  agreed”  to 
accept  Rainie's  resignation. 

Rainie,  who  joined  the  senator's 
staff  as  administrative  aide  and  press 
secretary  last  March,  had  covered 
politics  and  Moynihan  for  the  News. 

Rainie's  confrontation  with  Moytii- 
han  took  place  during  a  briefing  with 
the  New  York  press  corp.  Moynihan 
denied  that  he  had  ordered  Douglas 
Turner,  a  Buffalo  News  reporter, 
barred  from  the  previous  weekly 
briefing. 

Rainie  interrupted  Moynihan,  say¬ 
ing:  “Sir,  that  was  a  direct  order  from 
you.” 

Moynihan  apologized  for  giving  the 
order. 

Turner  had  written  a  story  about 
Moynihan's  lecture  fees  and  pay¬ 
ments  for  articles  he  wrote  and  about 
a  tax-free  charitable  foundation  the 
senatoi  had  established. 

The  story  was  headlined,  “Moyni¬ 
han  kept  ‘Charity  Funds.'”  The  Buf¬ 
falo  newspaper  later  apologized  for 
the  “unfair  and  misleading”  headline 
although  it  stood  by  the  story's  con¬ 
tents. 

La  Prensa’s  closing 
passes  1-year  mark 

The  Inter  American  Press  Associa¬ 
tion  has  marked  the  first  anniversary 
of  the  Nicaraguan  government's 
closing  of  the  independent,  opposi¬ 
tion  newspaper.  La  Prensa,  by  distri¬ 
buting  to  its  members  an  op-ed  pi  ce 
written  by  publisher  Violetta  Cha¬ 
morro. 

Chamorro  is  a  former  member  of 
the  Sandinista  junta  in  Nicaragua. 
The  assassination  of  her  husband, 
Pedro  Joaquin  Chamorro,  helped 
spark  the  revolution  that  overthrew 
the  Somoza  dictatorship  and  led  to 
the  Sandinistas  coming  to  power. 

The  government  shut  down  La 
Prensa  on  June  26,  1986.  Prior  to  that, 
it  had  subjected  the  newspaper  to  cen¬ 
sorship  that  often  resulted  in  blank 
spaces  being  published  on  its  front 
page. 


The  government  continues  to 
harass  the  newspaper,  Chamorro 
said.  On  April  30  a  platoon  of  30  sol¬ 
diers  raided  its  plant  and  detained  and 
interrogated  a  number  of  employees 
and  threatened  them  with  jail. 

Chamorro  said  that  the  raid  was  in 
retaliation  for  the  newspaper's  having 
published  a  poster  which  featured  a 
picture  of  her  husband  and  called  for 
“worldwide  solidarity  against  the 
Sandinista  government's  decision  to 
keep  it  [La  Prensa]  silenced.” 

The  soldiers  who  raided  the  plant 
had  seized  film  and  other  materials 
used  to  create  the  poster. 

The  Sandinista  government  has 
also  ordered  La  Prensa  to  pay  back 
wages  to  all  the  employees  who  lost 
their  jobs  when  the  newspaper  was 
closed. 

La  Prensa  had  to  sell  off  some 
assets  in  order  to  meet  the  cost,  she 
said. 

“The  government  now  is  trying  to 
liquidate  it  completely,  to  bankrupt 
La  Prensa,”  she  stated. 

WFPC  lauds  lifting 
of  publication  ban 

The  chairman  of  a  recent  World 
Press  Freedom  Committee  mission  to 
Singapore  welcomed  the  govern¬ 
ment's  decision  to  lift  its  restriction 
on  circulation  of  Time  magazine. 

“I'm  indeed  gratified  that  the  gov¬ 
ernment  of  Singapore  has  rescinded 
its  ban,”  said  Leonard  H.  Marks, 
who  chaired  the  WPFC-led  mission. 
“This  is  welcome  recognition  that 
international  treaties  require  the  free 
flow  of  information.” 

The  WPFC  mission  to  Asia  was 
conducted  in  cooperation  with  the 
Fund  Against  Censorship.  The  FAC 
was  started  in  response  to  a  recom¬ 
mendation  of  the  recent  World  Con¬ 
ference  on  Censorship  in  London  that 
a  fund  be  established  to  support  legal 
and  other  challenges  to  restrictions  on 
the  news  media. 

Singapore’s  action  came  less  than  a 
week  after  the  four-member  WPFC 
mission  held  talks  there  with  govern¬ 
ment  officials  and  journalists. 

The  delegation  pointed  out  that 
restrictions  on  Time,  and  on  the  Asian 
Wall  Street  Journal  which  still  is 
banned  by  the  government,  violate 
Article  19  of  the  Universal  Declara¬ 
tion  of  Human  Rights  which  calls  for 
the  free  flow  of  news  and  information 
across  national  borders. 

“We  hope  Singapore  now  will 
review  and  rescind  similar  steps  taken 
against  the  Asian  Wall  Street  Journal 


and  repeal  the  law  that  permits  such 
restrictions,”  Marks  said. 

The  Washington,  D.C. -based  com¬ 
mittee  unites  32  journalistic  organiza¬ 
tions  on  five  continents  in  support  of 
press  freedom. 

Importance  of  NIE 
programs  touted 

The  International  Newspaper  Mar¬ 
keting  Association  has  kicked  off  a 
ten-week  series  of  mailings  directed 
at  newspaper  publishers  to  reiterate 
the  importance  of  Newspaper  in  Edu¬ 
cation  programs. 

The  project,  undertaken  in  cooper¬ 
ation  with  the  American  Newspaper 
Publishers  Association  Foundation, 
shares  NIE  programs  that  incorpo¬ 
rate  NIE  into  the  marketing  plan  and 
add  to  the  newspaper's  bottom  line. 

As  the  INMA  noted,  “Strong 
Newspaper  in  Education  programs 
have  proven  to  be  a  great  asset  to 
newspapers.  In  addition  to  the  impor¬ 
tant  community  service  aspect,  NIE 
can  add  significantly  to  circulation 
sales  and  build  future  readership.  In 
fact,  a  definite  impact  can  be  seen 
with  NIE  programs  both  through  sub¬ 
scription  and  single  copy  circulation 
to  schools  and  through  advertising 
and  public  relations.” 

“Marketing  Plans  for  Newspaper 
in  Education”  is  the  theme  of  the 
project,  which  began  with  an  initial 
mailing  stressing  the  need  for  greater 
resources  and  commitment  to  NIE. 
Later  mailings  highlight  areas  such  as 
Sales  and  NIE,  Circulation  Promo¬ 
tion  and  NIE,  In-house  Ads  and  NIE, 
Bright  Ideas  for  NIE,  Literacy  and 
NIE  and  Educational  Reform  and 
NIE. 

Each  folder  contains  a  cover  page 
of  color  photos  of  the  promotions  dis¬ 
cussed  that  month.  Inside  pages  give 
a  description  of  each  of  the  programs, 
along  with  results  and  a  contact  per¬ 
son  at  each  paper.  Another  sheet  lists 
reference  listings  for  each  month's 
topic. 

Pa.  paper  adds 
business  section 

The  Harrisburg  (Pa.)  Patriot-Led¬ 
ger  has  added  a  Monday  business  sec¬ 
tion  and  will  carry  a  full  page  of  busi¬ 
ness  news  on  other  days. 

The  newspaper  also  revamped  its 
stock  market  listings  to  include  full 
NASDAQ  quotations. 

In  addition,  a  “People”  column  has 
been  added  to  the  Living  Section. 
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McKinney 

(Continued  from  page  9} 

‘control  of  the  news  and  editorial  poli¬ 
cies  of  the  Santa  Fe  New  Mexican,’ 
and  ‘complete  authority  over  all 
employees.’  ” 

McKinney’s  attorney  Marshall  also 
said  that  the  court  ruling  means  that 
McKinney  will  have  the  authority  to 
hire  and  fire  employees,  including 
people  comprising  management. 

However,  McCorkindale  ques¬ 
tioned  the  extent  of  McKinney’s 
authority  in  such  matters. 

“I’m  not  sure  whether  he  can  do 
that,  or  wants  to  do  that,’’  McCorkin¬ 
dale  said,  adding  the  New  Mexican 
also  “has  a  board  of  directors”  which 
would  get  involved  in  such  decisions 
involving  the  newspapers’  top  man¬ 
agement. 

According  to  the  Editor  & 
Publisher  International  Year  Book, 
Gannett  chairman  Allen  H.  Neuharth 
and  Gannett  CEO  John  J.  Curley  Jr. 
are  members  of  the  New  Mexican 
board. 

New  Mexican  publisher  Diane  L. 
Borden  declined  to  comment  on 
McKinney’s  reinstatement. 

The  supplemental  complaint 
alleges  that  in  1976  Gannett  agreed  to 


begin  paying  McKinney  a  pension  of 
$15,748  a  month  on  Jan.  2,  1982,  the 
year  of  his  70th  birthday,  even  though 
McKinney’s  employment  contract 
ran  until  Feb.  27,  1986. 

The  supplemental  complaint 
alleges  that  Gannett  “reacted”  to 
McKinney’s  lawsuit  by  “deciding  to 
withhold  his  pension.” 

The  complaint  charges  that  Gan- 
nett’s  decision  amounted  to  a  seventh 
breach  of  contract. 

Since  the  alleged  seventh  occurred 
while  the  other  six  breaches  were  in 
litigation  and  amounted  to  “actual” 
monetary  damage  to  McKinney,  he  is 
also  entitled  to  punitive  damages 
against  Gannett,  the  complaint 
claims. 

Guild,  Toronto  Star 
agree  on  contract 

The  Toronto  Star's  biggest  union 
has  accepted  a  2 '/2-year  contract  — 
sweetened  by  bonuses  for  signing  — 
that  calls  for  two  6%  raises  and  a  4% 
raise. 

The  Southern  Ontario  Newspaper 
Guild,  representing  1,600  full-  and 
part-time  workers  in  most  depart¬ 
ments,  voted  450-243  to  accept  the 
pact.  The  latest  contract  expired  last 
Dec.  31. 


The  approval  June  14  which  fol¬ 
lowed  several  days’  tentative  agree¬ 
ment  was  reached  just  hours  before  a 
strike  was  scheduled. 

Unions  representing  about  400 
press  operators  and  40  machinists 
voted  to  accept  the  contract  a  day 
earlier. 

“The  only  comment  I  have  is  that 
there  were  certainly  a  lot  of  dissatis¬ 
fied  people,”  said  John  Bryant, 
executive  officer  of  the  Guild.  “1 
think  that’s  a  message  to  the  company 
—  next  time  it’s  going  to  be  differ¬ 
ent.” 

The  pact  calls  for  6%  raises  for  the 
first  two  years  and  a  4%  increase  for 
the  remaining  six  months.  It  includes 
bonuses  of  $1,000  for  the  first  year 
and  $500  for  the  second. 

The  Guild  had  previously  voted 
down  a  similar  offer  of  6%  raises  and 
other  added  benefits.  Some  members 
said  in  pickets  that  the  company’s 
hefty  1986  profits  warranted  bigger 
raises. 

Price  hike 

The  Portland  Oregonian  raised  its 
subscription  rates  on  July  I  by  500  to 
$9  a  month. 

Daily-only  subscriptions  also  went 
up  500  to  $5.75  a  month,  while  the 
Sunday-only  price  rose  by  250  to 
$4.50  a  month. 


What§  in  a  name? 

Because  people  may  sometimes  find  our  various  names  confusing,  heres  an  explanation  to  clear  things  up. 


Correct  spelling: 
“Transamerica"  is  one  word. 
No  capital  “a"  in  the  middle' 
no  “n"  at  the  end. 


Transamerica 

Life  Companies 

/ Iransamerica  Occidental  Life  Insurance  Company 


,  The  Pyramid: 

This  loRo  represents  our 
parent  company,  Transamerica 
Corporation,  a  leader  in 
insurance  and  financial  services. 
Corporate  headquarters  in 
San  Francisco. 


Life  Companies: 

Umbrella  term  for  our  group  of 
life  companies.  Products  and 
services  include  life  insurance, 
annuities,  pension  plans  and 
financial  planning. 


Occidental: 

Our  company  is  in  no  way 
connected  to  the  petroleum 
company  with  the  similar  name. 


Tmnsamerica  Occidental  Life 
Insurance  Com^ny: 

Largest  of  the  Transamerica 
Life  Companies.  Among  the 
nations  ten  lar^st  life  insurers 
in  terms  of  life  insurance  in  force. 
Headquartered  in  Los  Angeles. 


For  more  information,  contact  Carol  Bromberg,  Director  of  Public  Relations,  at  (213)  742-3973. 
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journalism  whole. 

The  practice  of  this  vision  goes 
nowhere,  of  course,  without  our  peo¬ 
ple.  Peoph  make  this  whole  thing 
happen,  and  our  people  have  to  be  led 
by  those  of  us  who  hired  out  to  lead  — 
who  owe  them  leadership  toward  the 
best  long-term  investment  we  can 
make:  in  quality. 

gray  and  last  long  in  a  media  sky 
crossed  with  rainbows. 

Quality  surely  is  our  cheapest 
investment  in  the  future.  Without  it, 
we  might  have  no  future. 

In  pursuit  of  quality,  practicing 
whole  journalism  requires  us  to  inte¬ 
grate  the  way  we  think  about  words 
and  images  in  order  to  make  our  news 
coverage  whole,  to  report  the  news  on 
those  two  parallel  tracks  —  inten¬ 
sifying  local  detail  while  we  widen  the 
world’s  horizons  in  recognition  of  the 
two  worlds  that  our  readers  now 
inhabit. 

The  final  reminder  —  a  reminder  of 
what  we  all  know  well  —  of  the 
importance  of  our  people  who  alone 
can  make  it  all  happen  if  we  equip 
them  intelligently,  commit  them 
aggressively  toward  the  goal  of  qual¬ 
ity,  lead  them  with  respect. 

People  are  the  indispensable  ele¬ 
ment  in  making  journalism  whole. 
The  machines  we  celebrate  at  a  tech¬ 
nical  exposition  are  simply  the  tools 
we  hand  them;  it  is  they  who  will  do 
the  ultimate  job  that  is  necessary  to 
compete  for  the  news  and  prevail. 

Shop  talk 

(Continued  from  page  64) 

ing  and  flowing  together  with  their 
suburbs  and  our  readers  are  becoming 
more  cosmopolitan,  demanding  wider 
horizons  and  more  worldly  and  less 
parochial  coverage  of  the  large  news. 
At  the  same  time,  those  readers  are 
resisting  being  swallowed  by  the 
metropolis  and  demanding  intensi¬ 
fied,  close-in  coverage  of  the  smaller 
parts  of  the  metropolis,  chicken-din¬ 
ner  coverage  of  the  smaller  events 
that  define  the  communities  and 
neighborhoods  where  they  are  rearing 
families,  paying  taxes,  cussing  the 
potholes. 

There  is  no  contradiction  here,  just 
a  doubling  of  the  challenge.  The  two 
tracks  —  hometown  coverage  of 
smaller  communities  and  the  sophisti¬ 
cated  view  of  a  wider  world  —  are 
complementary. 

So  heightened  integration  of  words 
and  images  and  deepened  coverage  of 
local  and  larger  news  is  practicing 

/  suggest  we  steal  one 
from  Casey  Stengel  and 
start  asking:  Don’t 
anybody  around  here 
still  love  this  game  and 
not  just  the  money  in  it? 

In  the  news  business,  quality  is 
going  to  have  to  mean  color,  well- 
printed  color  generously  and  rou¬ 
tinely  used  in  our  pages.  We  cannot 
expect  to  compete  with  the  brilliant 
color  images  on  tv  and  in  magazines 
without  stretching  ourselves  to  our 
own  far  limit;  we  cannot  be  blobs  of 
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Libel  verdict 
upheld  in  R.l. 

A  Rhode  Island  Superior  Court 
judge  has  upheld  a  $302,000  libel 
judgment  against  the  Evening  Times, 
Pawtucket,  with  newspaper  legal 
counsel  indicating  an  appeal  would  be 
filed  with  the  state  supreme  court. 

Judge  Alice  B.  Gibney  denied  two 
motions  to  throw  out  the  jury's  June  3 
verdict  finding  the  newspaper  guilty 
of  libeling  Dr.  Paul  J.M.  Healey  in  a 
1980  article. 

The  article  alleged  that  the  doctor 
had  refused  to  aid  a  heart  attack  vic¬ 
tim. 

Fla.  Daily  denied 
access  to  civil 
suit  documents 

A  newspaper  has  no  constitutional 
right  to  documents  and  information 
revealed  during  the  discovery  process 
of  a  civil  suit,  the  llth  U.S.  Circuit 
Court  of  Appeals  said  June  26  in  a 
ruling  on  a  suit  filed  by  the  News  and 
Sun-Sentinel  Co.,  publisher  of  the 
Fort  Lauderdale  News  and  Sun-Sen¬ 
tinel. 

The  company  sought  to  intervene 
in  suits  filed  against  Alexander  Grant 
&  Co.,  a  public  accounting  partner¬ 
ship,  that  was  conducting  audits  and 

preparing  financial  statements  for 
ESM  Government  Securities  Inc. 
shortly  before  ESM  failed  in  March 
1985.  Grant,  which  has  since  changed 
its  name  to  Grant-Thornton,  was  sued 
by  about  20  creditors  who  lost  mil¬ 
lions  in  the  ESM  collapse. 

Creditors’  suits  were  consolidated 
and  a  federal  judge  in  Fort  Lauderdale 
issued  a  protective  order  prohibiting 
public  examination  of  documents  and 
information  obtained  and  exchanged 
by  the  parties  during  the  discovery 
process.  The  paper  appealed. 

In  a  2-1  decision,  the  appeals  court 
said  it  had  concluded  previously  that 
private  documents  collected  during 
discovery  are  not  “judicial  records.” 
The  News  and  Sun-Sentinel's  “right 
of  access  does  not  extend  to  informa¬ 
tion  collected  through  discovery 
which  is  not  a  public  record,”  the 
court  said,  citing  a  1984  case  involv¬ 
ing  the  Seattle  Times. 

Judge  Thomas  Clark  wrote  in  his 
dissenting  opinion  that  the  Seattle 
case  differed  in  that  it  “involved  no 
issue  of  scrutinizing  the  actions  of 
public  officials  in  investing  public 
funds.” 

There  should  be  a  balancing  pro¬ 
cess  involving  the  public’s  right  to 
know  and  the  litigant’s  right  to  pri¬ 
vacy,  said  Clark.  “Here  there  was  not 
even  any  inquiry  as  to  whether  there 
should  be  a  balancing  process.” 

News  and  Sun-Sentinel  Co.  attor- 
1  ney  Ricki  Tannen  said  the  newspaper 

has  not  decided  whether  to  appeal  to 
the  U.S.  Supreme  Court. 

Judge  dismisses 
defamation  suit 

A  Massachusetts  Superior  Court 
judge  has  dismissed  a  defamation  and 
invasion-of-privacy  suit  against  the 
Boston  Globe  and  Globe  columnist 
Mike  Barnicle  over  an  August  1982 
article  concerning  a  teen-ager  com¬ 
mitted  to  the  Department  of  Youth 
Services  for  involvement  in  a  1981 
head-on  crash  that  killed  four  per¬ 
sons. 

The  column  had  quoted  people  who 
said  that  they  had  seen  the  youth, 
David  O’Connor,  of  Plymouth, 
Mass.,  at  a  Roslindale  baseball  field, 
and  comments  of  a  DYS  official  who 
disagreed  with  reports  that  the  youth 
was  not  in  custody. 

The  youth  alleged  that  he  had  been 
defamed  by  the  “false”  reports  and 
by  column  portions  that  implied 
through  “innuendo”  that  he  “had  not 
been  punished”  and  had  not  “learned 
his  lesson”  from  the  crime. 

In  a  Suffolk  County  (metro  Boston) 
Superior  Court  decision  that  those 
portions  of  the  column  were  opinion 
protected  from  liability.  Judge  Mel  L. 
Greenberg  rejected  other  allegations 
of  defamation  and  invasion  of  privacy 
by  the  youth  and  his  father  John  D. 
O’Connor. 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
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EDITOR  &  PUBLISHER  MARKET  GUIDE 
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□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 
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Name _ _  Title _ 
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Payment  must  accompany  Market  Guide  and  Year  Book  orders. 
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NEWSPAPERS,  LET 

E/&P  Research,  Inc. 


WORK  FOR  YOU  . . . 

Join  E&P  Research’s  growing  list 

of  satisfied  clients. 

Pennsylvania  Newspapers 
Publishers’  Association 

The  Centre  Daily  Times 
State  College,  Pennsylvania 

The  Chronicle- Telegram 
Elyria,  Ohio 

The  DuBois  Courier- Express 
DuBois,  Pennsylvania 

The  Gazette  Newspapers 
Gaithersburg,  Maryland 

The  Indiana  Gazette 
Indiana,  Pennsylvania 

The  Press- Enterprise 
Bloomsburg,  Pennsylvania 

The  Sentinel  Newspapers,  Inc. 

East  Brunswick,  New  Jersey 

The  Times  Herald 
Norristown,  Pennsylvania 

Accurate,  affordable  research  that  works. 

For  more  information,  write  or  call: 

E&P  Research,  Inc.,  809  N.  Bethlehem  Pike, 

P.O.  Box  396,  Spring  House,  PA  19477. 

(215)  643-9350. 
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Ann  Landers  successor  is  ‘a  wise  guy’ 

Jeff  Zaslow,  the  journalist  half  of  the  new  advice  column-writing 
team  at  the  Chicago  Sun-Times,  discusses  his  job  change 


By  M.L.Stein 

Can  a  28-year-old  Wall  Street  Jour¬ 
nal  reporter  replace  Ann  Landers? 

No  question  about  it,  says  Jeffrey 
Zaslow,  one  of  two  columnists  who 
will  succeed  Landers  at  the  Chicago 
Sun-Times. 

Advice  comes  easily  to  him,  he 
explained  in  an  E&P  interview.  “As  a 
Journal  reporter,  I  was  often  asked 
for  advice  on  good  investments.  My 
response  was  that  to  make  a  small 
fortune  in  the  market,  start  with  a 
large  fortune.” 

Zaslow,  a  slight,  blond  man,  tosses 
off  one-liners  like  a  stand-up  come¬ 
dian.  His  wit  and  sprightly  writing 
style  made  him  a  successful  feature 
writer  in  the  Journal’s  Chicago 
bureau. 

He  and  Diane  Crowley,  a  47-year- 
old  Massachusetts  attorney,  were 
selected  from  about  12,000  applicants 
in  a  Sun-Times  contest  to  fill  the  void 
left  by  the  departure  of  Landers 
(Eppie  Lederer)  for  the  rival  Chicago 
Tribune.  Landers  —  who  won  a  1955 
contest  to  get  the  Sun-Times  job  — 
also  switched  from  North  America 
Syndicate  to  Creators  Syndicate. 

Zaslow,  who  was  interviewed  in 
Phoenix  while  on  a  promotion  tour, 
became  a  contender  for  the  Landers 


Diane  Crowley 


Jeff  Zaslow 

spot  after  becoming  hooked  while 
writing  about  the  contest  for  the  Jour¬ 
nal. 

“I  always  wanted  to  be  a  colum¬ 
nist,”  he  said.  But  he  didn't  take  his 
chances  seriously  until  he  survived 
the  cut  that  left  108  contestants.  A 
possible  clue  to  this  achievement  was 
that,  when  asked  what  advice  he 
would  give  a  mother  who  wonders  at 
what  age  her  daughter  should  shave 
her  legs,  Zaslow  suggested:  “At  age 
15  for  the  legs,  but  she  can  shave  her 
mustache  anytime.” 


When  a  cut  to  22  left  him  still  in  the 
running,  Zaslow  recalled  deciding  he 
would  take  the  column  if  he  won. 

Zaslow  promised  a  lifetime  guaran¬ 
tee  on  his  advice  and  said  he  will 
assemble  a  “Regular  Joe”  advisory 
board,  consisting  of  cabbies,  barten¬ 
ders,  or  barbers  —  all  named  Joe  or 
Josephine.  He  said  he  also  will  con¬ 
sult  some  genuine  experts  such  as 
psychiatrists  “but  not  to  the  degree 
where  I’m  leaning  on  them.” 

Zaslow  expressed  a  greater  prefer¬ 
ence  for  nontraditional  sources. 
“When  somebody  asks  about  nutri¬ 
tion,  I  might  go  to  checkout  girls  at  the 
supermarket,”  he  disclosed.  “They 
see  all  this  food  going  by  them  every 
day.  What  are  their  ideas?” 

The  new  Sun-Times  staffer  con¬ 
cedes  his  limitations  in  taking  over  an 
advice  column  but  is  not  overawed  by 
the  opportunity.  “I  recognize  that  I’m 
not  going  to  be  playing  God,  but  I  can 
help,  I  can  inform,  and  I  can  enter¬ 
tain,”  he  said.  “And  I’m  also  under¬ 
standing  and  compassionate. 

“Ann  Landers  and  her  sister 
[“Dear  Abby”  columnist  Abigail  Van 
Buren  of  Universal  Press  Syndicate] 
have  been  giving  out  terrific  advice 
for  30  years  and  they  hit  all  the  topics. 
What  I  will  offer  is  a  new  voice  —  a 
different  voice.  I’m  not  the  wisest  guy 
in  the  world  but  I  am  a  wise  guy.” 

Zaslow  and  Crowley  will  each  write 
four  columns  a  week  to  appear  in  the 
Sun-Times  on  Sundays  and  on  alter- 
(Continued  on  page  52) 


CBS  plans  to  air  ‘Peanuts’  miniseries 


Charlie  Brown  and  Snoopy’s  His¬ 
tory  of  America,  the  first  animated 
miniseries  in  prime  time,  is  scheduled 
to  air  on  CBS  during  the  1988-89  tele¬ 
vision  season. 

The  miniseries  will  consist  of  eight 
30-minute  shows  written  by  “Pea¬ 
nuts”  creator  Charles  M.  Schulz  of 
United  Feature  Syndicate. 

CBS  has  already  aired  over  30 
“Peanuts”  specials  since  1965. 

Charles  M.  Schu'z  and  Snoopy. 


! 

r 


50 


EDITOR  &  PUBLISHER  for  July  11,  1987 


FOREllaN 


"  ...My  job  is  to  direct  a  well-aimed  kick  at 
some  deserving  politician.  I  don't  guarantee 
it  will  change  his  tune,  but  you  can  bet 
he'll  sing  a  few  octaves  higher. ..." 


Steve  Kelley  catapulted  from  a  pole  vaulter  at 
Dartmouth  to  the  ranks  of  the  top  editorial  cartoon¬ 
ists.  Attacks  on  everything  from  congressional  spend¬ 
ing  to  taxes,  drunken  driving  to  TV  Evangelicals  are 
part  of  his  razor-edged  allure. 

Along  the  way,  this  true  disbeliever  has  gathered  a 
host  of  awards  from  groups  like  the  California  News¬ 
paper  Publishers  Association  and  the  U.S.  Industrial 
Council  Educational  Foundation  Dragonslayer. 

His  cartoons,  plus  those  of  our  other  10  cartoon- 
ists-Paul  Rigby,  Bruce  Beattie,  Clay  Bennett, 
Scott  Willis,  Mike  Luckovich,  J.D.  Crowe,  Pat  Crowley, 


Gary  Markstein,  Ken  Alexander  and  Bob  Englehart- 
have  appeared  in  People  magazine,  the  New  York 
Times,  Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw 
your  own  conclusions,  call  toll-free  800-445-4555* 
for  a  free  sample  of  our  EDITORIAL  CARTOON 
package,  available  camera-ready  daily,  weekly 
or  monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


P.O.  Box  190  •  San  Diego,  CA  92112 

*  Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  50) 
nating  days  during  the  rest  of  the 
week.  Crowley’s  mother,  Ruth 
Crowley,  wrote  the  original  Ann 
Landers  column  from  1942  until  her 
death  in  1955.  Zaslow  described 
Crowley  as  “very  bright  and  more 
traditional  than  I  am.  I  think  we'll 
complement  each  other.” 

Zaslow,  whose  “All  That  Zazz” 

column  started  in  the  Sun-Times  on 
June  28,  is  a  graduate  of  Carnegie- 
Mellon  University,  where  he  edited 
the  student  newspaper.  He  worked 
for  the  Orlando  Sentinel  before  join¬ 
ing  the  Journal  in  1984. 

To  help  prepare  himself  for  his  new 
stint,  Zaslow  said  he  read  Miss 
Lonely  Hearts,  Nathanael  West’s 
grim  novel  about  a  newspaper  advice 

columnist. 

“It  was  pretty  depressing,”  he 
observed.  “1  don’t  think  the  world’s 
problems  will  weigh  that  heavily  on 
my  shoulders.  But  maybe  1  can  steer 
some  people  in  the  right  direction.” 

Zaslow  said  no  syndicate  had  yet 
taken  the  column,  although  negotia¬ 
tions  were  under  way  with  three  or 
four  potential  distributors. 

High  response  t( 

About  80,000  “Dear  Abby”  read¬ 
ers  responded  by  early  July  to  a  query 
about  whether  or  not  they  have 
cheated  on  their  mates.  And  mail  is 
still  pouring  in. 

“I  just  am  overwhelmed  with 
responses,”  said  Abigail  Van  Buren, 
who  first  posed  the  fidelity  question 
June  1.  “I  knew  I'd  get  a  lot,  but  [1 
wasn’t  expecting]  quite  so  many.” 

The  Universal  Press  Syndicate  col¬ 
umnist  has  had  to  hire  three  extra 
people  to  handle  the  mail,  and  post¬ 
cards  are  being  weighed  to  facilitate 
counting.  “About  340-350  standard 
postcards  weigh  two  pounds,” 
reported  Van  Buren,  who  plans  to 
tabulate  the  final  survey  results  by 
mid-July  and  then  write  about  them 
soon  after. 

Cheaters  and  non-cheaters  are  run¬ 
ning  “neck  and  neck”  so  far,  said  the 
advice  columnist,  and  some  of  their 
letters  and  postcards  have  been  quite 
interesting. 

One  Floridian  wrote  Van  Buren  — 
on  his  business  stationery  —  asking 
for  a  list  of  all  the  Tampa  Bay  area 
women  who  have  cheated  on  their 
mates.  One  correspondent  with 
numerous  children  and  grandchildren 
said  she  was  “too  busy  to  look,  much 
less  cheat.” 

)  ‘Dear  Abby’  surv 

Abigail  Van  Buren  with  some  of  her 
survey  responses. 

An  83-year-old  woman  said  she  had 
only  cheated  twice  in  her  life  —  once 
with  her  doctor  and  once  with  her 
minister.  There  was  also  another 
woman  who  had  only  a  pair  of  sexual 
trysts  —  with  the  same  guy  at  her  10th 
and  20th  high  school  reunions.  This 

ey  about  fidelity 

correspondent  noted  that  she  had 
been  married  24  years  and  was  greatly 
looking  forward  to  her  25th  anniver¬ 
sary  —  of  graduating  from  high 
school! 

Some  people  asked  what  Van 
Buren  meant  by  “cheating.”  More 
than  one  reader,  for  instance,  wanted 
to  know  whether  they  were  “cheat¬ 
ing”  if  they  had  an  affair  with  their 
mate’s  permission. 

A  number  of  gays  in  long-term  rela¬ 
tionships  thanked  Van  Buren  for 
using  the  word  “mate”  in  her  survey 
question  rather  than  “spouse.” 

Not  surprisingly.  Van  Buren  found 
that  younger  readers  tended  to  cheat 
more  than  older  ones  and  that  men 
had  more  affairs  than  women.  But  the 
columnist  said  she  was  surprised  to 
find  that  about  half  the  survey  respon¬ 
dents  hadn’t  cheated. 

“It’s  really  heartening,”  said  Van 
Buren.  “1  expected  to  get  much  more 
mail  from  cheaters.  It’s  good  for  peo¬ 
ple  to  know  that  everyone’s  not  doing 
it  ...  .  Everyone  is  not  Tammy,  Jim, 
or  Gary.”  The  columnist,  of  course, 
was  referring  to  disgraced  evangelists 
Tammy  Faye  and  Jim  Bakker  as  well 
as  former  Democratic  presidential 
candidate  Gary  Hart. 

— David  Astor 

‘Body  Worry’  wri 

Remar  Sutton,  who  recently  wrote 
the  42-week  “Body  Worry”  series  for 
United  Feature  Syndicate,  is  now 
doing  a  regular  UFS  column. 

“Body  Worry”  (see  E&P,  August 
30,  1986)  was  the  middle-aged  Sut¬ 
ton’s  autobiographical  account  of  his 
transformation  from  an  overweight, 
out-of-shape  “chunk”  to  a  slim, 
healthy  “hunk.”  There  was  also  a 
Body  Worry  book  published  by  Vik¬ 
ing. 

After  getting  thousands  of  letters 
from  readers  offering  congratulations 
and  seeking  advice,  Sutton  decided  to 

ter  now  doing  reg 

stay  with  UFS  after  the  “Body 
Worry”  series  ended. 

The  new  weekly  “Remar  Sutton’s 
Fitness  File”  column  covers  fitness 
as  well  as  health,  nutrition,  and  recre¬ 
ational  activities. 

Sutton  will  also  answer  reader 
questions  with  the  help  of  people  like 
Dr.  Ken  Cooper,  president  of  the  Aer¬ 
obics  Institute  in  Dallas;  Dr.  Herbert 
DeVries,  an  authority  on  exercising 
and  aging;  Dr.  David  Heber,  director 
of  nutrition  at  the  UCLA  School  of 
Medicine;  Dr.  Arno  Jensen,  a  Dallas 
radiologist;  and  Dr.  Tom  Nesbitt, 

ular  UFS  feature 

past  president  of  the  American  Medi¬ 
cal  Association. 

The  columnist  has  appeared  on 
television  shows  such  as  Donahue, 
Good  Morning  America,  Night  line, 
and  Today,  and  has  been  the  subject 
of  articles  in  Time  and  other  publica¬ 
tions. 

Sutton  has  written  for  magazines 
such  as  Family  Weekly,  Reader’s 
Digest,  and  Sports  Illustrated; 
authored  a  book  called  Don’t  Get 
Taken  Every  Time:  The  Insider’s 
Guide  to  Buying  Your  Next  Car, 
(Continued  on  next  page) 
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Bill  Schorr  moves  to  K.C.  newspaper 


(Continued  from  previous  page) 

which  has  gone  into  a  number  of 
printings;  and  served  as  vice  presi¬ 
dent  of  Richard  K.  Manoff  Advertis¬ 
ing  in  New  York. 

Collections  to  come 

A  number  of  cartoon  collections 
will  be  released  in  the  near  future  by 
Andrews,  McMeel  &  Parker,  the 
book  arm  of  Universal  Press  Syndi¬ 
cate. 

One  of  them  is  The  Far  Side 
Observer,  the  eighth  collection  from 
Gary  Larson  of  Universal.  It’s  due 
out  in  October,  and  will  have  a 
600,000  first  printing.  Larson’s  books 
have  cumulatively  spent  161  weeks 
on  the  New  York  Times  best  seller  list. 

There  is  also  a  new  collection,  due 
out  in  August,  from  “Cathy”  car¬ 
toonist  Cathy  Guisewite  of  Universal. 
It’s  called  A  Hand  to  Hold,  An  Opin¬ 
ion  to  Reject. 

That  same  month,  AM&P  will  pub¬ 
lish  the  latest  book  from  “For  Better 
or  For  Worse”  cartoonist  Lynn 
Johnston  of  Universal.  The  title  is  It’s 
All  Downhill  From  Here. 

And  August  will  see  the  release  of 
Herman,  You  Can  Get  in  the  Bath¬ 
room  Now  by  “Herman”  cartoonist 
Jim  Unger  of  Universal. 

The  latest  collection  from  Univer¬ 
sal  editorial  cartoonist  Pat  Oliphant, 
Up  to  There  in  Alligators,  will  be 
published  in  September. 

Also  slated  for  release  that  month  is 
Yesterday,  Today,  and  Forever:  How 
Astrology  Can  Help  You  Find  Your 
Place  in  God’s  Plan  by  Jeane  Dixon 
of  Universal.  It’s  a  revised  edition  of 
Dixon’s  1975  best  seller. 

And  a  September  release  is  sched¬ 
uled  for  the  1988  edition  of  Roger 
Ebert’s  Home  Movie  Companion, 
which  includes  700  reviews  and  other 
material  from  the  North  America  Syn¬ 
dicate  columnist. 

In  October,  AM&P  will  publish 


The  Words  By  Wire  news/feature 
service  in  Washington,  D.C.,  has 
been  purchased  by  Faulk  Interna¬ 
tional  of  New  York  for  an  undisclosed 
amount. 

FI  is  headed  by  W.  Gilbert  Faulk, 
Jr.,  a  17-year  veteran  of  Dow  Jones. 
He  announced  that  the  new  WBW 
editor  will  be  Francesca  Lyman,  who 
has  been  editor  of  the  Friends  of  the 
Earth  organization’s  magazine  as  well 
as  a  reporter  for  the  Bergen  County 
(N.J.)  Record  and  North  Jersey  Her¬ 
ald  News. 


Los  .4ngeles  Times  Syndicate  edito- 


•I 'm  f2VSKT0N«HEPllLE  I  iSCn*  5TACI<EP  UP  AVER  C'HARE,." 


Bill  Schorr  and  one  of  his  cartoons. 


Two  Weeks  in  the  Midday  Sun:  A 
Cannes  Notebook  by  Ebert,  who  also 
does  sketches  for  the  book. 

Speaking  of  AM&P  books,  the  first 
Calvin  and  Hobbes  collection  by  car¬ 
toonist  Bill  Watterson  of  Universal 
had  almost  500,000  copies  in  print  less 
than  a  month  .after  publication  and  is 
still  on  best  seller  lists. 

Dunn  is  spotlighted 

There’s  No  Business  Like  Soul 
Business,  a  Doug  Marlette  collection 
featuring  the  Rev.  Will  B.  Dunn  char¬ 
acter  from  “Kudzu,”  has  been  pub¬ 
lished  by  Peachtree. 

Although  the  comical  Rev.  Dunn 
has  infuriated  readers  of  the  Tulsa 
World  (based  in  the  same  Oklahoma 


Laura  Bernstein,  who  co-founded 
WBW  with  Francis  Coombs  over 
three  years  ago,  will  continue  as 
publisher. 

WBW  provides  what  it  calls 
“unusual,  provocative,  offbeat,  and 
often  irreverent”  material  to  clients 
such  as  the  Baltimore  Sun,  Dallas 
Morning  News,  Orange  County 
Register,  St.  Louis  Post-Dispatch, 
San  Francisco  Chronicle,  Toronto 
Globe  and  Mail,  and  Washington 
Post. 


rial  cartoonist  Bill  Schorr  has 
returned  to  the  Kansas  City  Star. 

Schorr  worked  for  the  Star  from 
1973  to  1978  before  joining  the  Los 
Angeles  Herald  Examiner,  where  he 
stayed  for  nine  years. 

His  cartoons  are  published  in 
papers  such  as  the  Baltimore  Sun, 
Boston  Herald,  Cleveland  Plain 
Dealer,  Detroit  News,  Los  Angeles 
Times,  New  York  Daily  News,  Seattle 
Post-Intelligencer,  and  Washington 
Post. 

Schorr’s  work  has  also  run  in 
Newsweek,  Time,  U.S.  News  & 
World  Report,  The  New  Republic, 
and  National  Lampoon ,  and 
appeared  on  Face  the  Nation  and 
MacNeil/Lehrer. 

Born  in  1948  in  New  York  City, 
Schorr  was  raised  in  New  Mexico  and 
California.  He  studied  fine  arts  and 
journalism  at  California  State  Univer¬ 
sity,  Long  Beach.  Schorr  was  syndi¬ 
cated  by  Tribune  Media  Services  until 
last  year. 


city  as  Oral  Roberts),  the  “Kudzu” 
strip  has  been  reprinted  regularly  in 
the  Protestant  Christian  Century  jour¬ 
nal  as  well  as  other  religious  maga¬ 
zines  and  church  bulletins. 

The  Rev.  Dunn  character  is  also 
quoted  in  sermons,  and  Marlette  him¬ 
self  has  been  invited  to  speak  before 
seminaries,  divinity  schools,  church 
groups,  and  campus  ministries. 

Also,  “Kudzu”  last  year  received 
the  Wilbur  Award  from  the  National 
Religious  Public  Relations  Council 
for  the  positive  image  of  religion  it 
promotes  in  the  media. 

“Kudzu”  is  distributed  by  Tribune 
Media  Services,  which  also  syndicates 
Marlette’s  Atlanta  Constitution  edi¬ 
torial  cartoons. 

Formerly  with  the  Charlotte  (N.C.) 
Observer,  Marlette  lampooned  televi¬ 
sion  evangelists  Jim  and  Tammy  Faye 
Bakker  for  years  before  the  PTL 
scandal  broke. 

Now  has  150  clients 

Michael  J.  McManus  recently 
signed  the  150th  client  for  his  self-syn¬ 
dicated  “Ethics  &  Religion”  column. 

Subscribing  newspapers  include 
the  Baltimore  Sun,  Chicago  Sun- 
Times,  Columbus  (Ohio)  Dispatch, 
Detroit  News,  and  Seattle  Post-In- 
telligencer. 

McManus  —  based  at  85  Halliwell 
Dr.,  Stamford,  Conn.  06902  —  also 
writes  the  self  syndicated  “Solu¬ 
tions”  column  for  about  45  papers. 


D.C.-based  Words  By  Wire  is  bought 
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NEWS 

Makes  the  difference 

•  Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

•  Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

•  Editor  &  Publisher  is  NOT  sponsored 

by  a  university,  society  or 
foundation. 


•  Editor  &  Publisher  IS  the  only  indepen¬ 
dent  weekly  NEWS  magazine 
covering  the  newspaper 
business. 


NEWS  makes  the  difference. 


11  West  19th  Street  •  New  York,  NY  10011  •  (212)  675-4380 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUCEMENTS 


FEATURES 

AVAILABLE 


_ AUTOMOTIVE _ 

CAR  TEST  COLUMN,  weekly  with  art. 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave..  Mays  Landing,  NJ  08330. 


_ GARDENING _ 

THE  NATURAL  GARDEN  how-to  tips 
and  hints  on  growing  and  caring  for 
native  plants  for  home  gardens.  Infor¬ 
mative  and  non-technical  by  a  land¬ 
scape  architect  and  author.  Weekly  with 
Q&A.  Write  GS,  Box  67071,  Lincoln, 
NE  68506. 


_ GENERAL _ 

HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  "Pie  in  the  Sky."  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
914)  692-4572. 


_ SOAP  OPERA _ 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview  report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 


_ HEALTH _ 

"SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly.  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  .  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361, 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. _ 

E&P  CLASSIFIEDS 
IT’S  YOUR 

PEOPLE-TO-PEOPLE 
MEETING  PLACE 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S, GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515,  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville.  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence.  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
_ (513)  381-7775 _ 


NEWSPAPERS  FOR  SALE 

5,000  CIRCULATION  DAILY 
Cash/Equity  principals  only.  Please 
write  Box  2181,  Editor  &  Publisher. 


MID-SOUTH  105  year-old  county  seat 
family  weekly  with  TMC  products  in 
rapidly  developing  recreational  area 
only  minutes  from  nationally  recognized 
vacation  destinations.  6,000  plus  paid 
circulation.  Management  and  staff  in 
place.  Press  and  real  estate  included. 
650,000.  300,000  down.  Call  or  write: 
Jim  Hall  Media  Services,  PO  Box  1088, 
Troy,  AL  36081.  (205)  566-7198, 

NORTHWEST  county  seat  weekly 
470,000  price,  6,000  paid  circulation. 
NORTHWEST  weekly  1.3  million;  30M 
circulation. 

OREGON  weekly  county  seat  $415,000 
price;  $105,000  down. 

WESTERN  WASH,  weekly  $130,000 
price;  $105,000  down. 

CENTRAL  WASH,  weekly  65M; 
$15,000  down;  county  seat. 

FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (509)  786-4470 


PUBLICATIONS 

(A)  N.  Shore  weekly  sales  at  $300M. 
150M  down. 

(B)  Wisconsin  weekly  and  shopper. 
Owner  salary  and  benefits  and  net  profit 
equal  $155M.  Priced  at  $625M  with 
1/3  down. 

(C)  S.  Dakota  shopping  guide.  Sales  at 
$400M  plus-80M  net-lOOM  down. 

(D)  County  seat  weekly  So.  MN  sales  at 
$1/4  Million.  $75M  down. 

Mpis/St.  Paul  newspaper  sales  just 
under  $700M.  $150M  down. 

Other  publications  available. 

Lowell  Webster-agent 
Calhoun  Companies. 

7100  France  Ave.  S. 

Edina,  MN  55435 
(612)  920-8808. 


ZONE  3.  Business  to  Business  tabloid 
in  growth  area.  Third  year.  Write  Busi¬ 
ness  Journal.  PO  Box  14072,  Research 
Triangle  Park,  NC  27709. 


NEWSPAPERS  FOR  SALE 


REVENUES  of  2  eastern  NC  weeklies 
doubled  to  $165,000  in  six  years  with 
more  growth  coming  in  ad  dollars  in 
adjacent  markets  available.  New  Equip¬ 
ment  (Macs).  Mom  and  Pop  took  home 
$40.()00  last  year  with  4  on  staff. 
$40,000  down.  Dunaway  Media 
Services.  Box  1071,  Goldsboro,  NC 
27533.  Principals  only,  tell  us  about 
yourself. 

SMALL  central  Texas  weekly,  asking 
$70K.  Owner  financing. 

WEST  TEXAS  county  seat  weekly,  no 
competition.  Asking  $85K. 

EAST  TEXAS  weekly.  $45K  initial 
investment,  includues  real  estate.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin.  TX 
78716-1503,  (512)  476-3950. 

SOUTH  DAKOTA;  $186,000  gross 
count-seat  weekly  operation.  Priced 
below  gross  including  new  energy  effi¬ 
cient  building.  $35,000  down. 

IDAHO:  4600  plus  circulation  county 
seat  exclusive  weekly.  Large  building, 
four-unit  web  press.  Top  quality  equip¬ 
ment.  $150,000  down  and  good  terms. 
COLORADO:  Growing  county  seat  week¬ 
ly  operation  grossing  $87,000  plus. 
Priced  at  $65,000  (15.000  down). 
FARM  RANCH:  This  Rocky  Mountain 
agriculture  publication  has  been  in 
business  for  over  80  years.  $200,000 
gross.  Priced  to  sell. 

IDAHO:  Weekly  in  market  with  great 
potential.  Needs  some  experienced 
management  and  infusion  of  cash. 
Bargain  price  at  $100,000. 

HICKS  MEDIA  SERVICE 
31  N.  Wyo.  Ave-(307)  684-5750 
Buffalo.  WY  82834. 


WE  BUY  daily  and  weekly  newspapers. 
CASH  OR  TERMS.  FAIR  FIRM  OFFER 
made  to  buy  yours.  QUICKLY  AND 
QUIETLY.  Call  John  Tompkins  (815) 
397-1737. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


EX-PUBLISHERS  seek  to  acquire  low 
competition  dailies,  weeklies,  shoppers 
and  publications  anywhere  in  (J.S. 
Want  minimum  publishing  gross  of 
$1. 2-million.  We  offer  many  advan¬ 
tages  and  will  pay  top  prices  for  profit¬ 
able  properties  with  growth.  Write  in 
complete  confidence  to  Box  2154, 
Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

GROWING  MAGAZINE  FOR  PARENTS 
IN  LUCRATIVE  SOUTHERN  CALIFOR¬ 
NIA  MARKET  AVAILABLE  DUE  TO 
ILLNESS.  CALL  OWNERS  AT  (714) 
625-0097  OR  (619)  365-9257. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. _ 

Editor  &  Publisher 
Classified 
Advertising 
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ANNOUNCEMENTS 


PRESS  TIME  AVAILABLE 


PRESSTIME  AVAILABLE 
Publications  printer  expanding  opera- 
ion,  Now  scheduling  production  time 
starting  mid-year  1988.  Complete  Web 
Offset  printing  and  related  services. 
Convenient  to  greater  Baltimore,  DC 
area.  Call  Clyde  Myers  (301) 
733-5131. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ADULT  and  BOY  CREW  SALES 
ABC  Circulation  Specialists 
(314)  282-0974 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System  36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC. 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  ^or  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 

Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


INCREASE  4  COLOR  IMPACT 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


FOR  SALE:  Repro-Master  camera 
model  2001.  Good  condition.  Contact 
B.  Barbour,  (203)  289-3426. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278, 

COMPUTER  SOFTWARE 

CROSSFIED  HASTECH  computer 
system  3  CPUs  with  6  terminals  and 
more.  Call  Don  Briggs  (813) 
923-3635. _ 

XENOTORON/ECRM  Front-end  systems 
and  parts.  Available  10/87.  Contact 
James  Endrizzi,  Occidental  Newspaper 
Products,  2562  East  Glade,  Mesa,  AZ 
85204. 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
(DNE  Corporation 

(404)  458-9351  Telex  700563 

_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


CONSULTANTS 


HAROLD  MAYNARD 
Consultant  404'981-7426 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


SERVICE  &  REPAIR 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 


EQUIPMENT 
&  SUPPLIES 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)  458-9351  Telex  700563 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 


RAYCOMP  100  Ad  Makeup  System 
6  terminals  complete  with  custom  work 
stations  including  table  and  electronic 
copy  board.  2  ten  megabyte  and  2  300 
megabyte  disk  drives,  2  silent  700 
ASR'S.  All  in  good  working  order  taken 
out  of  prodction  2  weeks  ago.  Make 
reasonable  offer.  Call  George  Crisci,  or 
Ron  Pentz  (216)  747-1471. 


I  WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 


CAMERA  &  DARKROOM  Baldvlin  Count-0-Veyo7s  104%  108 
Chemco  Marathon  Camera,  auto  45°  90°  Floor  Curves 
transport  Signode  MLN  II  Tying  Machines 

LogE  processor  3  ML2EES  Signode  Tying  Machines 

ONE  Corporation  NORTHEAST  INDUSTRIES 

(404)  458-9351  Telex  700563  (213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


CARY  3  HIGH  PASTER  (MODEL 
FP4540),  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


NEW  TOSHIBA-STRTA  phone  system 
with  36  phones.  Canon  NP-2436  full 
page  copier.  Agfa-Gevaert  2024  super 
auto  w/processor.  8  Hamilton  pasteup 
tables  and  artist  table.  Call  Don  Briggs 
(813)  923-3635. 


NEV^SPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 


2-APb  5’s-70  Pica  with  5MB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Call  lames 
P.  Quinn,  The  Home  News  Publishing 
Co.,  123  How  Lane,  New  Brunswick, 
NJ  08903.  (201)  246-5642. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


FOR  SALE:  phototypositor  model  3100 
like  new.  Contact  B.  Barbour,  (203) 
289-3426. 


LESS  THAN  YEAR  OLD  Compugraphic 
8600  45  pica  typesetter  with  fonts.  We 
converted  to  wide  measure.  $23,000 
(813)484-2611.  Bob  Vedder. 


MCS  100,  Rev.  G,  5  Term.,  DD,  2-5 
Meg  HD,  Ruling,  MCO,  Power  Page, 
Vert.  Just.,  A.C.I,  $19,750. 

MCS  8668,  200  Fonts,  $22,500. 

BOB  WEBER  (216)  831-0480. 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP  30O  Printronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $130,000. 

BOB  WEBER  (216)  831-0480. 


OPERATING  EDITORIAL  SYSTEM 
2  Compubgraphic  UTS  controllers,  12 
hendrix  terminals,  with  2  Compu¬ 
graphic  Unisetters  hr.  $15,000.  Oper¬ 
ating  Ad  Composition  system  1 
Pacesetter  Mark  5  DYMO  photosetter,  1 
Pacesetter  814  Photon  (plus  operating 
spare  parts  machine),  4  Varisystems 
composers  &  tape  punches  $6,000. 


See  all  running  now,  will  be  replaced  as  is  or  rebuilt 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  fcrmer 
Goss  SC  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  l,O0O  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


Goss  Community  units  and  folders 
complete  presses  or  add  on  units 
Urbanite  units  and  folders 
All  equipment  rebuilt  and  guaranteed 
Stainless  or  nickel  chrome  cylinders 
MOUNTAIN  STATES  INC. 

5260  E.  CANADA  ST. 
TUCSON,  ARIZONA  85706 
(602)  574-0021 
TELEX  901-951-0065 


Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO'series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units,  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D. P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  acfd  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  Community  SSC  21  1/2  inch 
cutoff 

5  unit  Community  SSC  21  1/2  inch 
cutoff 

2  Goss  Community  units  as  add  ons, 


Otis,  (207) 


this  summer.  Ca 
985-2961. 


KING 

News  King  6  units  KJ-6  folder,  imma- 
USED  TYPESETTING  EQUIPMENT  flwinni 

Nationwide  Brokers-10%  Sales  p.ictrim  cot 

Commission.  We  remove  the  risk  when  ^  P 


buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


MYCRO-TEK  Printed  Circuit  Boarcs 


Exchange 

Purchase 

MT-80A 

$325 

$130 

MT-80A-A 

$345 

$138 

MT-80F 

$265 

$106 

MT-80I 

$265 

$106 

MT-80PA 

$140 

$56 

MT-80V 

$235 

$94 

MT-80Z-A 

$390 

$156 

MT-80-16K 

$320 

$128 

Gary  Jack,  J  II  Electronics,  INC. 
6674  HWY  431  S.  Brownsboro,  AL. 
35741.  Call  (205)  881-4723. 


Goss  Community,  available 
immediatley 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  prog'am  available. 


All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC, 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 

MAKE  YOUR  OLD  R.T.P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


DON’T  SELL  YOUR  WEB  PRESS 

until  you  contact  Newman  International  roiir  okc  avoi  ’ 

Web  Press  Sales  (913)  362-8888.  I  (410)  ./bb-4/yi 

EDITOR  &  PUBLISHER  for  July  11,  1987 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  V4. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG, 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%" 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite.  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  N845-9  UNIT  HEAT  SET 
Recent  model,  recently  rebuilt  by 
Harris.  Excellent  conditon  2  folder,  3 
Butlers,  2  Dryers,  Auto  ink  control 
system  w/scanner,  auto  register 
control.  Call  Terry: 

CMP  Printing  Corporation 
Thorofare,  NJ 
(609)  848-0091 


Harris  8  unit  V25  new  1974  with  85 
folder  and  upper  baloon.  IPEC, 


V15D  HARRIS  8  units  oil  baths.  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292, 
(206)  387-0097 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


AVAILABLE  NOW 

Choice  condition  Harris  V-15D,  1979,  8 
units,  2  folders  guaranteed.  Can  be  sold 
complete  or  as  add-on.  105  countervey- 
or,  also  106  counterveyor. 

Bell  Camp  Inc., 

PO  Box  97 

Elmwood  Park,  NJ  07407 
(201)  796-8442 


COLOR  KING,  4  rollstands,  5  units,  KJ8 
folder  Count-O-Veyor,  Reconditioned 
FOB  Orlando. 

OFFEN  FLEXAIRE  (all  air)  10’  single 
pass  dryer  with  4  roll  chill  stand-Good 
condition-some  missing  parts-cheap- 
FOB  Orlando.  Call  for  latest  list.  Inter¬ 
web  Systems  (305)  277-9010. 


GOSS 

4  Unit  Goss  Community 

2  Units,  1  Community  fo'der  with  15 
HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/4  &  1/2  page  folder 

HARRIS  V-15A 

1  Unit,  1-JF7  folder  with  15  HP  drive 
4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  “as-is”,  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w'  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC, 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured,  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VISA;  7  units,  1976 
Harris  JFl;  Folder  w.50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment, 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 
6  Unit  News  King  with  KJ6 
2  News  King  floor  position  add-on  units 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Daily  King  II.  KJ8  folder  mfg. 

1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Community  units 

15  Unit/4-folder  Clommunity  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 

8  Unit/2-folder  Goss  Suburban  S-1 130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 
8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  3-knife  Trimmer 
Community  splicers  manufactured  by 

AMAL 

CALL  US  IF  YOU  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


HARRIS  845  heatset  tandem  press  4 
units  LH  4  units  RH  with  15  ft  TECH 
ovens  and  chills. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


*TKS  GEMINI  double  around  single 
width,  8  units  2  folders  with  upper 
formers  and  skip  slitters,  22  3  4  cutoff 
50  K I  PH  two  color  desks  and  1,  4  color 
unit.  Trained  personnel  available  for 
start  up. 

*4  UNITS  1500  suburban  double  para¬ 
llel  folder  and  upper  former  75  hp  all  or 
part. 

*2  UNIT  900  suburban  with  community 
folder  good  start  up  press. 

'COLOR  KING  add  on  unit. 

'BALDWIN  web  guides.  2  web  3  years 
old  digital  control. 

Wesco  Graphics 
845  Commercial  St. 

San  Jose,  CA  95112 
(408)289-1400  Telex  172644. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

_ (213)  256-4791 _ 

1986  M.A.N.  Roland  MSN  22  3/4  x  38 
four  units  insert  press  with  double  size 
blanket  cylinders,  brush  dampening, 
200HP  main  drive  motor.  Like  new. 
Available  immediately  exclusively 
through  Interweb  Systems  (305) 
277-9010. 


_ TELECOPIERS _ 

TELECOPIERS  FOR  SALE:  Xerox  tele¬ 
copiers  model  X688.  3  units.  Good 
condition.  Contact  B.  Barbour,  (203) 
289-3426. 


WANTED  TO  BUY 

USED  FOLDER-STAPLER.  Retrofit  for 
2: 1  folder-Hoe  Color  Convertible  on-line 
stapling  of  centerfold.  Call  Mike  Mons¬ 
cour  (716)  258-2224. 

WT 

WANIED 

_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Agricul¬ 
ture  Journalism  teach  2  courses,  advise 
students,  supervise  student  interns  and 
do  some  writing.  Requires  Master's 
degree  and  relevant  professional  experi¬ 
ence.  Deadline:  July  17,  1987.  Send 
letter  of  application,  vita,  3  letters  of 
reference.  Charles  Voyles.  Oklahoma 
State  University,  Agriculture  Informa¬ 
tion  Dept.,  102  PIO  Bldg.,  Stillwater, 
OK  74078-0222. 


IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700 


EDITOR  &  PUBLISHER  for  July  1 1 ,  1987 


HELP  WANTED 


ACADEMIC 


COMMUNICATIONS:  University  of 
Puerto  Rico,  School  of  Public  Commu¬ 
nication  seeks  applications  for  assistant 
professor  position.  Duties  include  to 
teach  journalism,  theory  and  research 
in  mass  communication  at  graduate 
level,  to  advise  master’s  students,  and 
to  conduct  research. 

Required:  to  have  an  earned  Ph.D.  in 
Journalism  or  Mass  Communication; 
prior  experience  in  teaching  research 
methodology  at  graduate  level; 
evidence  of  ability  to  conduct  scientific 
research  (send  copy  of  publication  or 
copy  of  scholarly  work  presented  at 
conferences);  proficiency  in  Spanish. 
Desirable:  journalistic  experience, 
familiarity  with  computer-assisted 
statistical  analysis. 

Salary  $20,160  for  nine  months.  Send 
letter  of  application,  resume  tran¬ 
scripts,  and  evidence  of  research  to: 
Search  Committee,  EscueladeComuni- 
cacion  Publica,  Universidad  de  Puerto 
Rico,  Apartado  21880,  San  Juan,  PR 
00931. 

Applications  and  supporting  materials 
must  be  received  by  August  15,  1987. 


UTAH  STATE  UNIVERSITY  Dept,  of 
(Communication:  full  time;  tenure  track; 
assistant  or  associate  professor  in  jour¬ 
nalism.  Begins  September  1987, 
Teach  average  of  7  hours  per  quarter  in 
news-editorial  and  newspaper  manage¬ 
ment;  flexible,  assignments.  Coordina¬ 
tion  and  management  of  community 
weekly  paper.  MA  plus  recent  profes¬ 
sional  experience.  Proven  teaching 
experience  in  newspaper  management 
and  demonstrated  professional  service 
to  the  industry.  Management  circula¬ 
tion  experience  desired.  Salary  compe¬ 
titive.  Send  complete  vita  with  name, 
addresses  and  phone  numbers  of  at 
least  3  professional  references  by 
August  1,  to  Deni  Elliott,  Dept,  of 
Communications,  UMC  4605,  Utah 
State  University.  Logan.  UT  845322. 
AA/EOE. 


COMPUTER  TECHNOLOGY 


PRODUCT 

DEMONSTRATOR 

{Computerized  Typesetting) 
Crosfield  Electronics,  Inc., 
having  recently  expanded  into 
the  typesetting  market,  reauires 
the  addition  of  a  Product  Dem¬ 
onstrator  for  our  Hastech  CSI 
product  lines  (System  2300/ 
2400). 

Specific  responsibilities  include: 

•  Conducting  equipment 
demonstrations 

•  Technical  sales  support 
The  successful  candidate  must 
have  a  strong  knowledge  of 
both  hardware/software  appli¬ 
cations  within  a  systems  envi¬ 
ronment.  Excellent  presentation 
skills  are  a  must.  Should  you  be 
interested,  please  fonvard  your 
resume,  in  strict  confidence,  to: 
Personnel  Dept.,  65  Harris- 
town  Road,  Glen  Rock,  NJ 
07452  or  call: 

Mr.  Bill  Chrlstlson 
201-447-5800 

Equal  Opportunity  Employer  M/F 

Crosfield 
Electronics 

A  De  La  Rje  Company 
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HELP  WANTED 


PRINT  JOURNALISM  PROFESSOR- 
preferably  with  recent,  heavyweight 
professional  writing,  reporting  or  editing 
experience-needed  to  teach  journalism 
and  administer  growing,  professionally 
oriented  journalism  sequence  at  Florida 
International  University,  a  state  univer¬ 
sity  in  one  of  the  nation's  best  news 
towns.  Miami. 

Doctorate  preferred;  master's  required. 
Experience  in  Latin  America  a  plus;  so 
is  broadcast  experience. 

Position  for  Fall,  1987,  probably  as  a 
one-year  visiting  appointment  at  the 
assistant  or  associate  level;  however, 
tenure-track  appointment  may  open. 

Journalism  sequence  has  100  majors  in 
print  and  broadcast  tracks  and  is  part  of 
a  dynamic  and  expanding  Department 
of  Communication  with  400  undergra¬ 
duate  majors  and  a  master's  program  to 
be  added  in  1988.  Faculty  expected  to 
excel  at  teaching,  engage  in  applied 
research  or  creative  professional  activi¬ 
ty.  Letter  of  application,  vita,  three 
references  to  Prof.  Gonzalo  Soruco, 
Chair.  Search  Committee,  Department 
of  Communication,  Florida  Internation¬ 
al  University,  North  Miami,  FL  33181. 
Deadline:  July  30,  1987. 

Member  of  the  State  University  System 
of  Florida. 

An  Equal  Opportunity  Affirmative 
Action  Employer. 

ADMINISTRATIVE 

ASSISTANT  TO  PUBLISHER 
Management  and  Sales  is  the  key. 
Leading  business  paper  publisher 
needs  a  second  right  hand.  Top  salary 
plus.  Write  Box  2145,  Editor  & 
Publisher. 


ASSOCIATE  PUBLISHER 
Growing  media  group  in  Zone  2 
seeks  hands-on  manager  to 
assist  publisher  in  running  4 
successful  weekly  newspapers. 
Associate  publisher  will  be  #1 
troubleshooter  and  will,  among 
other  duties,  supervise  person¬ 
nel,  manage  the  production  flow, 
oversee  distribution,  and  deve¬ 
lop  circulation.  Candidate  must 
be  excellent  people  manager, 
able  to  use  time  efficiently.  Must 
be  proficient  at  implementing 
new  ideas  effectively  and  quick¬ 
ly.  If  this  tough  free-wheeling  job 
piques  your  interest  rush  you 
resume  and  cover  letter  with 
salary  expectations  to  Box  2143, 
Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


BECAUSE  OF  RETIREMENT,  excellent 
opportunity  for  top  Managing  Editor  to 
head  up  editorial  staff  of  multi-business 
paper  publishing  company  Write  Box 
2146,  Editor  &  Publisher. 

BUSINESS  MANAGER  with  strong 
accounting  and  interpersonal  skills. 
Major  community  newspaper  group. 
Computer  familiar.  Send  resume  and 
salary  requirements  to  Box  2162, 
Editor  &  Publisher. 

PUBLISHER  NEEDED 
For  growing  successful  newspaper 
group  located  in  Zone  5.  Ideal  candi¬ 
date  will  have  a  history  of  successful 
positions  with  increasing  responsibili¬ 
ties.  Five  years  experience  and  detailed 
knowledge  of  all  areas  of  newspaper 
sales  and  operations  a  must.  Ability  to 
manage  profitably  in  a  highly  competi¬ 
tive  market  a  necessity.  Performance 
oriented  compensation  based  on  back¬ 
ground  and  experience.  Attractive 
benefit  package.  Reply  in  confidence  to 
Box  2165,  Editor  &  Publisher. 

MANAGING  EDITOR  for  18  year  old 
entertainment  magazine.  Oversee 
production,  editorial  and  circulation  for 
3  magazines.  Good  verbal  and  organiza¬ 
tional  skills.  Resume;  Good  Times,  Box 
268,  Greenvale,  NY  11548.  Salary: 
$22,000. 

MEDIA  AND  ENTERTAIN- 
MENT:lnternational  publishing,  broad¬ 
cast  and  entertainment  company  seeks 
MBA  or  person  with  similar  background 
to  track  industry  trends,  monitor 
competitors  and  evaluate  new  business 
opportunities.  Extensive  contact  with 
top  management.  Resumes  to:  J.  Platt, 
News  America  Publishing,  210  South 
Street,  New  York,  NY  10001. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  general 
management  and  buisness  office.  The 
New  England  Newspaper  Association 
maintains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


PUBLISHER 

COLORADO  TWIN  WEEKLIES 
If  you're  solidly  grounded  in  administra¬ 
tion,  advertising  and  production  skills, 
know  how  to  make  a  profit  and  would 
like  living  in  one  of  the  nation's  most 
beautiful  and  exciting  ski  areas,  this  job 
may  be  for  you.  These  two  award¬ 
winning  weeklies  blanket  their  trading 
area,  gross  $1.5  million,  employ  26. 
Salary  to  $50,000  depending  on  exper¬ 
ience,  track  record.  Send  complete 
resume,  including  name  and  phone  of 
last  three  immediate  supervisors  to  Box 
2137,  Editor  &  Publisher, 


DIRECTOR  OF  FINANCE  AND  ACCOUNTING 

Rapidly  growing  newspaper  needs  a  senior  financial  profes¬ 
sional  to  lead  us  through  the  $100  million  threshold. 
Successful  candidate  will  be  responsbile  for  general  account¬ 
ing,  budgeting,  forecasting,  financial  analysis,  product  line 
P&L’s,  capital  budgeting,  financial  control  and  policy 
compliance.  These  functions  will  be  centralized  and  financial 
services  will  be  provided  to  field  locations.  This  position  is  a 
key  member  of  our  senior  management  team  as  well  as  an 
important  player  of  the  parent  company’s  financial  organi¬ 
zation.  Qualifications  must  include:  CPA,  12-15  years  of 
successful  experience,  previous  controllership  experience, 
MBA,*  systems  background  and  experience  with  a  high 
volume  transaction  business  is  a  plus.  We’re  located  in  an 
attractive  suburban  Boston  location.  Salary  and  bonus 
commensurate  with  experience.  Box  2178,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Slgnature. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and'or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ADMINISTRATIVE 

PUBLISHER 

California  State  University,  Los 
Angeles,  is  recruiting  for  a  publisher  for 
our  student  newspaper.  Successful 
candidate  will  manage  pre-production, 
production  and  post  production  opera¬ 
tions  of  the  paper.  Requires  equivalent 
to  2  years  technical  or  professional 
administrative  experience  in  newspap¬ 
er,  wire  service  or  magazine  production. 
Equivalent  to  graduation  from  a  4  year 
college  or  university,  preferred  in  jour¬ 
nalism  or  related  field.  Candidate  may 
teach  journalism  course  for  extra  pay. 
Daily  newspaper  experience  including 
management  and  or  production  work 
preferred.  Monthly  salary  range  $2,366 
to  $2,849.  Send  resume  by  July  27, 
1987  to:  CSULA,  Human  Resource 
Management,  5151  State  University 
Drive,  Los  Angeles,  CA  90032.  EO/AA' 
Handicapped  Title  IX  employer. 


SHAW  NEWSPAPERS  a  newspaper 
company  operating  weeklies  and  dailies 
in  Zone  5,  occasionally  has  openings  for 
qualified  candidates  in  all  departments. 
If  you  are  considering  a  move  in  the  next 
year,  send  your  resume  to  General 
Manager,  Shaw  Newspapers,  PO  Box 
409,  Dixon,  IL  61021.  All  replies  will 
remain  confidential.  No  phone  calls 
please. 


The  Worcester  Telegram  and  Gazette 
Inc.  seeks  qualified  applicants  for 
production  manager.  This  position  has 
full  supervisory  and  budgeting  respon¬ 
sibilities  and  reports  to  the  Vice 
President-Operations.  Comprehensive 
knowledge  of  newspaper  production 
from  composing  through  the  mailroom 
is  necessary.  This  is  a  letterpress  opera¬ 
tion  now  but  with  a  new  production 
facility  on  the  way.  If  your  are  inter¬ 
ested,  please  send  a  cover  letter  with 
resume  and  salary  history  to  David  A, 
Sjosten,  VP-Operations,  Worcester 
Telegram  and  Gazette  Inc.,  20  Franklin 
St.,  Worcester,  MA  01613. 


_ ADVERTISING _ 

AD  DIRECTOR 

The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  replace 
retiring  director  for  this  growing 
university-city  daily  (14,000  circula¬ 
tion).  Proven  leader  with  management 
experience  required.  Seeking  motivator 
with  strong  organizational  and  market¬ 
ing  skills.  Salary,  commission  and 
bonus.  Send  resume  with  references 
and  salary  history  to  Edward  Seaton, 
Publisher,  Box  787,  Manhattan,  KS 
66502. 


ADVERTISING  SALES  MANAGER: 
Immediate  opening  for  experienced 
Display  Advertising  Manager.  Suburban 
Milwakee  weekly  group  of  21  paid 
subscription  newspapers  offers  an 
excellent  opportunity  to  a  hard  working, 
creative  advertising  professional.  Lead¬ 
ership  ability  a  must  and  strong  people 
skills  a  must.  We  offer  an  excellent 
working  environment  and  benefit  pack¬ 
age.  Send  resume  with  salary  history  to: 
Wayne  P.Toske,  Publisher  Community 
Newspapers,  640  E.  Ryan  Rd.,  Oak 
Creek,  Wl  53154. 


ADVERTISING  SALES  MANAGER  posi¬ 
tion  with  growing  company  in  rapidly 
growing  suburban  semi-rural  area  on 
the  East  Coast.  Strong  retail  sales  record 
required,  management  experience 
desirable.  We  are  looking  for  a  high 
energy  person  who  enjoys  running  a 
successful  department  and  is  able  to 
conduct  the  trouble-shooting  numbers 
and  reporting  work  along  with  leader¬ 
ship  in  an  expanding  trade  area.  Volume 
about  4  million  annually.  Salary  mid 
$30's  with  additional  bonuses  based  on 
performance.  Send  resume  to  Box 
2167,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR  for  California's  largest 
group  of  weekly  newspapers,  423,000 
circulation,  Los  Angeles  and  Orange 
counties.  Sales  and  management  exper¬ 
ience  are  musts.  Knowledge  of  the 
market  is  a  definite  plus.  Generous 
salary  incentive  and  benefit  package. 
Contact  Alan  Horton,  Publisher,  South¬ 
ern  California  Publishing  Co.,  8800 
National  Ave.,  South  Gate,  CA  90280 
(213)  927-8681. 


ADVERTISING  MANAGER  NEEDED 
For  aggressive  Zone  5  newspaper  group. 
Responsible  for  local  display  national 
classified  display  and  FSI  sales.  Ideal 
candidate  will  have  5  years  experience 
as  advertising  representative  and  have 
advanced  to  management  position  in 
weekly  or  small  daily.  Competitive  grow¬ 
ing  market.  Attractive  benefit  package. 
Compensation  based  on  background 
and  experience.  Reply  in  confidence  to 
Box  2166,  Editor  &  Publisher. 


ADVERTISING  MANAGER-  Midwest 
daily  and  group  of  shoppers  is  looking 
for  an  aggressive  individual  who  is  a 
proven  leader  with  strong  marketing  and 
sales  training  skills.  Excellent  benefits 
and  advancement  opportunities.  Send 
resume  and  salary  history  to  Personnel 
Department,  PO  Box  447,  Mt.  Pleas¬ 
ant,  Ml  48804-0447. 


ADVERTISING  MANAGER  minimum  5 
years  experience.  Will  oversee  retail, 
classified,  art  and  promotion  depart¬ 
ments.  Must  be  innovative,  aggressive, 
excellent  trainer  and  hard  working. 
Competitive  salary,  company  benefits 
and  car  allowance.  Two  paid  weeklies 
with  new  TMC  scheduled  for  publica¬ 
tion  in  August.  Excellent  area  in  West¬ 
ern  New  Jersey.  Send  resume  including 
references  and  salary  requirements  in 
first  letter  to  Dave  Osypczuk,  The 
Hunterdon  County  Democrat,  PO  Box 
32,  Flemington,  NJ  08822. 

ADVERTISING  SALES  MANAGER 
Suburban  Chicago  group  is  looking  for 
an  individual  with  proven  abilities  to 
sell  and  motivate  staff  to  produce. 
Experience  in  sales  management,  deal¬ 
ing  with  agencies  and  major  accounts  is 
essential  in  this  competitive  market. 
Our  weeklies  are  long  established  and 
dominate  their  markets.  We  need  a 
creative  sales  manager  who  can  grow 
with  our  successful  publication. 
Astound  me  with  your  experience  and 
ability.  Send  resume  and  cover  letter  to 
Reporter  Progress  Newspapers,  922 
Warren  Ave.,  Downers  Grove,  IL  60515. 
Att:  Craig  Winter:  Personal. 

ADV-SALES  MANAGEMENT 
Opening  for  Advertising  Pro  with 
outstanding  sales  and  management 
record  to  take  charge  of  Department. 
Excellent  salary  plus.  Top  position  for 
top  talent.  Write  Box  2118,  Editor  & 
Publisher. 


AGGRESSIVE,  PROFESSIONAL  sales¬ 
person  needed.  Qualified  applicants 
should  have  at  least  3  years  of  experi¬ 
ence  in  classified  or  retail  sales  with  a 
solid  track  record  of  year  over  year 
growth  in  revenue  production.  Bright 
and  enthusiastic  candidate  should  have 
the  ability  to  make  things  happen  in  the 
marketplace.  We  are  a  42,000  circula¬ 
tion  daily  owned  by  Harte-Hanks 
Communications,  Inc.,  in  a  town  you’ll 
love  to  call  home.  Send  resume  and 
cover  letter  to  Beth  Sparks,  Anderson 
Independent-Mail,  Box  2507,  Ander¬ 
son,  SC  29621. 


ASSISTANT  ADVERTISING  MANAGER 
Newspaper  management  experience 
required  for  a  newspaper  with  75,000 
daily,  82,000  Sunday.  Candidate 
should  have  strong  organizational, 
analytical,  and  leadership  skills,  plus  a 
proven  record  in  account  development. 
Send  resume  and  salary  history  to  PO 
Box  9,  C-4,  Pontiac,  Ml  48056. 


HELP  WANTED 


ADVERTISING 


ASSISTANT  ADVERTISING  MANAGER 
Expanding  group  of  Brooklyn,  NY  weekl¬ 
ies  seeks  an  aggressive,  creative 
achiever  with  administrative  skills  and 
strong  background  in  telemarketing. 
Ideal  step-up  position  for  experienced 
sales  pro.  Send  resume  and  salary 
requirements  to  Box  2117,  Editor  & 
Publisher. 


CAREER  OPPORTUNITY  with  weekly 
group  in  Norfolk,  VA  area  for  exper¬ 
ienced  sales  person  with  management 
desire.  Write:  Hanes  Byerly,  1000 
Armory  Dr.,  Franklin,  VA  23851. 

CAREER  OPPORTUNITY  in  Paradise. 
Progressive  multi-media  corporation 
seeks  aggressive  creative  sales  manager 
to  lead  TV  weekly  magazine  sales  force 
on  booming  tropical  island  of  Guam. 
Company  also  has  weekly  tourist  news¬ 
paper  targeted  toward  lucrative  Japan¬ 
ese  market.  Good  pay  with  bonus  incen¬ 
tives,  top  fringe  benefits  for  the  right 
person.  Please  send  resume  and  salary 
history  to  Lee  M.  Holmes,  President, 
Holmes  Management  Company,  530  W. 
O’Brien  Dr.,  Agana,  Guam  96910. 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Service.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.  Suite  280  HN, 
Boston,  MA  02115. 


RETAIL  ADVERTISING  MANAGER  for 
58,000  circulation  newspaper  in  Ante¬ 
lope  Valley.  Retirement  has  opened  up 
this  opportunity  requiring  a  very 
mature,  people  oriented  person.  We 
place  great  emphasis  on  management 
of  people,  development  of  customer 
relations,  leadership,  organizational 
abilities  and  management  skills.  This  is 
an  excellent  opportunity  for  right 
person.  Good  salary  and  commision 
plan.  Also  excellent  benefits.  Antelope 
Valley  is  a  growing  area  with  a  better 
than  average  income  base.  A  friendly 
community  with  clean  air  and  low 
crime.  Close  adjacency  to  mountains, 
L.A.  area  and  beaches.  Applicant 
MUST  have  proven  record  and  we  will 
thoroughly  check  all  references.  Send 
resume  and  salary  history  to  William  C. 
Markham,  President,  Antelope  Valley 
Press,  PO  Box  880,  Palmdale,  CA 
93550, 


SALES  DIRECTOR 

Excellent  opportunity  for  goal  oriented 
individual.  Group  of  18  weeklies 
surrounding  Cleveland,  Ohio.  Strong 
penetration,  fully  paid  circulation. 
Seeking  a  well  organized,  hard  driving, 
hands  on  leader  with  a  strong  back¬ 
ground  in  sales  training.  Responsible 
for  classified  display  and  national. 
Reports  to  president.  Send  resume  or 
call:  Paul  J.  Massey,  President  and 
General  Manager,  Sun  Newspapers, 
5510  Cloverleaf  Parkway,  Cleveland, 
OH  44125.  (216)  524-0830. 


SALES  REPRESENTATIVE  NEEDED 
For  weekly  newspaper,  experience 
preferred.  Earn  20,0(10  plus  first  year. 
Established  territory  available  (Zone  3). 
Commissioned  pay  plan.  Call  Fran  at 
(704)  331-4842  or  mail  resume  to 
Charlotte  Leader,  PO  Box  30486,  Char- 
lotte,  NC  28230. _ 

TELEPHONE  SALES 
CLASSIFIED  ADVERTISING 
If  you’re  good  at  PHONE  SALES  with 
drive,  high  energy  and  professionalism, 
we  would  like  to  meet  you.  If  you’re 
eager  to  reach  high  levels  of  achieve¬ 
ment,  CALL  NOW.  We’re  one  of  the 
largest  and  most  respected  WEEKLY 
NEWSPAPERS  around,  located  mid 
Manhattan,  NYC.  We  offer  a  SALARY, 
HIGH  COMMISSION  AND  BONUS. 
Good  growth  and  advancement. 

Call  LLOYD  BERDY  (212)  688-2399 


ADVERTISING 


Exec  VP  to  $90,000  -i- 

Profitable  newspaper  group  seeks 
top  notch  executive  to  run  the  show. 
Ideal  person  could  come  from  a 
weekly  or  a  daily  and  would  have 
experience  in  marketing  and  circula¬ 
tion.  Revenues  of  $15M  plus. 

Ad  Dir  to  $75,000  ^ 

Start-up  international  publication 
serving  the  intellectual  community 
needs  a  seasoned  marketing 
professional.  Scientific  training  or 
background  preferred. 

Class  Ad  Mgr  to  $60,000  &  inc 
CXir  client  a  large  metro  in  a  compe¬ 
titive  Eastern  market  is  seeking  a 
manager  with  skill  in  computerized 
operations. 

Class  Ad  Mgr  to  $40,000 

A  50,000  plus  daily  in  a  highly 

competitive  area  is  seeking  a 

CAM...  must  be  technically  compe¬ 
tent  and  a  good  administrator.  Will 
be  responsible  for  teaching  tele¬ 
marketing  skills  to  staff. 

Ad  Dir  to  $40,000 

A  medium  sized  daily  and  part  of  a 
major  chain,  is  seeking  an  ad  direc¬ 
tor  who  excells  at  staff  develop¬ 
ment.  Must  be  a  strategic  thinker. 

Retail  Sales  Mgr  to  40,0(X) 
Medium  size  daily  and  part  of  a 
chain  is  seeking  a  retail  sales  mana¬ 
ger  to  supervise  eight  people  in  the 
handling  of  territorial  and  major 
accounts. 

Retail  Ad  Mgr  to  $35,000 

Small  daily  and  part  of  a  growing 
chain  in  desirable  location  seeks  an 
experienced  RAM  to  supen/ise  staff 
of  ten  in  this  highly  competitive 
marketplace. 

Co-Op  &  Natl  Adm  to  $35,000 
A  small  daily  and  part  of  a  chain  is 
seeking  a  co-op  and  national  admi¬ 
nistrator...  good  sales  and  organiza¬ 
tional  abilities  a  must. 

Mktg  Dir  to  $30,CX)0  -h 

Due  to  a  recent  promotion,  a 
Midwest  daily  is  seeking  a  market¬ 
ing  director...  the  person  should  be 
familiar  with  the  need  of  all  the  vari¬ 
ous  departments...  will  work  closely 
with  retail  and  classified  advertising 
staffs. 

Retail  Ad  Mgr  to  $30,000 

A  daily  with  a  TMC  in  a  desirable 
S.E.  location  is  seeking  a  RAM  to 
supervise  seven  outside  sales 
people. 

Retail  Sis  to  $25,000  + 
Small  daily  and  part  of  a  chain 
needs  a  proven  sales  person  to 
handle  a  new  territory  ...  linage  of 
existing  accounts  must  be  built  up. 

All  positions  fee  paid 

Send  resume  to  or  call: 

Fred  J.  Dunkerley 

GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION 

EDITORIAL 

EDITORIAL 

THE  RIGHT  PLACE 
AT  THE  RIGHT  TIME 
Busy  on  the  move  Zone  1,  7  day  publi¬ 
cation  seeks  a  motivated  sales,  market¬ 
ing  and  idea  oriented  retail  advertising 
manager  possessing  better  than  average 
personnel  relations  skills  and  willing  to 
pay  attention  to  detail  in  the  day  to  day 
operation  of  our  advertising  depart¬ 
ment.  The  person  we  are  seeking  must 
be  able  to  work  as  a  team  member  and 
ass'st  the  marketing  director  in  realizing 
the  full  potential  of  this  exciting  mark¬ 
et.  Better  than  average  wage  and  bene¬ 
fit  packages.  Please  reply  to  Richard  H. 
McGee.  Marketing  Director.  The  Woon¬ 
socket  Call.  PO  Box  A.  Woonsocket.  Rl 
02895. 


ARTIGRAPHICS 

ART  DIRECTOR  for  18  year  old  L.l. 
music  newspaper.  Strong  graphics 
skills.  Heavy  type  spec  and  mechanical 
pasteup.  $20,000  salary.  Resume: 
Good  Times.  Box  303.  Roslyn.  NY 
11576. 


GRAPHIC  ARTIST 

Immediate  opening  in  the  Southern 
California  offices  of  a  major  national 
general  interest  magazine  for  a  graphic 
artist  experienced  in  4-color  magazine 
layout  and  design.  We  require  formal 
commercial  art  experience,  sophisti¬ 
cated  graphic  design  capability  and  the 
ability  to  do  fast,  accurate  paste-up  and 
production. 

Our  total  compensation  package 
includes  competitive  salary  and 
comprehensive  benefits.  Please  send 
resume  with  salary  history  tO:  Personnel 
Specialist 

3200  East  Carson  St. 

Lakewood.  CA  90712 
An  Equal  Opportunity  Employer 

NEWSROOM  ARTIST-  The  Lexington 
Herald-Leader  a  Knight-Ridder  paper 
with  120.000  daily  and  147.000 
Sunday  is  seeking  an  editorial  artist  to 
join  its  expanding  art  department.  The 
individual  hires  should  possess  excel¬ 
lent  design  and  illustration  skills,  profi¬ 
ciency  on  the  Macintosh  plus  an  under¬ 
standing  of  all  aspects  of  color  technol¬ 
ogy.  Individual  will  assist  in  achieving 
the  papers  ever  increasing  emphasis  on 
infographics  and  have  an  opportunity 
for  input  on  redesign  of  the  paper.  The 
Herald  Leader  has  a  commitment  to 
excellent  design  and  possesses  superb 
color  reproduction.  Send  resume,  port¬ 
folio  and  references  to  Jim  Jennings. 
Graphics  Director.  Main  &  Midland. 
Lexington.  KY  40507.  EOE  M  E. 

PUBLICATIONS  DESIGNER 
Creative  and  highly  motivated  artist 
sought  to  work  for  established  Christian 
college.  Must  be  experienced  in  layout, 
presentations,  typesetting,  and  in  trans¬ 
actions  with  pressmen  and  writers. 
Copywriting  and  darkroom/photography 
skills  an  advantage!  A  challenging  posi¬ 
tion  in  an  excellent  work  atmosphere. 
Resume  tO:  Dean  of  Administration. 
Elim  Bible  Institute.  Lima.  NY  14485. 
Portfolio  upon  request. 


_ CIRCULATION 

AREA  MANAGER 
Metropolitan  area  newspaper  in  Zone  6 
is  in  need  of  an  area  manager  for  our 
circulation  department.  The  right 
candidate  will  be  a  college  graduate 
who  is  professional,  well  organized  and 
not  afraid  of  hard  work.  Applicant 
should  have  3  plus  years  of  experience 
and  single  copy,  home  delivery  and 
subscription  sales.  This  person  is 
responsible  fpr  supervising  branch 
managers  and  staff  and  for  insuring  that 
all  branch  functions  are  carried  out  in 
an  assigned  area.  Good  starting  wage 
and  a  generous  benefit  package  avail¬ 
able.  Send  resume  and  salary  require¬ 
ments  to  Box  2163.  Editor  & 
Publisher. 
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CIRCULATION  SALES  MANAGER 
The  Tennessean  is  seeking  an  aggres¬ 
sive.  creative,  innovative  and  results 
oriented  sales  executive  to  increase 
market  penetration.  The  person 
selected  will  report  directly  to  the  circu¬ 
lation  director  and  should  have  had 
experience  in  selling  programs  on  motor 
routes,  with  crews,  and  telemarketing 
and  will  direct  all  circulation  sales 
activities  for  the  Tennessean  and  the 
Nashville  Banner.  Successful  applicant 
will  probably  have  at  least  2  years 
experience  in  circulation.  The  Tennes¬ 
sean  is  a  Gannett  newspaper  offering  a 
competitive  salary  and  excellent  benefit 
package.  Please  send  letter  of  applica¬ 
tion,  resume,  list  of  references  and 
salary  history  to  Kathy  Cheatham, 
Personnel  Manager,  The  Tennessean, 
1100  Broadway,  Nashville,  TN  37203. 
Resumes  must  be  received  by  July  15, 
1987. 


CIRCULATION  DIRECTOR 
Circulation  director  position  now  open 
for  aggressive,  results  oriented  national 
distribution  manager.  5-10  years  exper¬ 
ience  in  tabloid  circulation/distribution, 
sales  and  operations  for  national  weekly 
newspapers.  Supervisory  background 
required.  Competitive  salary  and  good 
benefits.  Opportunity  for  advancement 
within  growth  oriented  company  located 
in  NY.  Send  resume  and  salary  history 
to  Box  2142,  Editor  &  Publisher, 


OPERATIONS  MANAGER 
Excellent  opportunity  for  an  exper¬ 
ienced,  aggressive  individual.  Candi¬ 
date  must  have  5  years  circulation 
management  experience  in  home  deliv¬ 
ery,  sales  and  single  copy  operations. 
This  is  a  challenging,  creative  opportun¬ 
ity  for  the  right  person.  Excellent  salary 
and  benefits.  Zone  8.  Send  resume  to 
Box  2149,  Editor  &  Publisher. 


REWARD 

...for  a  CIRCULATION  MARKETING 
MANAGER  who  can  help  us  boost  circu¬ 
lation.  Catholic  weekly  with  25,000 
readers  in  NY  metro  area  wants  more! 
We’re  looking  for  a  pro,  with  at  least 
three  years  experience.  Salary  of 
$25-30K,  bonuses,  benefit  package, 
medical  and  vacation  plan.  If  you  think 
you're  good  enough  to  face  tough 
competition,  reply  in  confidence  to  Box 
2159,  Editor  &  Publisher. 


_ EDITORIAL _ 

COPY  EDITOR/FEATURES  WRITER 
50,0000-circulation  western  New  York 
weekly  seeks  wordsmith  who  is  fussy 
about  the  English  language  and  can 
produce  features  with  flair.  Will  share 
copy  editing  duties  with  editor-in-chief, 
filling  remaining  hours  with  feature 
writing.  Excellent  grammar  and  spelling 
essential.  Must  have  experience  both 
writing  and  editing;  familiarity  with 
Catholic  Church  helpful.  Send  resume, 
clips  and  letter  demonstrating  your  writ¬ 
ing  ability  tO:  Karen  M.  Franz,  Editor, 
Courier-Journal,  1150  Buffalo  Rd., 
Rochester,  NY  14624. 


To  answer  a  BOX  NUMBER 
when  responding  to  an 
advertisement,  be  sure  to 
address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


(212)  675-4380 


ACCELERATE  with  a  fast-growing, 
prize-winning  40m-plus  Zone  3  AM .  We 
need  talented  beginners  looking  for  the 
right  break  as  a  copy  editor  or  in  key 
bureau  reporting  spots.  The  jobs  are 
tough;  rewards  are  handling  major 
pages  or  harvesting  stories/features  in 
fertile  news  territory.  Convince  us  you're 
ready  to  roll  with  clips  demonstrating  a 
couple  of  years  experience,  an  idea  of 
salary  requirements  and  your  career 
goals.  Box  2158,  Editor  &  Publisher. 

A  COPY  EDITOR-  The  Daily  and  Sunday 
Local  News,  a  40,000  suburban 
Philadephia  newspaper,  is  looking  for 
experienced  copy  editor.  The  job  will 
entail  editing  local  copy,  handling  wire 
news  and  laying  out  pages.  The  job 
requires  attention  to  detail,  an  agile 
and  flexible  approach  and  commitment 
to  journalism.  Apply  in  writing  to 
Hannah  Gardner,  Editor.  250  North 
Bradford  Ave,,  West  Chester,  PA 
19382.  EOE. 


ASSISTANT  NEWS  EDITOR 
The  Oregonian  has  an  opening  for  an 
assistant  news  editor  whose  primary 
function  will  be  to  serve  as  a  news  page 
designer.  Applicants  should  have 
proven  design  and  graphics  skills,  news 
judgment  and  leadership  ability.  We 
expect  you  to  lead  the  news  desk  in  the 
development  and  execution  of  superior 
news  pages,  including  Page  One,  You 
will  be  required  to  be  proficient  in  the 
use  of  electronic  tools  related  to  the 
creation  of  news  graphics  and  design, 
and  to  help  enhance  the  design  skills  of 
all  those  involved  in  laying  out  the  news 
pages.  You  will  need  to  have  a  thorough 
awareness  of  national  and  international 
news  and  be  able  to  maintain  a  copy 
flow  to  meet  editions  deadlines  in  order 
to  fill  in  on  news  desk  emergencies. 

We  provide  and  excellent  wage  and 
company  paid  fringe  benefit  package 
and  are  proud  of  a  137-year  tradition 
of  publishing  one  of  America's  foremost 
newspapers.  We  publish  in  a  living  and 
recreation  environment  second  to  none. 
Send  your  resume  and  work  samples  to 
the  Personnel  Dept.,  The  Oregonian, 
1320  SW  Broadway,  Portland,  OR 
97201.  We  are  an  equal  opportunity 
employer. 


AWARD-WINNING  semi-weekly  news¬ 
paper  looking  for  news  editor'reporter 
with  two  years  experience  who  has  the 
know-how  and  the  ambition  to  produce 
a  quality  newspaper.  Send  details  of 
experience,  education  and  resume.  Not 
essential,  but  photo  would  help.  Box 
2174,  Editor  &  Publisher. 


ASSISTANT  METRO  EDITOR 
The  Orange  County  Register  is  looking 
for  an  assistant  metro  editor  who  is 
highly  skilled  in  directing  news  cover¬ 
age  editing  stories  and  managing 
people.  The  Register  is  a  rapidly- 
growing,  315,000  daily  covering  a 
metropolitan  area  of  more  than  2 
million  people.  The  editor  we  seek  must 
show  proven  ability  to  conceive  and 
produce  exceptional  coverage  of  people, 
issues  and  institutions.  This  editor 
should  be  adept  at  spotting  and  smoo¬ 
thing  rough  stories  and  at  polishing  fine 
writing  to  a  mirror  sheen.  This  editor 
must  be  able  to  work  well  as  part  of  a 
metro  desk  team  and  to  elicit  the  best 
possible  work  from  top  reporters  and 
beginners  alike.  Working  knowledge  of 
Spanish  would  be  helpful  but  is  not 
required.  If  you  meet  this 
criteria  and  have  at  least  5  years 
editing'supervisory  experience,  please 
forward  resume,  cover  letter  describing 
your  approach  to  editing  and  manage¬ 
ment  and  samples  of  writing  or  work  you 
directed  to:  Mike  Whitehead,  Assistant 
Managing  Editor,  The  Orange  County 
Register,  625  North  Grand  Ave,,  Santa 
Anna,  CA  92701.  The  Register  is  an 
equal  opportunity  employer. 


COPY  DESK  CHIEF-Soundings,  the 
national  boating  tabloid  newspaper,  is 
seeking  a  nlanager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  readership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings,  Essex,  CT  06426. 

COPY  EDITOR-  Full-time,  editing  news 
stories  and  writing  headlines;  some 
page  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  five  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  Jon  Zaimes, 
News  Editor,  News-Journal  papers,  PO 
Box  1111,  Wilmington,  DE  19899. 

COPY  EDITOR 

There  is  an  opening  on  our  copy  desk  for 
someone  with  excellent  language 
skills,  who  can  scrutinize  staff- 
produced  copy  and  do  solid  page 
layout.  The  Tuesday-Saturday  position 
includes  three  production-day  pages 
daily,  plus  the  Sunday  Metro  and  Busi¬ 
ness  sections.  We’re  a  50,000  pm  daily 
in  northeast  Iowa.  Send  resume  and 
clips  to  Saul  Shapiro,  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704.  Summer  J-School  grads  will 
be  considered. 


ASSOCIATE  EDITOR  with  a  minimum 
of  two  years  experience  as  a  trade 
paper,  newspaper  or  magazine  business 
reporter  sought  for  national  monthly 
trade  newspaper  covering  manufactur¬ 
ing,  distributing,  retailing  and  other 
business  operations  in  the  recreational 
boating  industry.  Require  solid  skills  in 
business  research  and  reporting,  hard 
news  writing  and  editing.  Competitive 
salary,  some  travel.  For  sample  copy 
send  resume  and  clips  to  David  East¬ 
man,  Soundings  Trade  Only,  35  Pratt 
St.,  Essex,  CT  06426. 


BUSINESS  REPORTER  needed  to  cover 
Annapolis  economic  affairs.  Minimum 
2  years  experience  needed.  Write  to 
Managing  Editor,  Tom  Marquardt,  The 
Capital,  Box  911,  Annapolis,  MD 
21404.  No  phone  calls  please. 


The  Fort  Lauderdale  News/Sun  Sentinel 
is  looking  for  a  copy  editor  for  its  univer¬ 
sal  features  desk.  Applicants  should 
have  a  minimum  of  2  years  experience 
as  a  copy  editor  and  some  background 
in  layout.  Interested  applicants  should 
send  resume  and  appropriate  material 
to  Valerie  Nagler,  Features  Desk  Editor, 
News/Sun  Sentinel  Co.,  PO  Box  14430, 
Fort  Lauderdale,  FL  33302. 


WASHINGTON,  DC  Six  challenging 
reporting  assignments  covering  state 
specific  news  in  the  capital.  Send  best 
clips  and  resume  to  Managing  Editor, 
States  News  Service,  1333  F.  St.,  NW., 
Washington,  DC  20004.  EOE. 


PHOTO  DIRECTOR 

The  Courier  News  is  looking  for  a  person 
to  run  its  photo  department  as  the 
newspaper  expands  from  6  to  7-day 
publication.  Supervisory  experience 
and  familiarity  with  color  work  are 
essential.  We  are  looking  for  someone 
with  a  track  record  for  photo  excellence 
who  will  do  some  shooting,  be  a  creative 
planner  of  photo  coverage  and  work 
aggressively  on  quality  control.  This  is  a 
Gannett  newspaper  of  53,000  circula¬ 
tion  located  1  hour  from  New  York  City. 
Send  a  resume,  samples  of  your  best 
work  and  4  days  of  your  newspaper  from 
last  week  to  Charles  Nutt,  Executive 
Editor,  The  Courier  News,  PO  Box 
6600,  Bridgewater,  NJ  08807. 


EDITOR  &  PUBLISHER  for  July  11,  1987 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR  for  38,000  daily  in  subur¬ 
ban  Washington,  DC.  Need  aggressive 
experienced,  high  energy  editor  who 
can  make  things  happen  wih  young  but 
promising  staff  in  very  competitive 
market.  Send  resume,  salary  history 
and  letter  explaining  what  you've  done 
and  why  you're  the  one  for  us  to:  Linda 
Searing,  Editor,  The  Prince  George's 
Journal,  9410  Annapolis  Rd.,  Lanham, 
MD  20706.  EOE. 


CITY  EDITOR  WANTED-Aberdeen' 
American  News  a  Knight-Ridder  morn¬ 
ing  newspaper  in  northeastern  South 
Dakota,  is  looking  for  a  city  editor.  Daily 
newspaper  experience  required. 
Contact  Cindy  Eikamp,  Managing 
Editor,  Box  4430,  Aberdeen,  SD 
57402-4430, 


COPY  EDITOR 

The  New  Jersey  Law  Journal,  a  Newark- 
based  weekly  newspaper  covering  legal 
issues,  is  seeking  an  experienced  copy 
editor  who  has  an  excellent  grasp  of 
grammar  and  style,  excellent  news 
judgment,  and  an  ability  to  write  invit¬ 
ing  headlines.  Send  resume  and  clips 
tO;  Managing  Editor,  New  Jersey  Law 
Journal,  238  Mulberry  St.,  Newark,  NJ 

07101. _ 

CREATIVE  JOURNALIST  wanted.  Must 
be  able  to  write  and  edit  at  a  high  level. 
Must  know  the  business;  but  also,  must 
have  creative  flair,  imagination,  and  eye 
for  dramatic  design,  enthusiasm  and 
the  ability  to  inspire  excellence  in 
others.  Must  be  able  to  handle  writers 
—  some  tremendously  skillfull,  some  of 
limited  ability,  all  tempermental — and 
get  a  high  level  of  cooperation  from  co 
workers.  You  need  humor,  a  sense  of 
the  offbeat,  but  also  strong  editing  and 
design  skills  and  a  willingness  to  work 
hard  in  sometimes  hectic  conditions. 
The  job:  producing  vibrant  feature 
section  for  a  7  day  newspaper.  The  pay: 
mid  $20's.  Tell  us  in  a  cover  letter  why 
we  should  hire  you,  then  enclose  a 
resume  and  some  samples  of  your  work. 
Zone  1.  Box  2175,  Editor  &  Publisher. 


EDITOR  NEEDED  for  trade  magazine 
startup.  Business  writing  and  editing 
experience  preferred.  Salary  DOE. 
excellent  benefit,  beautiful  Connecticut 
location.  Call  Bob  Dixon  at  (203) 
453-2777. 


EDITOR'WRITER 

Established  Christian  college  is  looking 
for  an  energetic  and  creative  person. 
Responsible  tor  bi-monthly  newsletters, 
presidential  reports,  story  editing,  news 
releases,  and  brochures  related  to 
schooling  and  special  events  on 
campus.  A  challenging  position  in  an 
outstanding  work  atmosphere.  Know¬ 
ledge  of  desktop  publishing,  layout  and 
photography  a  definite  plus!  Resume  to: 
Dean  of  Administration,  Elim  Bible 
Institute,  Lima,  NY  14485. 


EDITOR  with  good  solid  publishing 
expertise  sought  for  a  Louisiana  sports 
related  magazine  start-up.  Send  resume 
to  Magazine  Startup.  2004  Pinhook 
Rd.,  Suite  C194,  Lafayette,  LA  70508. 

EXECUTIVE  EDITOR  Zone  4  newspap¬ 
ers  with  growing  82,000  combined 
daily  circulation  accepting  applications 
for  executive  editor  to  supervise  total 
news  operation.  Send  resume  to  Box 
2161,  Editor  &  Publisher. 


EXECUTIVE  FEATURES  EDITOR 
“The  Dayton  Daily  News  and  Journal 
Herald"  is  seeking  candidates  with 
strong  editing  and  management  experi¬ 
ence  to  oversee  Lifestyle  and  Entertain¬ 
ment  operations  with  staff  of  about  30. 
People  skills,  content  judgment, 
responsiveness  to  breaking  news,  crea¬ 
tive  ideas,  solid  communication  skills 
are  a  must.  We  are  an  equal  opportunity 
employer.  Please  apply  to  Paula 
Grogan.  AME;Features,  45  S.  Ludlow 
St,,  Dayton,  OH  45402. 

EDITOR  &  PUBLISHER  for  July  1 


HELP  WANTED 


_ EDITORIAL _ 

ENERGETIC  REPORTER  sought  for 
national  independent  trade  newsletter 
in  automotive  field.  Hard  news,  analyti¬ 
cal  reporting  experience  required.  Must 
be  willing  to  relocate  to  Washington, 
D.C.  area.  Send  resume  and  four  clips 
to  David  Rohde,  United  Communica¬ 
tions  Group,  4550  Montgomery  Ave., 
Suite  700  N,  Bethesda,  MD  20814. 


EXPANDING  NYC  weekly  newspaper 
group  seeks  2  additional  reporters 
(starting  salary  $230-$300'week)  & 
Associate  Editor.  Quality,  news  oriented 
products.  Send  cover  letter,  resume  and 
clips:  Ed  Weintrob,  Brooklyn  Paper 
Publications,  26  Court  St.,  Brooklyn, 
NY  11242. 


EXPERIENCED  BUSINESS  REPORTER 
with  layout  experience  needed  tor 
corporate  communications  weekly. 
Must  be  independent  worker  and  self¬ 
starter.  Opportunity  to  get  out  of  the 
newsroom.  Send  resume  and  clips  to 
Don  Saint-Pierre,  Prof't  Partners  Mark¬ 
eting,  395  South  St..  Pittsfield.  MA 
01201. 


EXPERIENCED  REAL  ESTATE,  growth 
and  development  reporter  needed  by 
coastal  Florida  publication.  Send  6  best 
enterprise  clips  and  resume  to  Box 
2169. 


FEATURES  DESIGNER 
These  are  not  your  average  jobs  in  the 
sunbelt.  The  San  Jose  Mercury  News 
wants  two  features  designers  to  make 
an  impact  at  a  top-10  metropolitan 
daily.  The  graphics  department  has 
created  a  3-person  features  design 
desk.  Only  the  best  will  qualify  to  run  it. 
What  comes  along  with  that?  The  best 
of  California  living,  the  wine  country, 
the  Bay  Area  and  a  nationally  honored 
31-  person  photography  and  arts  staff  to 
support  your  best  effort.  We're  looking 
tor  creative  energetic  design  journalists 
who  have  a  flair  for  contemporary 
design  and  want  to  work  with  a  state-of- 
the-art  electronic  scanning  and  color 
imaging  system.  You  must  have  at  least 
3  years  of  experience  designing  color 
pages,  an  understanding  of  features 
content  and  a  sense  of  fun.  Oh,  and 
since  this  is  a  job  in  Silicon  Valley,  like 
it’s  really  impodant  you  produce  reader- 
friendly  pages,  you  know  ?  If  you  think 
you  have  what  it  takes-  or  know  some¬ 
one  who  does-  send  a  selection  of  tear 
sheets  for  35  millimeter  slides  tO:  Patri¬ 
cia  A.  Fisher.  AME  Personnel  and  deve¬ 
lopment,  750  Ridder  Park  Drive.  San 
Jose,  CA  95190.  No  phone  calls. 

FULL  CHARGE  EDITOR  small  PM  5  day 
daily  in  southwest  desert  near  moun¬ 
tains.  manage  newsroom,  edit  local  and 
AP  copy,  layout  pages.  Cover  letter, 
resume,  non-returnable  work  samples 
to  Deming  Headlight,  PO  Box  881, 
Deming,  NM  88031.  (505)  546-2611. 

GOVERNMENT  JOBS  $16,040  - 
$59,230'yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


High-Tech  Business  Writer 
Classical  Music  Critic 
Graphic  Artist 
Editorial  Page  Editor 
JOB  BANK  has  openings  for  the  above 
positions.  Applicants  must  have  4  years 
of  daily  newspaper  experience.  If  you're 
interested  in  one  of  these  jobs,  send  your 
resume  to  JOB  BANK.  2615  River  Rd., 
Suite  7,  Cinnaminson,  NJ  08077.  Or 
call  Director  Jenny  Woestendiek  at 
(609)  786-1910.  There  are  no  referral 
fees  if  you  qualify  for  the  above 
positions. 


KNIGHT-RIDDER  NEWSPAPER  in 
Midwest  is  looking  for  professionals  who 
are  considering  a  move.  Expected 
future  openings  include  city  editor, 
copy  editor,  photographer.  Box  2138, 
Editor  &  Publisher. 

1,  1987 


_ HELP  WAN-^ED 

_ EDITORIAL _ 

GRAPHICS'DESIGN  EDITOR 
to  oversee  graphic  and  page  design  at 
statewide,  50,000  plus  daily  AM  news¬ 
paper  in  Northern  New  England.  Famil¬ 
iarity  with  Apple  computer  graphics  a 
must.  Person  would  play  major  role  in 
ongoing  redesign  of  paper,  use  of 
photography,  and  day-to-day  story 
presentation  in  all  sections.  Illustration 
ability  helpful  but  not  essential.  Box 
2182,  Editor  &  Publisher. 


MAJOR  SOUTH  CAROLINA  award¬ 
winning  semi-weekly  9,000  circulation 
newspaper  needs  entry-level  reporter  to 
do  high  school  and  community  recrea¬ 
tional  sports  along  with  general  assign¬ 
ments.  Must  be  productive  and  a  self¬ 
starter.  Send  complete  details  and 
resume.  Box  2173,  Editor  &  Publisher. 

MANAGING  EDITOR  for  national  circu¬ 
lated  business  paper  in  Southern  Zone. 
Excellent  editing,  headline  and  layout 
skills  a  must.  Excellent  opportunity. 
Send  resume  to  Box  2119,  Editor  & 
Publisher. 

MANAGING  EDITOR:  Small  daily  in 
Chesapeake  Country  needs  ME  who 
knows  mechanics  of  editing  and  writing 
in  world  of  community  journalism.  The 
right  person  will  be  dynamic  and  as 
professional  as  any  metro  editor,  but 
realizes  local  news  is  the  franchise. 
Versatility  and  skills  with  details  are  a 
must.  Send  resumes  and  work  samples 
to  Publisher,  The  Daily  Banner,  PO  Box 
580,  Cambridge,  MD  21613. 

MANAGING  EDITOR 
San  Diego  based  monthly  arts  and 
entertainment  100  page  journal  has 
immediate  opening.  Send  resume  with 
salary  requirements  to  Publisher,  PO 
Box  2506,  La  Jolla,  CA  92038 

MANAGING  EDITOR  who  can  maximize 
potential  of  existing  news  staff. 
Successful  applicant  should  have 
highly-developed  people  skills  with 
track  record  of  helping  people  grow, 
sound  news  judgment,  diplomacy,  orga¬ 
nizational  ability  which  leads  to 
complete  coverage  of  our  market,  and 
the  ability  to  achieve  a  high  profile  in  a 
community  which  respects  its  daily 
newspaper.  Zone  3.  Send  resume  to 
Box  2171,  Editor  &  Publisher. 

MANAGING  EDITOR 
Experienced,  creative.  Managing  Editor 
wanted  with  a  thorough  knowledge  of 
football  and  basketball  to  coordinate 
editorial,  art  and  production  for  a  week¬ 
ly  sports  newspaper.  Growth  opportuni¬ 
ty  for  the  right  individual.  Send  resume 
and  letter  to  Mr.  Reicher,  Sportsform, 
18  Industrial  Park  Drive,  Port  Washing¬ 
ton,  NY  11050. 

NATIONAL  STOCK  MARKET  MAGA¬ 
ZINE  is  looking  to  hire  full  time  editors 
and  reporters.  Freelance  material  from 
all  states  and  all  industries  also  needed. 
Competitive  salary  for  full  time  staffers 
and  part  time  contributors.  Also  needed 
take  charge  COPY  PRODUCTION 
editor.  New  York  City  location.  Please 
send  letter  of  introduction,  clips  and 
salary  requirements  to  Box  2135, 
Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

NEWS  EDITOR 

The  Lewiston  Tribune,  quality  25,000 
AM,  seeks  an  experienced  editor  to  run 
a  5  person  desk,  design  attractive 
pages,  write  creative  headlines,  edit 
copy,  manage  people  and  make  dead¬ 
lines.  Pagination  experience  helpful. 
Moderate  climate,  great  place  to  live  if 
you  love  the  outdoors.  Salary  in  the  mid 
$20's.  Send  resume,  work  samples  to 
Paul  Emerson,  Managing  Editor,  PO 
Box  957,  Lewiston,  ID  83501. 

NIGHT  CITY  EDITOR 
To  help  direct  local  coverage  at  small 
Knight-Ridder  newspaper.  Apply  to 
Managing  Editor,  The  News,  33  South- 
east  3rd  St,  Boca  Raton,  FL  33432. 

REPORTER  PHOTOGRAPHER 
Needed  for  general  news  features  for 
weekly  newspaper.  Layout  design  a 
plus.  Send  resume,  clips  to  Randy 
Murphey,  Editor,  The  Valley  Banner.  PO 
Box  126,  Elkton,  VA  22827. 

REPORTER 

Mid-sized  Zone  5  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  local  government. 
Degree,  at  least  2  years  experience 
preferred.  Will  consider  recent  grads 
with  newsroom  experience.  Box  2123, 
Editor  &  Publisher. 

THE  OWENSBORO  MESSENGER- 
INQUIRER,  a  33,000  AM  daily,  is  look¬ 
ing  for  an  energetic  person  to  fill  a  full¬ 
time  sports  job.  Our  sports  section  has 
been  an  APSE  finalist  each  of  the  last 
two  years  and  needs  someone  to  help 
maintain— or  improve--on  those  stan¬ 
dards.  Writing  includes  preps,  features 
and  some  college.  The  job  also  includes 
some  desk  and  layout  work.  Interested 
applicants  must  be  willing  to  work  as 
part  of  a  winning  team.  Send  resume 
and  writing  samples  tO:  Gene  Abell, 
Sports  Editor,  Messenger-Inquirer,  PO 
Box  1480,  Owensboro.  KY  42302. 

THE  QUAD-CITY  TIMES,  an  aggressive, 
award-winning  morning  evening/ 
Sunday  newspaper  in  Davenport.  lA, 
will  hire  two  copy  editors  with  special¬ 
ized  interest  and  expertise. 

One  will  work  closely  with  the  local 
business  staff  -  as  well  as  assume 
responsibility  tor  the  national  business 
report  -  to  produce  multi-impact, 
graphics-oriented  daily  and  Sunday 
business  pages. 

The  other  will  design  and  edit  colorful 
daily  and  Sunday  lifestyle  and  enter¬ 
tainment  sections. 

Send  resume  (with  references  and 
salary  history)  along  with  samples  of 
your  work  tO: 

Darlene  Hasselbacher 

Human  Resources  Department 

Quad-City  Times 

PO  Box  3828 

Davenport.  lA  52808 

THE  TULSA  TRIBUNE  a  72,000  PM 
daily,  has  openings  for  an 
entertainment  feature  writer  and  a 
graphic  artist  strong  in  drafting  and 
mechanical  drawing.  Send  resumes, 
work  samples  to:  Tim  Morris,  Features 
Editor,  The  Tulsa  Tribune,  PO  Box 
1770,  Tulsa,  OK  74102.  No  calls 
please. 


EDITORIAL  DIRECTOR 

For  new  alternative  news  network.  Alternet,  a  newly  funded  nation¬ 
al  network,  seeks  top  notch  ambitious,  experienced  journalist  of 
high  editorial  standards  to  set  up  network,  commission  articles, 
select  syndicated  material,  and  coordinate  investigative  projects 
with  editors  of  50  plus  independent  city  and  regional  newsweeklies. 
Likely  location:  New  York  or  DC.  Communications  and  editing  skills 
essential;  fund  raising  desirable.  Salary  range:  30  plus.  Send 
resume  by  July  31  to  Alternet,  420  West  End  Avenue,  #1 1-A,  New 
York,  NY  10024.  EOE. 


HELP  WANTED 


_ EDITORIAL _ 

REPORTERS--  General  assignment  ana 
sports,  needed  for  weekly  newspaper 
group  in  West-Central  Pennsylvania. 
Recent  journalism  graduates  condid- 
ered.  Knowledge  of  35mm  camera  a 
plus.  Send  resume  and  clips  to  Lynn 
Skillington.  Editor,  Mainline  Newspap¬ 
ers,  Box  777.  Ebensburg,  PA  15931. 


REPORTER  WANTED  for  fast  growing 
sports  business  newspaper.  Sports  writ¬ 
ing  and  or  business  writing  experience  a 
must.  Competitive  salary  and  benefits. 
Send  resume  to  Betsy  Niesyn,  Sports 
Marketing  News.  1460  Post  Rd.  East, 
Westport,  CT  06880. 


SALES  REPRESENTATIVES  with  a 
news  background  needed  to  market  a 
newspaper  service.  Send  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7.  Cinna- 
minson.  NJ  08077.  Or  call  Director 
Jenny  Woestendiek  at  (609) 
786-1910.  There  are  not  referral  fees  if 
you  qualify  for  the  above  position. 


Senior  Editor/Copy 

Nation’s  Business  magazine 
(circ.  860,000)  has  immediate 
opening  for  senior  editor  with  top 
journalistic  skills.  Successful 
candidate  will  be  responsible  for 
copy  editing  from  spelling/ 
grammar/punctuation  to  direct¬ 
ing  writers  in  rewriting,  revision, 
reorganization,  clarification,  fill¬ 
ing  holes  and  improving  writing 
style.  Background  in  business, 
journalism  highly  desirable.' 
Position  offers  excellent  major-' 
publication  salary  and  advance¬ 
ment  opportunities  with  growing,' 
dynamic  publication  for  owners 
and  managers  of  smaller  to 
medium-size  businesses.  Send 
resume  and  samples  of  writing 
and/or  material  you  have  edited 
to: 

Personnel  Department 
U.S.  Chamber  of  Commerce 
1615  H  Street,  NW 
Washington,  DC  20062 

(The  U.S.  Chamber  is  not  a 
government  agency) 

An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


REPORTER-  Imaginative  aggressive 
reporter  sought  by  award-winning 
65,000  circulation  daily  in  the  NY-NJ 
metro  area.  We're  looking  for  a  track 
record  of  exceptional  writing  and  enter¬ 
prising  reporting.  Send  a  resume,  large 
selection  of  clips  and  salary  history  to 
Box  2172,  Ediior  &  Publisher. 

REPORTERS  WANTED.  Must  be  hard 
worker,  good  with  words,  good  with 
people.  Opening  for  beat  and  general 
assignment  on  35,000  AM  and  12,000 
PM  in  Lewiston,  Maine,  Good  quality  of 
life,  near  lakes,  mountains,  forests  and 
the  sea.  Aggressive,  modern,  award 
winning  papers.  Pay  in  mid  to  high 
teens.  Resume  and  clips  (no  calls 
please)  to:  Tom  Kelch.  Lewiston  Sun 
Journal,  104  Park  St.,  Lewiston.  ME 
04240. 


REPORTER  AND  Copy  Editor  sought  by 
small  daily  near  NYC.  Both  jobs  entry 
level.  Jobs  start  in  September,  inter¬ 
viewing  now.  Box  2177,  Editor  & 
Publisher. 


SPORTS  EDITOR  for  15,000  6  day 
daily  located  within  1  1  2  hours  drive  of 
Chicago.  Great  sports  committee  that 
needs  the  tender  loving  care  that  only  a 
dedicated  sports  person  can  give.  Must 
provide  weekly  columns  handle  layout 
and  supervise  a  full-time  sports  reporter 
and  stringer  staff  of  3.  Please  send 
resume,  clips  and  salary  requirements 
to  Box  2155,  Editor  &  Publisher. 

SPORTS  WRITER  PHOTOGRAPHER 
6,000  circulation  award-winning  twice 
weekly  looking  for  good  shooter  writer  to 
handle  sports  writing  general  photogra¬ 
phy.  Newspaper  very  photo  oriented. 
Write  Chuck  Zehnder,  Sun  Advocate, 
PO  Box  870,  Price  (JT  84501,  with 
resume  and  clips.  Opening  available 
immediately. 

THE  DAILY  NEWS  of  Los  Angeles  is 
looking  for  excellent  lifestyle  writers  for 
current  and  future  openings.  You 
should  have  several  years  experience 
and  magnificent  clips.  Please  send  a 
resume,  no  more  than  6  clips  resulting 
from  your  own  ideas  and  a  cover  letter 
describing  the  perfect  lifestyle  feature 
to  Jane  Amari,  AME  Features.  The  Daily 
News  of  Los  Angeles.  PO  Box  4200, 
Woodland  Hills,  CA  91365.  No  phone 
calls  please. 

THE  HOUSTON  POST  is  looking  for  an 
energetic,  general  assignment  writer  for 
its  lively  Arts  and  Entertainment  and 
weekend  sections.  We  need  a  go-getter 
with  a  lot  of  imagination,  clean  writing 
style  and  ability  to  cover  wide  range  of 
assignments  in  entertainment.  Send 
resume,  and  samples  to  Mark  Hanna. 
Arts  and  Entertainment,  The  Houston 
Post,  PO  Box  4747,  Houston,  TX 
77210-4747. 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER  needed  for  AM  daily 
in  south  central  Wyoming.  Call  Chuck 
Bowlus  (307)  324-3411. 


WE  ARE  LOOKING  for  an  experienced 
upbeat  assistant  lifestyle  editor  who  has 
great  story  idea  ',  editing  skills  and  abil¬ 
ity  to  help  writers  develop  stories. 
Layout  design  and  creative  headline 
writing  helpful.  Reply  with  resume  and 
samples  to  Lori  Schaeffer,  Today 
Editor,  The  Houston  Post,  PO  Box 
4747,  Houston,  TX  77210-4747. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report,  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

EDITOR  WRITER,  top  L.l,  weekly. 
Experienced.  Send  resume,  clips, 
salary:  373  Island  Ave.,  Woodmere, 
N.Y.  11598. 


WRITERS 

Interested  in  exploring  the  mental- 
emotional-spiritual  dimensions  of 
health?  Can  you  translate  relevant 
research  into  practical  tips  for  everyday 
life?  A  pioneering  opportunity  is  now 
available  for  writers  with  2  to  5  years' 
experience.  Location:  Rodale  Press 
publishing  campus,  90  minutes  from 
Manhattan.  Build  your  muscles  at 
company  gym  while  pumping  up  your 
career.  Send  resume,  best  writing 
samples  in  strict  confidence  to:  Mark 
Bricklin,  VP,  Rodale  Press,  Inc.,  33 
East  Minor  St.,  Emmaus,  PA  18098. 

E.O.E. 


BUREAU  CHIEF:  BACKGROUND:  3-5 
years  daily  reporting  experience  in 
competitive  market;  track  record  in 
developing  stories  with  regional,  state 
or  national  scope;  organization  skills; 
hiring  experience.  JOB:  Supervise 
10-15  young  reporters  and  photogra¬ 
phers;  originate,  assign  and  develop 
stories;  evaluate  and  recruit  staff.  No 
phone  calls.  Send  resume  and  support¬ 
ing  material  to  Al  Christopher,  Box  191, 
Tampa,  FL  33601. 


_ MARKETING _ 

PROMOTION  DIRECTOR  needed  for 
45.000  Midwestern  daily.  Seeking 
hard-charging  idea  person  who  can 
prepare  and  execute  marketing  and 
promotion  program,  analyze  market 
research  material,  give  marketing 
presentations  and  direct  community 
programs.  Individual  must  have  ability 
to  develop  advertising  newspaper, 
broadcast  and  direct  mail.  Must  have 
newspaper  background.  Send  resume  to 
Box  2150,  Editor  &  Publisher  by  July 
20. 


SALES.'MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System'36  and 
System(38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


HELP  WANTED 


_ MAILROOM _ 

A'l'ilRTANT 

PRODUCTION  FOREMAN 
Minimum  4  years  experience  with 
Harris  insert  machines.  Send  resume  to 
Tampa  Tribune,  PO  Box  191,  Tampa, 
FL  33601.  Attn:  Daniel  Garren. 


MARKETING  RESEARCH 

MARKETING  RESEARCH  MANAGER 
The  Washington  Post  is  seeking  an  indi¬ 
vidual  to  manage  one  section  of  our 
marketing  research  department.  This 
person  will  be  responsible  for  a  staff  of 
3  analysts  and  will  insure  the  accuracy, 
appearance  and  timely  production  of 
sales  materials,  mixed  media  presenta¬ 
tions  and  comparative  market  data.  The 
individual  will  also  be  expected  to  work 
with  interactive  media  databases. 

Qualified  applicants  must  have: 

'Demonstrated  ability  in  selecting, 
supervising,  developing  and  evalua¬ 
ting  staff. 

'Excellent  verbal  and  written  communi¬ 
cations  skills. 

'Strong  analytical  abilities  with 
experience  in  using  SAS  or  SPSF, 
Multimate  and  Symphony  software 
packages. 

'Experience  with  survey  research  tech¬ 
niques  from  project  definition 
through  report  presentation. 

'Media  or  ad  agency  experience  would 
be  a  plus. 

If  you  have  the  above  qualifications  and 
are  enthusiastic  about  developing  this 
type  of  information  in  a  challenging 
atmosphere,  please  send  your  resume 
and  salary  tiistory  to:  Box  2147. 
Editor  &  Publisher. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 


_ PRESSROOM _ 

PRESSMAN 

With  Goss  urbanite  and  community 
pressman  for  new  commercial  and  daily 
printing  company  in  NYC.  Pay  commen¬ 
surate  with  experience.  Full  or  part- 
time.  Call  Ken  Akulim.  (718)  361-1600 
for  interview. 


PRESS  OPERATOR  Immediate  open¬ 
ings  for  Journeymen  (male  female) 
offset  press  operator.  New  Headline 
Press-1988-Hoe  Press  presently. 
Graphic  Communication  Union.  Morn¬ 
ing  paper.  Send  resume  to  The  Day,  47 
Eugene  O'Neill  Dr.,  New  London,  CT 
06320.  Or  call  Production  Manager, 
William  Peterson,  (203)  442-2200. 


_ PRODUCTION _ 

COMPOSING  ROOM  SUPERVISOR 
Immediate  opening.  Quality  weekly 
newspaper,  The  Lakeville  Journal  seeks 
energetic  self-starter  acquainted  with 
all  aspects  of  comp/layout  to  direct  the 
activities  of  a  10-person  staff.  Empha¬ 
sis  upon  photo-typeset,  ad  and  news¬ 
paper  pasteup  layout  routines,  etc. 
Must  be  strong  in  organizing  work  and 
time  scheduling.  Competitive  salary 
and  benefits  with  friendly  work  atmo¬ 
sphere.  Prefer  New  Engand  location. 
Reply  with  resume,  salary  needs  and 
other  details  tO:  T.L.  Maxwell,  The 
Lakeville  Journal,  Bissell  St.,  Lakeville, 
CT  06039  or  call  (203)  435-9873. 

CAMERA/PLATEMAKER 
Daily  and  Sunday  newspaper  looking  for 
a  camera/platemaker  with  prior  super¬ 
visory  experience  within  a  union  shop  to 
supervise  our  second  shift  offset  press 
operation  with  multi  presses.  Back¬ 
ground  must  include  camera  to  plate 
including  color  scanner  operations. 
Send  resume  including  salary  history  to 
Box  2179,  Editor  &  Publisher. 


WRITER/EDITOR  III 
Technology  Review  Magazine 


TECHNOLOGY  REVIEW,  a  national  magazine  of  technology 
and  its  implications  edited  at  MIT,  invites  applications  tor  the 
position  of  Senior  Editor.  Substantial  journalism  experience 
and  knowledge  of  science  technology,  and  related  policy  issues 
are  desired. 

Please  send  two  copies  of  both  cover  letter  and  resume, 
referencing  Job.  No.  A87-967,  to  Mr.  Carl  Belforti,  c/o  MIT 
Personnel  Office  (El  9-239),  77  Massachusetts  Avenue, 
Cambridge,  MA  02139. 

MIT  is  on 
affirmative  action/ 
equal  opportunity 
employer. 
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HELP  WANTED 


PRODUCTION 


PRE-PRESS  MANAGER 
The  Bismarck  Tribune,  which  recently 
converted  from  afternoon  to  morning 
publication^  is  planning  to  merge  its 
advertising  and  news  production 
departments  under  a  single  pre-press 
manager.  We're  looking  for  an  exper¬ 
ienced,  working  manager  with  the  skills 
to  plan  and  organize  for  greater  produc¬ 
tivity  and  service.  If  interested  please 
send  resume  with  cover  letter  to  Human 
Resources  Coordinator,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502. 


PRESSPERSON 

The  Fresno  Bee,  central  California's 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday, 
has  an  immediate  opening  for  a  Jour¬ 
neyman  Pressperson  with  a  minimum  of 
5  years  newspaper  press  experience  to 
operate  Hoe  Colormatic  presses.  Look¬ 
ing  for  a  person  with  letterpress,  offset 
and  Flexo  training  (double  wide  press¬ 
es).  Will  be  required  to  operate  all 
phases  of  press  equipment  and  perform 
all  necessary  color-related  duties.  Must 
possess  mechanical  skills  and  the  abili¬ 
ty  to  react  quickly  under  deadline  pres¬ 
sure.  Shift  to  include  5  nights  (35 
hours)  per  week.  Staring  salary 
$601.70  per  week;  excellent  benefits 
package.  Qualified  candidates  should 
send  resume  to: 

Personnel  Department 
The  Fresno  Bee 

1626  E.  St.  Fresno,  CA  93786 
Equal  Opportunity  Employer 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS  ACCOUNT 
EXECUTIVE 

Carnegie  Mellon  University  in  Pitts¬ 
burgh  seeks  an  experienced  profession¬ 
al  to  handle  public  relations  for  its 
experienced  professional  to  handle 
public  relations  for  its  business  and 
public  policy  schools.  Three  to  four 
years  of  experience  and  strong  know¬ 
ledge  of  news  media  required. 
Carnegie  Mellon's  campus  is 
surrounded  by  parks  and  attractive, 
affordable  residential  areas;  and  is  only 
four  miles  from  downtown  Pittsburgh, 
the  Rand-McNally  survey's  most  live¬ 
able  city.  Send  resume  and  salary 
requirements  to  Employment  Office, 
Bldg.  B,  Carnegie  Mellon  University, 
Pittsburgh,  PA  15213. 

An  Affirmative  Action/Equal  Opportuni¬ 
ty  Employer _ 


_ PROMOTION _ 

PROMOTION  MANAGER-We  are  look- 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  tor  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to;  Box  2088,  Editor 
&  Publisher. 


SALES 


ADVERTISING  SALES  MANAGER 
weekly  shopper  chain  seeks  aggressive 
self-motivated  sales  leader.  Manage 
staff  of  8.  Salary  commensurate  with 
experience  and  track  record.  Send 
resume,  including  salary  history  to: 
Publisher,  Dollar  Saver,  37365  Central- 
mont  Place,  Freemont,  CA  94536. 


SALES  MANAGER  for  classified  phone 
room  of  large  weekly  shopper.  Top 
compensation  package.  Competitive 
market.  Send  resume  to:  Publisher, 
Dollar  Saver,  37365  Centralmont 
Place,  Freemont,  CA  94536. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 

EDITOR  &  PUBLISHER  for  July  1 


POSITIONS 


WANTED 


_ CAMERA _ 

CAMERA  DEPARTMENT  MANAGER 
wanted  for  Zone  6  AM  daily.  Color  scan¬ 
ner  and  stripping  knowledge  a  must. 
Outstanding  compensation  package 
and  a  great  place  to  live.  Send  resume 
to  Box  2180,  Editor  &  Publisher. 


_ PRINTING _ 

WORCESTER  COUNTY  NEWSPAPERS 
Department  Supervisor 
Camera/Prep.  Department 
The  installation  of  our  new  Solna  Webb 
Press  will  expand  our  process  and  spot 
color  capabilities.  We  need  a  Camera' 
Prep.  Supervisor  to  oversee  all  facets  of 
pre-press  production,  including  setting 
up  a  first-rate  color  prep  department.  If 
you  possess  the  technical  skills,  the 
experience,  and  the  managerial  exper¬ 
tise  and  the  pre-press  areas,  plus  you 
have  a  personal  desire  for  advance¬ 
ment,  we  would  like  to  talk  with  you. 
Please  send  your  resume  to  the  Human 
Resources  Department,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 
bridge,  MA  01550.  We  offer  a  very  good 
compensation  package,  including 
excellent  medical  and  other  benefits. 

Equal  Opportunity  Employer 


_ ACADEMIC _ 

RETIRED  NEWS  editorial  teacher 
seeks/temporary  assignment  with 
university/in  D.C.  area.  (317) 
289-4908. 


ADMINISTRATIVE 

WEEKLY  PUBLISHER/AD  DIRECTOR. 
15  years  of  broad  exposure  in  all 
aspects  of  newspaper  publishing.  Heavy 
sales/marketing  orientation.  Proven 
sales  builder  and  effective  cost  cutter  in 
highly  competitive  markets.  Zones  1,  2, 
3.  Box  2164,  Editor  &  Publisher. 


_ CIRCULATION _ 

AMBITIOUS  CIRCULATION  profession¬ 
al  with  10  yr.  proven  track  record  seek¬ 
ing  new  challenges.  Wide  range  of 
experience  at  various  size  newspapers 
including  competitive  market.  Call  Jim 
Waller,  (404)  569-9471. 


ARE  YOU  looking  for  someone  special 
to  run  or  join  your  circulation  team?  I 
have  8  years  experience  working  for  one 
of  nations  10  largest  newspapers 
located  in  New  York.  I'm  young  aggres¬ 
sive  and  can  make  things  happen.  I'm 
tired  of  waiting  and  want  to  make  a 
career  change  and  expand  my  know¬ 
ledge.  I  would  consider  a  relocation. 
Call  or  write:  J.R. 

PO  Box  300 
Islip,  NY  11751 
(516)  277-8712. 


DEPARTMENTAL  TAKE  charge  type 
director  savvy  on  small  to  medium  7  day 
issue  M  and  E  available  now  Zones 
1,2, 3, 4.  Will  administer  budget, 
revenue  projections.  ABC,  CIS,  TM(i 
and  create  own  promo  efforts  to  fit 
needs.  Box  2176,  Editor  &  Publisher. 


MANAGEMENT  position  wanted. 
Aggressive  self-starter  with  14  years 
hands  on  experience  with  daily.  Famil¬ 
iar  with  all  aspects  of  circulation  field. 
A  results  oriented  supen/isor  looking  for 
career  growth  with  daily.  Reply  Box 
2127,  Editor  &  Publisher. 


SPECIALTY  SALES  -  high  achiever  well 
seasoned,  diverse  background  seeks 
challenge.  PO  Box  4233,  Orange,  CA 
92613. 

I,  1987 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


EDITORIAL 


AWARD  WINNING  PRO;  proven  editor, 
leader  seeks  new  opportunity  to  help 
ive  your  news  room  that  tradition.  Box 
136,  Editor  &  Publisher. 


BUSINESS  WRITER,  editor.  Know¬ 
ledgeable,  understandable.  Now  on 
metro.  Box  2114,  Editor  &  Publisher. 


“CONSIDER  THIS'’-A  weekly  pro- 
American  column,  $8/week,  samples. 
Al  Doyle,  3623  N.  Ravenswood,  Chica¬ 
go,  IL  60613. 

HARDLY  run-of-the-mill  sports  writer 
wants  to  help  your  mid-sized  metro 
paper.  Three  years  on  Zone  3  daily 
covering  all  levels.  Vassar  english 
degree,  award  winner.  Column  writer 
with  eye  toward  humor  and  ethics  in 
sports.  Willing  to  go  extra  distance  to 
find  the  story,  the  personalities.  Any 
zone.  Box  2152,  Editor  &  Publisher. 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


METRO  SPORTS  COLUMNIST  OF  17 
years'  standing  who  switched  to  become 
executive  in  major  league  pro  sports  is 
ready  and  eager  to  return  to  Journalism 
bringing  unique  combination  of  bright 
writing,  inside  knowledge  of  sports 
business  and  knack  of  handling  pres¬ 
sure  situations.  Clips,  top-drawer  refer¬ 
ences  available.  Box  2148,  Editor  & 
Publisher. 


PULITZER-PRIZE  NOMINEE  Award¬ 
winning  reporter  with  9  years  daily 
experience  seeks  writing  position  on 
large  daily.  Box  2045,  Editor  & 
Publisher. 


REPORTER  with  weekly  and  twice- 
weekly  experience  seeks  position  as 
education  reporter  on  small  to  medium¬ 
sized  quality  daily  with  non-smoking 
newsroom.  Talented  writer,  hard  work¬ 
er.  Box  2170,  Editor  &  Publisher, 


SEEKING  WORK  IN  WALES 
Excellent  writer  yearns  for  employment 
in  Wales.  Currently  Managing  Editor  for 
3  monthlies  (one  nat'l)  Write;  c/o  J. 
Chicurel,  723  W.  Walnut  St.,  Long 
Beach,  NY  11561  or  call  (516) 
431-3326  eves. 


PICTURE  EDITOR:  Extensive  experi¬ 
ence  in  news  and  features  at  metropoli¬ 
tan  daily.  Leader  of  creative  team 
responsible,  for  visual  content.  Familiar 
with  color.  Interested  in  best  use  of 
photography.  Seeks  newspaper  or 
magazine  with  commitment  to  photo¬ 
journalism.  Box  2153,  Editor  & 
Publisher. 


SPORTS  WRITER  at  15,000  Indiana 
daily  ready  for  new  challenge.  Good 
clips  and  references.  No  photography. 
Call  Russ  Lemmon  (812)  882-5462 
after  2Ppm 

VETERAN  SPORTS 

Writer/reporter,  experienced  on  all 
beats  -  football,  basketball,  baseball, 
hockey,  horses  (picks  &  coverage), 
everything  from  bocce  to  curling  to 
equestrian,  seeks  relocation.  Person¬ 
able,  computer  oriented,  energetic.  Call 
Chuck  (914)  428-6111. 


WANT  GOOD  WORK?  Then  bring  this 
responsible,  hard-working  writer  back 
on  newspaper  beat  as  your  copy  editor 
or  reporter!  J-Grad:  resume,  samples 
available.  Can  relocate  anywhere  Zones 
5,  6,  9.  Richard  F.  Johnson,  2019  Park 
Hill  Way,  Fort  Worth,  TX  761 10,  (817) 
926-7830,  evenings. 

WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


WRITER/EDITOR  PUBLIC 
RELATIONS  REP 

18-year  veteran  columnist  leading  Flori¬ 
da  business/legal  daily  seeks  new  affili¬ 
ation.  Wide  range  interests  expertise; 
real  estate,  community  affairs,  travel, 
dining,  entertainment.  Over  30  years 
background  as  writer,  editor,  public 
relations  marketing  rep  Florida  &  native 
NYC.  Heavy  contacts  Florida  business 
community.  Free  to  travel.  Breezy, 
upbeat  literary  style.  Love  people,  new 
places  &  trying  out  fresh  innovative 
ideas!  Contact  Peg  Kehaya.  (305) 
558-0355  or  Apt.  408,  Fairway  Palms. 
6990  NW  186  St.,  Miami,  FL  33015. 


PHOTOJOURNALISM 


SPORTS  VET  seeks  move  to  mid-major 
metro  or  suburban  as  No.  1  ,  No.2  or 
beat  assignment.  Excellent  leader, 
organizer,  reporter,  editor,  administra¬ 
tor.  Computer  and  people  oriented.  Call 
Chuck  (914)  428-6111. 


CIRCULAllON  MANAGER,  available, 
25  years  experience  with  North  Dakota 
daily.  Gene  S.  Springer,  Box  651, 
Williston,  ND  58802-0651.  Phone 
(701)  572-31 19.  Ready  to  relocate. 


PHOTOJOURNALIST-  Sole  shooter  at 
5-per-week  daily  seeks  staff  spot  on 
metro/suburb  daily.  Contact  Box  2140, 
Editor  &  Publisher. 

PUBLIC  RELATIONS 

EMPLOYED  PR  pro  seeks  NJ  )Ob  to  cut 
commute.  Over  20  years  financial 
services  field;  broad  experience  media 
relations,  writing/editing,  managing 
department,  news  serivces  background. 
Box  2160,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY - 

i 

I  Competing  for  news:  the  enemy  is  us! 


By  Eugene  Patterson 

To  talk  about  competing  for  news 
requires  us  to  identify  the  competitor 
we’re  talking  about. 

Is  it  television?  There’s  a  medium 
that  has  the  advantage  of  immediacy 
over  us  in  covering  news,  but  we  have 
handled  those  bozos  for  40  years  by 
exploiting  our  advantage  in  com¬ 
prehensiveness  and  local  strength  in 
covering  news.  Now  cable  is  frag¬ 
menting  the  tv  networks  from  mon¬ 
ster  mass  media  into  boutiques. 

Is  our  competitor  magazines?  Tv 
fragmented  those  fellows  years  ago 
into  specialty  boutiques,  and  we’ve 
always  had  immediacy  over  them,  so 
they  are  not  a  prime  threat  to  our 
mass-medium  standing  with  its  home¬ 
town  franchise. 

Ditto  radio. 

Direct  mail  and  shoppers  are  a  sort 
of  threat,  but  we  have  the  news  and 
they  haven’t.  Their  long-term  popu¬ 
larity  surely  can  endure  only  among 
the  demographic  group  that  moves 
their  lips  when  they  read. 

Competing  with  one  another  for 
news  is  still  our  newspapers’ 

(Patterson  is  chairman  of  the  board 
and  chief  executive  officer  of  Times 
Publishing  Co.,  St.  Petersburg,  Fla. 
This  is  an  address  he  gave  at  a  session 
of  the  recent  ANPA/TEC  conference.) 


warmest  —  and  healthiest  —  exter¬ 
nal  challenge  as  our  aging  cities 
mutate  and  sprawl  out  and  our  sub¬ 
urbs  become  cities  and  sprout  chal¬ 
lengers  to  aging,  incautious  dailies. 

For  the  true  competition,  I  go  pogo: 
the  enemy  is  us. 


For  the  true 

competition,  I  go  pogo: 
the  enemy  is  us. 


The  news  business  is  suffering  from 
the  same  virus  as  the  nation’s  busi¬ 
ness:  Too  often  we  are  taking  a  finan¬ 
cial  approach  to  a  creative  enterprise, 
investing  for  short-term  earnings 
instead  of  betting  on  long-term  qual¬ 
ity;  settling  for  fatness  of  the  bottom 
line  now  rather  than  building  muscle 
for  a  stronger  tomorrow;  mistaking 
money  and  numbers  for  corporate 
strength;  buying  and  selling  instead  of 
sowing  and  reaping,  and  getting 
pretty  complacent  about  it  all. 

In  too  many  particulars  we  are 
reflecting  the  nation’s  economic 
problem.  American  manufacturers 
generally  are  paying  an  alarming  price 
for  their  complacent  sacrifice  of  qual¬ 
ity  on  the  altar  of  short-term  gain.  I 
am  believer  enough  in  fate  and  the 


marketplace  to  believe  such  drifting 
can  get  newspapers  blind-sided  as 
painfully  as  the  automakers  and  elec¬ 
tronics  companies  got  hit  when  they 
quit  counting  the  progression  of  the 
trade  deficit  and  lost  touch  with  qual¬ 
ity  control. 

In  addressing  the  future  competi¬ 
tion  for  news  I  suggest  we  admit  our 
No.  I  liability  is  self-inflicted:  We  are 
seeing  a  lot  of  seemingly  prosperous 
newspapers  being  nibbled  to  death  by 
ducks  because  they  are  saving 
money,  they  think,  by  ignoring  qual¬ 
ity  instead  of  investing  long  term  to 
increase  it.  On  top  of  that,  some  of  us 
are  jacking  up  revenue  in  the  short 
term  by  ratcheting  up  circulation 
rates  even  though  that  erodes  the 
long-term  asset  of  market  share  and 
invites  in  the  competitor  who  only 
wants  to  eat  our  lunch.  Professor 
Myron  Tribus  of  M.I.T.  said  it  well: 
“Quality  is  never  your  problem.  It  is 
the  solution  to  your  problem.” 

On  that  theme  —  that  quality  in 
newspapers  costs  less  than  the  long¬ 
term  expense  of  ignoring  it  —  I  sug¬ 
gest  we  steal  one  from  Casey  Stengel 
and  start  asking:  Don’t  anybody 
around  here  still  love  this  game  and 
not  just  the  money  in  it? 

If  we  do,  let  me  get  specific  on  a 
couple  of  things: 

Competing  for  news  will  require  us 
to  practice  journalism  whole. 

So  what  is  this  whole  journalism 
I’m  talking  about? 

Whole  journalism  means  —  and 
I’m  talking  about  our  handling  of 
news  now  —  that  editors  will  widen 
our  view  of  our  work  so  that,  first, 
words,  illustrations  and  page  design 
are  thought  of  as  one,  not  apart,  and 
handled  whole. 

Machines  are  already  doing  that, 
you  say  —  Macintoshes,  electronic 
darkrooms,  pagination,  technology 
generally  are  making  this  blend  of 
words  and  images  for  us.  But  you 
know  that  is  not  so.  They  are  only 
dumb  tools.  Using  them  intelligently 
to  integrate  words  and  images  will 
depend  on  the  way  we  lead  people  to 
think  about  the  blend. 

Second,  in  whole  journalism,  new 
coverage  is  moved  onto  two  tracks  — 
parallel  tracks  that  simultaneously 
narrow  local  coverage  and  widen  our 
view  of  the  world  —  so  the  two  parts 
make  a  greater  whole. 

Our  cities  are  growing  and  spread- 
(Continued  on  page  48) 
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'Y he  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 


DOMREY 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 


(213)474-5594  DEANE 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CAI.IFORNIA  90024 

Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


WEINBERG 

INSURANCE  AGENCY.  INC. 
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Newspaper  Products 


CT50 


RTP 


WHEN  LESS  MEANS  MORE. 


Less  waste  per  splice  and  fewer  rolls 
per  run  mean  more  salable  copies. 
Which  isiA/h'at  you  get  from  the  Goss® 
|CT50  microprocessor-controlled  reel- 
tension-paster. 

And  with  the  Goss  CT50,  a  unique 
constant-tension  running-belt  system 
reduces  linting  and  assures  better 
registration.  A  diagnostic  fault  code 


display  makes  trouble-shooting  fast 
and  easy.  And  the  exclusive  AutoSlack 
feature  simplifies  webbing. 

The  CT50,  for  rolls  up  to  50",  and 
the  CT45,  for  45"  rolls,  are  available 
with  the  Goss  Colorliner'“,  Flexoliner'" 
and  Headliner  Offset®  presses. 

For  more  information,  contact  Goss 
Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Stephanie  of  Bethel  F^k  Fh  competing  in  the  60th  Annual  ScnppsFiowaid  National  Spelling  Bee  in  Washington  DC 

SPELLING  IS  SERIOUS  BUSINESS 


Stephanie  Petit,  the  winner  of 
the  1987  Scripps  Howard  National 
Spelling  Bee,  worked  hard  to 
reach  the  top.  She  mastered  the 
words  because  she  had  mastered 
the  concepts  behind  them. 

Studies  show  that  spelling  is 
not  an  isolated  skill.  Good  spellers 
are  good  readers.  Typically,  their 
parents  and  teachers  have 
encouraged  an  interest  in  lan¬ 
guage.  Through  language 
skills,  these  young  people  acquire 
concepts  that  broaden  their 


minds  and  horizons. 

This  year  more  than  eight  mil¬ 
lion  youngsters  participated  in 
local  spelling  bees  sponsored  by 
182  newspapers  committed  to  lit¬ 
eracy.  Shouldn't  your  newspaper 
join  this  effort  to  welcome  young 
people  to  the  written  world  of 
ideas? 

For  more  information  about  having  your  newspaper 
sponsor  a  local  bee  contact  Scripps  Howard  at  (513) 
977-3027 or  write  Scripps  Howard  National  Spelling  Bee 
PQ  Box  5380,  Cincinnati,  OH 45201. 

^  SCRIPPS  HOWARD 
Si  NEWSPAPERS 


